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GLAZED CHINTZ 
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Glazed chintzes are the latest addition to our line of cretonnes. This 
brilliant effect is used on a number of patterns, among which are pleasing 
effects in bird and floral patterns. 
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The fabrics shown in the “linenized” line include rep, corded and jute 
effects; also plain and jacquard weaves, in which particular these pro- 
ducts differ from many lines now on the market. 


. 


A complete display of these fabrics is now being shown in our salesrooms. 


W.H. BROWN, SON & CO. 
OFFICES AND SALESROOM: WHITE AND CHURCH STS., NEW YORK CITY 
Uptown Office 874 BROADWAY, NEW YORK 
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LINENIZED CRETONNES 
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N unusual print on a cloth of linen*and 
cotton having the soft, pleasing colors 
found in prints of centuries ago. 


Potit Gat 
Stale Prices 


Tapestries 
Cssement Chath 
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LEE, BEHRENS & CO., nc. 


IMPORTERS 
114-116 FIFTH AVENUE, NEW YORK 
















A MOST EXTENSIVE VARIETY 
OF ENGLISH PRINTS, 
OF MUCH INTEREST TO THE 
DECORATIVE TRADE 
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HENRY BEUTTELL & SONS 
SELLING AGENTS 






























A Decorative Unit which accommodates Lace Curtains, Hangings, Panels 
and Overdraperies of varied material as well as the Window Shade. 


Its perfect simplicity and completeness make it easy to erect, hence, easy to sell. 
Adjustable to practically any style or width of window A profitable fixture for any deco- 
era LL a mien. 


The VALANN offers a perfect 
covering for all the rods, fixtures 
and curtain ends, as well as pro- 
tection from ceiling light and 
dust 


Any or all hangings are easily 
removed, giving ciear access to 
window for cleaning. 






ie 
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| 


finished in a variety of correct 
period styles and in woods to 
match house trim. 


Manufactured by Sole Agents 
THE PAPE BROS. MOULDING CO. STURZENEGGER & TANNER 
Boulevard Bend, Cincinnati, Ohio 105 Fifth Avenue, New York 
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THE VALANN 





The VALANN is beautifully | 


‘* The House of Mansure’’ 


WINDOW LAMBREQUINS DRAPERY, CORDS, TASSELS, etc. 
for Store and Home. 


TRIMMINGS OF ALL KINDS FURNITURE GIMPS 
i jed in stock. 
for Austrian and Shirred Shades. in all grades carried in stoc 


FRIN MMIN 
LAMP SHADE FRINGES psy toe Fo tg - 
in a great variety. ' 


TINSEL BRAIDS ROPE and BAND 
for all Decorative Purposes. Portieres, Valances, etc. 


MIRROR CORDS and TASSELS EMBROIDERED BORDERS 
in a great selection. for various uses. 


LINEN RUG FRINGES UPHOLSTERY and DRAPERY 
in all styles, Fringes for all purposes. 


Special attention given to 


Art Embroidery on Portieres, Draperies, 
Theatre Curtains, etc. 


Our Extensive Manufacturing Facilities enable us to 
keep a liberal stock on hand for immediate delivery and 
execute the largest orders with the least possible delay. 


E. L. MANSURE COMPANY 


MICHIGAN AVENUE AND LAKE STREET, CHICAGO 


PHILADELPHIA BOSTON NEW YORK OFFICE 
1415-1425 North Street Jefferson Bldg., 564 Washington St. Hartford Bldg.. 17th St. and Broadway 
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F. SCHUMACHER & CO. 


IMPORTERS, MANUFACTURERS 
and JOBBERS 








Upholstery Fabrics of Every Description 





TO THE TRADE ONLY 


5 tog WEST THIRTY-SEVENTH STREET 
NEAR FIFTH AVE. .. NEW YORK CITY CHICAGO : 
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Upholstery Trimmings 
Made Exclusively for You 


It is our endeavor to meet the exact requirements of the trade 
in matching their own materials in 


Braids, Edgings and Fringes 


We also carry in stock for immediate delivery standard colors 
in upholstery trimmings in a wide assortment and a strong line 
of Cretonne Edgings attractively priced. 


W. J. ROSENBERG CO. 


Office and Factory, 42-48 E. 20th St., New York 


Also Factory, New Durham, New Jersey 








Boston, A. H. Abels, 120 Tremont St. Baltimore. W. A. Black, 58 Cent'] Savgs. Bk. Bldg. 


Toronto, Edgar Fenton, Wellington St.W. San Francisco,S. A. Davis, 913 Butler Bldg. 


<a, Cleveland, A.J. Raine, 503 Hippodrome Bldg. Chicago, Warren Stilwell, 168 N. Michigan Av. 
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BOSTON : 420 Boylston 
PHILADELPHIA : Finance Building 
Building 


Street 
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TRADE MARK 


DRAPERIES 


Stock 
jor 
Immediate 
Delivery 





New Ideas and 
Patterns 
jor Spring 


FRED BUTTERFIELD & CO., Inc. 
725-727 Broadway, New York City 


224 W. Van Buren Street 10 West 3rd Street Rollins Building Bourse Building 67 Chauncy Street 
Chicago Cincinnati Baltimore Philadelphia Boston 


Canadian Representat ives: C. Dupré & Company, 266 King Street, West, Toronto 
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GLENWOOD WORKS 


GLENWOOD, MASS. 








REPPS 
CRETONNES 


AND 


SCRIMS 


VOILES 
MARQUISETTES 


AND 


NOVELTY WEAVES 























JOSEPH W. WOODS & SONS CO. 


354 FOURTH AVENUE 
BOSTON NEW YORK CHICAGO 


























DRAPERY AND UPHOLSTERY 
FABRICS 
SUNDOUR UPHOLSTERY AND DRAPERY FABRICS, 


OLD ENGLISH HAND-BLOCK PRINTS, CRETONNES, 
DAMASKS, VELVETS, CASEMENTS, FANCY NETS. 








RUGS 


DONEGAL HANDTUPT, ANY SIZE, SHAPE OR COLOR, 
SEAMLESS SCOTCH AXMINSTERS, ROWALLAN, ETC., 
SUNDOUR RUG, TUDOR AND OXFORD MOHAIR RUGS. 














SUNDOUR BUILDING 
20-24 W. 37th Street, New York 
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OOO FURNITURE MAGAZINE 1916 


~ . 

A. THEO. ABBOTT & CO. 

PHILADELPHIA NEW YORK 
MANUFACTURED THE 

NO. 4119 “KAPOCK”™ SATONIA STRIPE 

USED POR THE DRAPERIES tN THE FUR 

NISHING OF THIS QUEEN ANNE ROOM 


























AWNING STRIPES 


AWNING FIXTURES AND 
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When Buying Awnings 
See that the cloth bears this 


TRIMMINGS 


label 


In order to overcome the delay in securing goods, caused by the present 
unprecedented conditions, affecting all industries, we recommend our. 
patrons to place their orders as early as possible, at the same time assur- 


ing them of our best efforts to supply their wants 


JOHN BOYLE & 


Established 1860 
112-114 DUANE STREET 


70-72 READE STREET . 
New York 


promptly. 


CO., Inc. 


Branch House 
202-204 MARKET STREET 
St. Louis 
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A PRACTICAL SUGGESTION FOR DRAPERIES IN A LARGE 
HALL UTILIZING OUR FIGURED AND STRIPED DAMASKS 


THE STEAD & MILLER CO. 


NEW YORK PHILADELPHIA CHICAGO | 
242 Fourth Avenue Fourth and Cambria Streets 1602 Heyworth Bldg. 
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BH. Altman & Cn. 


















BROADLOOM CARPETS 


IN THIRTY PLAIN COLORS; WIDTHS 9 TO 30 FEET 


ORIENTAL RUGS 


IN LARGE AND UNUSUAL SIZES 





WHOLESALE UPHOLSTERY DEPARTMENT 


(FIFTH FLOOR) 


THE NEW IMPORTATIONS 


FOR SPRING 1918 


INCLUDE A DISTINCTIVE COLLECTION OF 
ENGLISH & FRENCH DECORATIVE LINENS 


31 inches and 50 inches wide, hand-blocked and roll-printed in exclusive designs 


and color effects. 


Also an attractive variety of Damasks, Silk Taffetas, Mohairs, Casement Cloths and 


other textiles in original weaves, of special interest to interior decorators. 











HKitth Avenue - Madison Aucuuw, New York 
Chirty-fourth Street Chirty-fifth Street 
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A cordial invitation is extended to the trade by 


F. H. THORP & Co 


to view their display of 


freruiture and J)rapery Stuffs 


at the 


ARCHITECTURAL LEAGUE EXHIBIT OF NEW YORK 
215 WEST FIFTY-SEVENTH STREET 





From February 3rd to February 23rd 


OUR NEW LINE NOW ON DISPLAY AT HOME OFFICE 
230-234 FOURTH AVENUE, NEW YORK 




















Nothing Can Be Better 


for a quick turn-over than Patchogue lace cur- 
tains, curtain nets, filet curtain nets, lacedge 
curtains, panel nets and novelties. 





TRADE-MARK 


MANUFACTURING COMPANY 
1115-17 Broadway, N. Y. 
Chicago Salesrooms 


Mills: Republic Building 
Patchogue, N. Y. State and Adams. Sts. 




















“T saw it in THE UPHOLSTERER” 


E are proud of our products — 
our Filets especially, so we put 
our name on them prominently. 


Our customers, and their customers, know that 
“Little Miss Scranton” is a guarantee of quality 
and value. 


Make it a point to see the line. 
It’s well worth seeing. 


THe SGRANTON Lace GomPpaNny 


ScRANTON , Pa. 
New Yorn, 212 FirrnAve. Cricaco, Rerusuc Bioc. 
Toronto, 66 WELLINGTON ST. WEST (Janes B Janason) 
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LYTA motifs can be applied to any 
article of interior decoration, creat- 

ing distinctive effects that cannot be se- 
cured in any other way. In our show- 
rooms we have a comprehensive display 
of decorative novelties as examples of 


what YOU can do with ALYTA—SEW 
OR PASTE them onto any foundation. 


A Line You Talk About, 


because there is nothing else like it. It 
attracts attention by its snap and 
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versatility. 


Complete schemes in ALY TA for 
any room, house, club, theatre or store, 

TES SPERUEDS CELE beetnesteaceen | BG represent the latest and cleverest in 
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, 3 ee modern Art and Decoration. 
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ALYTA is the creation of talented artists 
and our designers are practical Interior 


Decorators. | 




















LACE WORK OF THE 
FINEST CHARACTER 


WE MAKE A SPECIALTY OF ELABO- 
RATE LACE TREATMENTS FOR 
FINE RESIDENCES, HOTELS, CLUBS, 
ETC., SUITABLE FOR ANY PERIOD 
ENVIRONMENT. WE SHALL BE 
PLEASED TO CONFER WITH DECO- 
RATORS ON THIS SUBJECT. 


LACE CURTAINS AND PANELS IN ' ria 
ALL SIZES IN REAL LACE AND IN- mel UCT 
CLUDING ALL THE HAND-MADE MOTIF NO. 7, IN BLACK, ORANGE AND GREEN {| 
LACES AT PRESENT IN DEMAND. 

















SAN FRANCISCO 
MAIN OFFICE and FACTORY 


JOHN F. PATCHING & Co. ALYTA COMPANY 


783 MISSION ST. 
DESIGNERS, MAKERS and IMPORTERS of 


LACE CURTAINS AND PANELS 



































— —. NEW YORK CHICAGO 
20-24 E. 20th St., New York City . 
Sen Francisco, 833 Market St. F. H. KIMBELL ROBT. J. RITCHIE 
Boston Chicago 602 BARTHOLDI BLDG. 1416 REPUBLIC BLDG. 
420 Boylston St. 116 S. Mich. Ave. | 2 EAST 23d ST. STATE AND ADAMS STS. 
Paris Brussels 
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SHOWROOMS 


OPPENHEIM-COLLINS BLDG. 


NEW YORK 











FRENCH FILET LACES 


33-39 W. 34th St.|) [MPORTERS 


TELEPHONE 
GREELEY 6365-6366 


HUGUEUAUOUACOUOACOUEOEGOOUOUOOUOOUOEOUOOECOUOUEOEOOCGECOCUOCUEEOEUEUOUOEEUEOOCOEOECOUGECOEOECUOUOUOEOUEOEUOUOEEECOCOCUUEONUECOEOEOUEUEGUUGEOUEOOCOEOEDUOU EU EO EEL 


GLAENZER & CIE. 





35 Boulevard de 
Strasbourg 
PARIS (FRANCE) 











Decorative Filet Lace Panels 


For Interior Decorations 


Hand-Made French Filet Laces 


Srom expert lacemakers of Europe who are 
now refugees gathered in Paris and environs 


FRENCH FILET LACE RUNNERS 


CURTAINS 
TABLE COVERS BED SPREADS 


BANDS HEADRESTS 





S$ We have Filet by 
the yard in stock 














FRENCH PERIOD FURNITURE 
ANTIQUES AND REPRODUCTIONS 


Our line is constantly changing and comprises 
a varied assortment appealing especially to 


Fine Art Dealers and Decorators 














We are introducing in the 
American market 


PRIMAVERA 


The Latest Parisian Novelties in Flowers 


PRIMAVERA 


ARTISTIC BRIC-A-BRAC 


CHINA AND 
EARTHENWARE 


VASES, BIRDS, FRUITS 


FOR SPECIALTY SHOPS 


SHEHERAZADE 


The Latest Parisian Novelties in 


Lamp and Candle Shades 
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PETER SCHNEIDER’S SONS & CO. 


The Mohair Plush for Lobby 
and Bedroom Chairs and 
other Furniture of the Hotel 
Bristol, New York, was fur- 
nished from our stock. 


We specialize in Wall Cov- 
erings, Tapestries, Creton- 
nes, figured and fancy Hair 
Cloths, Brocades in metal 
and other special designs 
and a very extensive line of 
Trimmings. 


“ALWAYS 
INTERESTING 
and 
DISTINCTIVE 
PRODUCTS” 


NEW YORK: 20, 22 and 24 East Twentieth Street 


BOSTON SAN FRANCISCO BALTIMORE WASHINGTON CHICAGO 
420 Boylston Street 233 Grant Avenue 58 Central Savings Bank Building Huyler Building 32 South Wabash Avenue 
Room 507 (Bet. Post and Sutter Streets) (Cor. Charles and Lexington Streets) 12th and F Streets, N. W. Suite 802 
































W. E. ROSENTHAL 


MANUFACTURERS OF 


REPRESENTING 
Filet and Novelty BENNETT & ASPDEN CO. 
| Lace-Edge Curtains J. W. BARBER & CO. 
ALSO | . 
PORTIERES 


Drapery Nets 


DRAPERY FABRICS, AUSTRIAN 
SHADE CLOTH 


J ° j F kA & CO. 257 Fourth Avenue, New York 


141 Fifth Avenue, New York SE a eee 
SELLING AGENTS 
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What feel- algae tags 
ings filled the | eee 
savage breast 
when silently he, 
the original Amer- 
ican by right of 
heritage, stood in 
the shadow of the 
forest and beheld [~~ 

the “iron horse” speeding across his 
hunting grounds—the hunting grounds 
of his forefathers? Did he marvel at the 
pale-face and bow to the inevitable? Did (Qa Za: 
he make a show of resistance? — ag. eal 
History answers this question: SI 4 es il 
The Custer massacre on the iad 
Little Big Horn is fresh in the jy)..\\ 
minds of many yet living. 
But the Indian was eventually 
forced to submit to civiliza- 
tion; he saw the folly of 
combatting the wheels of : 
progress. es 
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In business the lesson is also #1) 
applicable The manufacturers who ? 
help to make up the wheels of progress are 


representative men with a serious purpose. They cater to the needs of civilization and sweep before them the 
primitive methods that are not in harmony with modern business tactics. 


We, and we trust you will pardon the apparent egotism, consider our house an 


important cog in the wheels of industry, of progress, if you please, — and furthermore it is our 
pleasure and a privilege to serve you. Very sincerely yours, 


POLLITZ, LE FORT & KEON 


MANUFACTURERS OF 


CRASH (Moscow STENCILED), MOTIFANY 
POINT DE GENE AND VENETIAN SCRIMS, NET PANEL 
CURTAINS AND OUR GENERAL POPULAR LINE 


THIRD AND HUNTINGDON STREETS, PHILADELPHIA, PA. 


NEW YORK: VANDERHOOF & HUBERT, Inc. 
43-45 EAST NINETEENTH STREET 


CHICAGO MONTREAL, CANADA 
5 West Wabash Avenue 200 Unity Building 
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H. F. WALLISER CO. 


434-440 South Wabash Avenue, Chicago 





MANUFACTURERS 


Drapery and 
Upholstery 
Trimmings 


Picture Cords 

Mirror Cords 

Sunfast Edgings 

Metal Galloons 

Rope Portieres 
Cretonne Edgings 
Shade Tassels 
Furniture Gimp 

Art Fringesand Edgings 
Special-Order Work 














New York Representative: A. Jacobson, 41 Union Square 


Pacific Coast Representative: A.M. Morganthaler, San 
Gabriel, California 














BROMLEY MFG. CO. 


MANUFACTURERS OF 


Lace Curtains & Nets 
Madras & Crete Goods 
Tapestry & Chenille 


Curtains & Covers 








LARGE ASSORTMENTS 
ORIGINAL PATTERNS, ALL GRADES 








Fifth Avenue Building 
200 Fifth Ave., New York 

















Haughton & Lee 


[5 West 34th Street, New York 


OPPOSITE WALDORF ASTORIA 


THE NEW UPHOLSTERY DISTRICT 


Importers and Manufacturers 


Lace Curtains 
and Curtain Materials 


Swiss CURTAINS—Point de Gene, Irish 
Points, Brise-Bise, in Ivory and Beige. 


LACET ARABIAN CURTAINS 


in all combinations. 


SCRIM, MARQUISETTE and NOVELTY 
CURTAINS 


Exclusive line of ENGLISH NETS, Scrims, 
Marquisettes, Edgings, Insertions, 


Motifs, Etc. 
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The Newest Treatments 





MOSS ROSE” crave 


MONON UM URN GLI LA 


| 


HULL 


WNIT 
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OUR better trade 


will welcome some- 
thing new and different 
in roller shades. “Moss 


Rose” Quality Shade 
Cloth adds an atmos- 
phere of quality. 


All Widths 
12 Patterns 


MOSS ROSE MBG. CO. 


PHILADELPHIA 
Manufacturers of Upholstery and Drapery Fabrics 


New York: 133 Fifth Avenue Boston: 18 Boylston Street 
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Fil 








Wycombe Company 


Incorporated 
Upholsterers to the Trade 


317 to 323 East 34th Street 
New York 


Phone Murray Hill 5319 
Intelligent Service by Mait 

















417 North Third Street 
Philadelphia, Pa. 











W. J. Pingston @ Co. 


ST. GALL 
French and Swiss Curtains, Etc. 


New York Salesrooms, 115 East 23d Street 


NEW YORK -:- PARIS -:- 











Panels 
and 








NICOLAS HEMANCE 


Manufacturers’ Representative 
225 Fifth Avenue  ~ 





| AUBUSSON 


Hand-woven 
Tapestries 


Furniture Coverings 


ry Ws SS Mural Decorations 


New York 





NAZHZZeae Kam PAOS 


41 Union Square 


New York Chicago, Iil. 








OCMRLE BROTHERS C0. 


32 So. Wabash Ave. 


reo wes Mmm ayROrd exla1@}-~ 
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Alexander Jamieson & Cx. 
of Nef York 


40-42 Last 22nd Street 


In Stock for Immediate Delivery 


Survel Fabrics 


REsIDENT PARTNERS 


A. M. Barke 
A. R. McBenzie 

















DIRECT IMPORTERS 


Mandarin Coats, Skirts, Squares and Sleeve LACE CURTAINS, 


Bands, Table Centers, Hangings, Etc. 


CHINESE JADE BED SETS, ETC. 


Graduated and Plain Necklets, Ring Stones, 
Ear Drops and Pendants 


CHINESE CURIO, EMBROIDERY AND JADE CO. 7 and 9 East Twentieth Street 


Rooms 1405-1406—432 Fourth Avenue Between Fifth Avenue and Broadway 


Telephone Madison Square 2159 New York City NEW YORK ros ITY 




















FACTORY | 
505 STATE STREET | 
BROOKLYN, N. Y. 


MORSE & SPRINKLE, Inc, 


215 FOURTH AVENUE 
NEW YORK CITY 


Room 811 =:- CLARENDON BLDG. 
PHONE: STUYVESANT 3899 


CONVERTERS AND MANUFACTURERS 
: — or — 
NOVELTY HAND DRAWN PLAIN AND FANCY M&S 


CURTAINS MARQUISETTES MAYFLOWER 
PANELS ETAMINES DRAPERY FABRICS 


BED SETS SCRIMS. COTTON AND SILK 
PLAIN AND NOVELTY WEAVES 
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In club lounges and lobbies where 
rich and enduring upholstery is 
required, 


CHASE MOHAIR VELVETS 


—the luxurious upholstery fab- 
rics — measure up to the most 
exacting demands placed upon 
them. 





Reading room in a popular Chicago club 
upholstered with 


















The unique character of the 
mohair fibre insures satisfactory 
service for more than a generation. 





Gass 


MOHAIR 
VELVETS 


Made by Sanford Mills 





Their extraordinary texture and 
weave, combined with unusual 
and distinctive colorings and de- 
signs, harmonize with and enhance 
the general effect of the fine ap- 
pointments of the modern club. 








SEND FOR SAMPLES 








L. C. CHASE & CO. 
BOSTON 
NEW YORK DETROIT CHICAGO 


Leaders in Manufacturing Since 1847 


Pattern: 
Green Lorraine—Plain 
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Tapestry Couch Covers, 
Portieres, and Table 
Covers 














Penn Tapestry Co. 


Water Power Mills 
Main Office: Glen Riddle, Pa. 




















“ROYCO” BRAND 


AUSTRIAN CLOTH 
— eee for 


| Window Shades 
Valances 





and 
Draperies 


Shown in several pat- 
1 terns—cream colors, 


also black stripe. 


SUNFAST 
TUBFAST 


Also 


VERDURE 
TAPEST RIES 


and 


GEORGIAN CLOTH 
A Plain, Light -Weight, Iridescent Fabric Made in 36 Colors 


GEORGE ROYLE & CO. 


Mill: Philadelphia, 4090-4098 Frankford Avenue 
New York Office: 215 Fourth Avenue, Clarendon Building 









































Joseph Popper 








Lace Curtains 
and Panels 


Conforming with all condi- 
tions required for the correct | 
furnishing of high-class 
dwellings, public buildings, 
etc., etc. 


Special schemes, with eost, sub- 
mitted promptly upon request 








131-133 E. 23p ST., NEW YORK 
CORNER LEXINGTON AVENUE 
FIFTH NATIONAL BANK BLDG. 
“One Minute Bast of Fourth Avenue” 


SmiTH & RAMSEY EMBROIDERY GO. 


1636-1640 MARKET ST., PHILADELPHIA 
Manufacturers of 


Embroideries for the Decorative Trade } 
Brevepes, Campanas vase Comes 
Estimates and Sketches submitted. 
















B. SAUBIAC & SON 


Decorative Embroideries, Lace Curtains, 
Upholstery Fabrics, Special-Order Work 


ra 19-25 EAST 24th STREET, near 4th Avenue ol 
DAREN OU Re Q 















Established 1875 


M. DESAYE & CO. 


DYERS AND CLEANERS 
Refinishing and Repairing 
Lace Curtains a Specialty 


New York -Office -Works 
443 West 45th Street Rutherford, N. J. 
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To Buyers of Upholstery Fabrics: 


Did you ever think for a minute of the value of SERVICE among manufacturers? Any mill 


can show you conventional fabrics. Any one can give you something a little cheaper, at a price a little lower 
and quality poorer, but how many can show you something a little in advance of the season? —~ 


The older buyers realize what a lot of new textures we have produced in the last twenty years. Our service to the trade is in 
giving the trade the products of our initiative methods and new ideas well in advance of our contemporaries, the sort of things 
which make for the success of a stock hecause everybody hasn't got them until the next season or the season after — that is 
SERVICE — CONSTRUCTIVE SERVICE. 


PHILADELPHIA TAPESTRY MILLS 
ALLEGHENY AVE. AND FRONT ST. 
PHILADELPHIA, PA. 


- New York Office: 141-147 FIFTH AVENUE, S. E. Cor. 21st Street 
BOSTON OFFICE: 120 TREMUNT STREET San Francisco Office: 833 MARKET STREET 
Makers of Velour and Tapestry Portieres, Couch Covers, Table Scarfs, Moquette, Gobelin and Velour Piece Goods 



































I Salesrooms: 
| R ES & CO. 110-112 Sth Av., N. Y. Eugene Neumaier & Co. 
MARQUISETTE, SCRIM AND NOVELTY CURTAINS Manufacturers and Importers of 
FILET NETS, MADRAS, CRETONNE, SCRIM AND 1 1 ' 
SS co, ee Curtains and Curtain Materials 
NEW ENGLAND AGENTS: Specialists in Popular-Priced Scrim 
WELLS & HAMMOND, 67 Chauncy Street, Boston, Mass. and Marquisette Curtains 








PANELS YARD GOODS BED SETS 


CHESTER LACE MILLS Original Styles Highest Qualities 








CHESTER, PA. Big Values Prompt Deliveries 
Send for Our Free Booklet of the New York City 
wernt eee , Wholesale Trade 
Lace Net "" indow Draperies 3-5 West 18th Street New York 
SHOWROOMS : 











1182 BROADWAY, NEW YORK 


J. W. BARBER, President MARTIN COHN, Sec’y & Treas. 
Brooks & Foshay Co., Inc. 


MANUPACTURERS OF JOSEPH DERK & CO. 


Scrim and Marquisette Curtains __ MAKERS OF 
wer een Lowe oie. | ast: Drapery 
Fabrics 


FACTORY AND SALESROOMS 











Pp. F. 


SCHELLIN 


Germantown Avenue and Berkley Street 
79-83 FIFTH AVENUE, NEW YORK WAYNE JUNCTION PHILADELPHIA 


BOSTON, J. K. Taylor, 12 West Street 

















WILKES-BARRE LACE MFG. CO. 


offer a wide range of 


LACE WINDOW DRAPERIES 
AND 


NOVELTIES IN FILET WEAVES 


CLARENCE WHITMAN & CO., Inc., 212 Fifth Avenue, New York 
Selling Agents 
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CANTERBURY D 
Colorin es 


Armures 
Brocades 
Brocatelles 
i Chintzes 

















CHICAGO 
Adams and Wells Street 





Triiiioeowntoerooooooereoenrnerirereruiuuuuruii£l Ut 





ntorburyLecora tivo Fabrics 


RAWINGS From the Accepted Periods 
PECQHATIVE FABRICS Produced in Appropriate Fabrics and 


THE NEW PRINTS, ON COTTON, SILK AND LINEN—FROM THE PRODUC- 
ING CENTERS OF THE WORLD—WILL BE OF ESPECIAL INTEREST TO 
YOU AT THIS TIME 


MARSHALL FIELD & COMPANY 


Manufacturers and Distributers of Standard Merchandise 


Prices always the lowest 










Damasks Silks 

Hair Cloths Tapestries 
Linens Velours 
Mohairs Velvets 





NEW YORK 
Broadway at 24th Street 


TiiiitsitL_Lititiwircoooeoounrcoereeoredvuuuui£l TL tt tt i it 
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LOVEMAN BROS. 


Converters of 


YORKTOWN DRAPERY FABRICS 
Scrims, Voiles @ Marquisettes 
906 Broadway, at 20th St., New York 





STURZENEGGER & TANNER 


ST. GALL, SWITZERLAND 


Manufacturers of 


Swiss Lace Curtains 


NEW YORK OFFICE, 105 FIFTH AVE. 
¥. J. FRERICHS, Representative 

















DECORATORS 


We are manufacturers of Silk Flowers and Trimmings for | 
Decorative Purposes, also Floral Motifs of every Vescrip- 
tion fur Lamp Shades. Original designs furnished or your | 

own ideas worked out artistically. 


FRENCH FLOWER IMP. CO. 
314 WEST 14th STREET, NEW YORK 

















MILLER & MONTAGUE 


Announce their removal to 


170 FIFTH AVENUE 


Corner 22d Street 





Removal Notice 
NEW YORK 
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W.T. SMITH & SON 


Incorporated 


Announce 


the Removal of their 
New York Salesrooms 


to the 


‘VICTORIA BUILDING 
230 Fifth Avenue 


Where Their Complete Lines of 


Upholstery Fabrics 
ARE NOW ON DISPLAY 





W. T. SMITH & SON 


Incorporated 


New York Office Philadelphia, Pa. 
230 Fifth Avenue, Victoria Building Mills, Third St. and Lehigh Ave. 


Chicago Office 
1533 Republic Bldg., cor. State and Adams Sts. 


Other Branch Houses 











GWINESE Races 


ANTIQUE’and MODERN 


Of exquisite beauty, embrac- 
ing perfection of design and 
fabric. A\n inspection of our 
stock will fully verify this 
statement. Our goods appeal 
directly to 


Decorators and High Class Trade 


We pay special attention to 
the making of Rugs in unusual 
sizes, designs and colors, and 
are delivering in six months 
from date of order. 


JONES & BRINDISI 


Craftsman Bldg. 6 E. 39th St., New York 


Telephone Murray_Hill 7583 
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In a dusty old Antique 
Shop in a little-known 
corner of Paris, Cheney search- 
ers chanced upon the rem- 
nant of a wonderful silken 
fabric. Passing centuries had 
mellowed its richness, add- 
ing a rare, indefinable charm. 
It had all the artistry of design 
and fineness of texture that 
one associates with the 
Mediaeval Church. 


WTUH UNM 



































Artists, architects and 


decorators acclaimed it 
as the find of a year and 
called it the Vatican design. 
And now this very pattern, 
reproduced in allits glorious 
beauty, is a Cheney Decora- 
tive and Upholstery Silk. 
Obtainable in luxurious 
shades of red, yellow and 
green—and in blue and mul- 
berry as well, it is a worthy 
addition to the striking pat- 
terns in Cheney Upholstery 
and Decorative Silks. 


“S950 CALM THEA STEAD LT 








@heney Brothers are 


successful not only in 
reproducing the weave, col- 
oring and design of ‘old 
documents, but in originating 
many beautiful patterns that 
win universal admiration. 


You will find much to interest 
youatour New York Showrooms 


Cheney Brothers 
Silk Manufacturers 
4th Ave. and 18th St., N. Y. 
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Beautiful colorings plus style, materials and iy se mg artistically 
applied are consistent of Criterion Stenciled Products 
Went rabeigie sehen 
eamely GA sample order will convince you of their 


selhing 
Curtains, Couch Covers, Dutch Sets, power. Popular patterns and sizes carried in @ock for 
no and Victrola Covers, Chatr Backs, Table Coe. immediate delivery. 


PIONEERS IN THE VALANCE BUSINESS 
Live agencies wanted everywhere Correspondence solicited 


Special Panels for Hotels, Theatres, Clubs, Etc. Sketches and Estimates Furnished 
CRITERION DECORATIVE CO., Inc., 500-508 W. Girard Ave., Philadelphia, Pa. 


Atw YORK REPRESENTATIVE, A. JACOBSON, 41 Union Square West 
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JACOB STURMER 


MANUFACTURER AND IMPORTER OF 
Novelty Curtains - Bedsets - Panels 
29-31 EAST 22nd STREET, NEW YORK 


TELEPHONE, GRAMERCY 56% 
STULL LLLP LULU LUM LULU PLUM COPUO POS LOD UO 


i HUHANNNNNNNUUUUUUUUUUUUUENONAUUUUIUITEE 


SAY UUAUNEUANDADEANALEOEAUAUEN OAT ATEAHT 





H.F. MEYER & CO. 


IMPORTERS @ MANUFACTURERS of 
FINE LACE CURTAINS AND 
DECORATIVE LACE WORK 


EXCLUSIVE DESIGNS @ MATERIALS 


40 E. 22d St... NEW YORK 





Fabrics 


you can call on us for every 
Fabric requirement. 
The completeness of our stock, 
our facilities for co-operation 
with the trade, and our prices 
give us important advantages in 
national service to dealers, up- 
holsterers and furniture manu- 
facturers. 
Samples sent to responsible 
parties 





Upholsterers’ Supplies 
of Every Description 


H. D. TAYLOR CO. 
99-115 Oak Street 
BUFFALO - NEW YORK 


** Busy Since 1833"" 
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HARRY J. SCHWEHM ERNEST SCHWEHM 


JOHN M. SCHWEHM’S SONS 


Manufacturers of 
Figured Hair Cloth of every description, and Upholstery 
Goods in Silk, Mercerized and Cotton 


13 to 25 Wister St., below Germantown Avenue 
Germantown, Phila., Pa. 

















Meyer Thread to Match 


In sewing Shades, Draperies and 

Carpets there is a Meyer Thread 

in color to match — a thread made 
for the purpose. 


Send for samples 


JOHN C. MEYER THREAD CO. 


1500 Middlesex 8t., Lowell, Mass. 








HENRY KEST CO., 41 Union Square, New York Representative 
H, L. HASS, 929 Chestnut Street, Philadelphia 

WARREN STILWELL, 168 Michigan Avenue, Chicago, III. 
WM. McKENDRY, Portland, Ore., Pacific Coast 





HENRY GO LDTHORP, smmocrea 08 


UPHOLSTERY GOODS & DRAPERY FABRICS, SUNFAST & ART. SILK 
CURTAINS & COVERS, VERDURE TAPESTRY & MERCERIZED DAMASK 


Factory and Salesroom 





Orleans and Jasper Streets, Philadelphia 








THE LACE FINISHING CO. 


Expert Lace Curtain Renovators, Dyers and Repairers 


CLUNY 
SCRIM 


ANTIQUE 
ARABIAN 


TAMBOUR 
BRUSSELS 


IRISH POINT 
MARQUISETTE 


NOTTINGHAM 
RENAISSANCE 


BED SETS 


14 BROADWAY, PAWTUCHET, R. I. 
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VALANCES BY THE YARD 
PANEL CURTAINS 





DRAPED SHADES 


9 sewn eae ae ahs 
v " 





VALANCES 
BY 
THE YARD 
AND 
SPECIAL 


—— 
ey 
ele | 
oar 


oR 
Ged SUPPLIED 
} MATERIAL 
MAY 
BE 
USED 


ORDER 
DISTINCT- 
ive 
DESIGNS 





WRITE 
FOR 
ESTIMATES 


“ SEND FOR 
NEw 
CATALOG 


B. Lowenfels & Co, 


38 COOPER SQUARE, NEW YORK CITY 


m 

4 

=z 

m 

2 
HUONUNUUGGNDNNNDUNNOUOONOUEGOUONOUONOOUOONOOONNUOOONOUONOOUENOUOGOUUGNOEOOODONOOOOGNOOOONOUOONOOOGUUOOUOOEOOOEOOOUOOOOOOOOOEOOOUEOOOOOOOOOOOOOOOOO OOOO OGOUOSAOO ENA 


PUTT ULMPMPLL LUPE LUTE PULL LULUO LULU LULU LLL LLULLULLL LLL LLL LOLOL Ao 


STUNT 


SeOUAANEANEAANOAUAAUANEN EAA AAO UATE EATEN AAA AAA 











UPHOLSTERY AND LAMP SHADE 


EM TRIMMINGS EM 


SPECIAL ORDERS PROMPTLY EXECUTED 


EDWARD MAAG 


32-46 W. TWENTY-THIRD ST.. NEW YORK CITY 














McMAHON & GREMINS 


manuractuncas of SCRIM, LACE ano MUSLIN 


Curtains, Bedsets, Panels 


404 FOURTH AVENUE -. . - NEW YORK 








HAND-WOVEN 


TAPESTRIES 
TO ORDER 


OLD 
TAPESTRIES 
REPAIRED 


EDGEWATER TAPESTRY LOOMS 


2 WEST 45th STREET, NEW YORK 




















ALADDIN SOUS 
NA UNIT 
FAINTAK —NCMIDIKANDI 
MALTA = SULTANA 
INCTIVA ZEBRA 


THE SHADOW OF 


THE GROUNDHOG ON CANDLE- 
MAS DAY SUPERSTITIOUSLY 
PORTRAYED SOME WEEKS MORE 
OF WINTRY WEATHER, BUT 
PREPARATIONS FOR 


SUNFAST FABRICS 


GO STEADILY ON. BUYERS ARE 
INTRENCHING THEMSELVES 
WITH HEAVY STOCKS AND THE 
CONTINUAL DEMAND FOR THE 
POPULAR FABRIC 


INDICATES BUSY TIMES. 


Zenith Mills 


Allegheny Ave. and 2d Street 
PHILADELPHIA, PA. 
NEW YORK: 354 FOURTH AVENUE 


SAN FRANCISCO: 717 MARKET STREET 
CARO & UPRIGHT, Coast Representatives 
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The House with the Reputation 


Brooklyn Curtain Works 


INCORPORATED 


SALESROOMS, 27 E. 21st St., New York City 
TELEPHONE 4148 GRAMERCY 


LOUIS XIV 


Made on Double Twisted Cable Net. 
Can be had in both White and Arabian 
Shade, with Panels and Bed Sets and 
Yard Goods to Match. 


Samples sent on approval 
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Also Manufacturers of 


Marie Antoinette Curtains 
Bed Sets, Panels ana Yard Goods 








No. 1094. 2% x36 Per Pair $2.50 Net Curtains Our Specialty 











ey 


The woven pattern makes it reversible. A 
stencilled rug hasn’t this advantage. There 
are many patterns and many colors in DOMUS 
Rugs, but the light bedroom tints predominate. 


PLYMOUTH MILLIS 


MILLS: 1115 TO 1117 BROADWAY 
Lawrence, Massachusetts : NEW YORK 
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Illustration 


appearing in 
ORINOKO MILLS 
general magazine 


advertising 


PHILADELPHIA 
1010 Commonwealth Trust Building 











(winoka 


GUARANTEED SUNFAST 
DRAPERIES ¢ UPHOLSTERIES 


An increased demand has set in for ORINOKA MILLS fabrics be- 
cause the national magazine campaign in their behalf is inducing buying. 
No longer are fabrics just fabrics to the consumer up and down the 


‘country. The ORINOKA MILLS tag is being looked for when 


urchases are made. To the customer it is a guarantee of services, so 
Lecidilte emphasized in the national advertising that it creates conf- 
dence and encourages buying. 
ORINOKA fabrics have quality beyond the accepted notion of the word. They 
arouse a desire for possession because they are planned for beautiful drapery 
and upholstery effects. 


Concentrate on these fabrics to advance your business interests. 


ORINOKA MILLS 


215 Fourth Avenue, New York City 


SAN FRANCISCO 
519 Commercial Building 






















The American Consumer is Being Influenced to Ask for 


CHICAGO 
1608 Heyworth Building 
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In fine upholstered furniture it is essential to have the proper fabric to 
carry out the designer’s motive. 

The best in furniture coverings will be found in the ‘‘ BURCH FABRICS”’ 
including Damasks, Tapestries, Velours, Figured Mohairs, Art Velvets, 
Cretonnes and Hair Cloth. 


A. F. BURCH CO. 


217-219 Division Avenue, South 
Grand Rapids, Mich. 

















DECORATIVE 
LACE WORK 


Lace Panels, Cur- 

tains, Bris-Bis, 

Bedsets, Pillows, 
Covers, Etc. 


We are always pleased 
to submit our wide 


quae of comehee. ont CREATORS OF THE NEWEST IDEAS IN 


in addition our design- 


pour service. sendy $ PANEL and NOVELTY 


carry out your ideas or 


to sonnet special treat- CU RTAI N S 
WINDOW VALANCES 


AUSTRIAN SHADES 
DRAPERIES HANGINGS 


HIGHEST-GRADE WORKMANSHIP AND PROMPT 
DELIVERIES GUARANTEED 


BEFORE PLACING YOUR ORDERS CONSULT 
US—OUR PRICES WILL INTEREST YOU 


S. W. HEIM Curtain Co; 


& COMPANY 


35 & 35 East 2ist Street 
NEW YORK CITY 
CHICAGO OFFICE 
59 East Adams Street 
Cc. F. JUDD 


86 EAST TENTH STREET NEW YORK | 
. NEAR FOURTH ‘AVENUE 














“I saw it in THE UPHOLSTERER” 


























‘In ye olde tyme— 


when grandfather was a boy, his 
grandsire was content with -black, 
shiny hair cloth coverings for the 
chairs that graced his home. 


He was satisfied with the homely, unin- 
teresting, cold furniture covering, because 
manufacturing methods at that time were 
crude. 


American insists 
on figured hair 
cloth—a beautiful, 
sustantial innova- @ 
tion that has su- 
perseded the 
early product. 


The pioneer manu- 


facturers of fancy 
hair cloth are the 


Chas. H. Feldstein Co. 
Inc. 





But today the 
down-to-date 





OUR LATEST PATTERN 


PHILADELPHIA 

















RYAN & McGAHAN 


30 East 21st Street 3: New York, N. Y. 


Manufacturers and Importers 


SCRIM, VOILE, MARQUISETTE 


NOVELTY CURTAINS NOW 
MADE IN OUR OWN FACTORY 


Importers of 
Lace Curtains, Fancy Nets, Madras 
Curtains and Yard Goods 
Sole Agents for 


HOOD, MORTON & CO., Lta. 


NEWMILNS, SCOTLAND 





Emden & Wormser 


Lace Curtains bes” 


242 FOURTH AVE., NEW YORK 
’ Cor. Twentieth Street 


DEXTER MILLS 


Manufacturers of 





Scrims, Voiles @ Marquisettes 
910 Broadway, cor. 20th St., New York 








NEW YORK SALESROOMS 
84-7 HARTFORD BUILDING, 41 UNION SQUARE 





ROBERT LEWIS COMPANY 


TOURNAY DAMASK—TAPESTRY PIECE GOODS 


Also many novelties in new grades of unusual interest. 
Fascinating patterns and new treatments in an extensive assortment of 


ART. SILK AND MERCERIZED CURTAINS 
COUCH COVERS IN VERDURES, ORIENTALS, Etc. 
MADRAS PIECE GOODS AND CURTAINS 


A line of distinctive interest and great eee value 


OFFICE AND MILL - 
BRIDESBURG, PHILADELPHIA, PA. 
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Two of Many 


of our popular-priced 


NOVELTY 
CURTAINS 


Set tee 


| = 
eng me + 


You will have a 
pleasant surprise 


; 








when you see the nes : 
complete line. wii 
Hi 
When in New He | 
cc York a visit to he 
Pereere ote IY Ss Cee our salesroom is ig e 
+ : ‘ ; u = eee ae eee 
Pit Sd AD: sure to be a Ke Sarees es ere 
pleasure to both ined & SE %y 
of us. te = fe les Ss as peek ai “ie 
ee = Fae ees othe 7 ces = +3 
s os OOO Peat Tee 
53064—Novelty Scrim 36 x 2% 5011—Filet Curtain 45 x 2% 
&> 116 WEST THIRTY-SECOND STREET, NEW YORK & 
Philadelphia, 929 Chestnut St. Chicago, 1701 Heyworth Bldg. 
Boston, 420 Boylston St. San Francisco, Phelan Bldg. 



































Boutwell, Fairclough & Gold 


INC. 


MANUFACTURERS AND IMPORTERS OF Converters — Manufacturers 
| . ‘ | Celebrated Quality Line Scrims, _Marquisettes and 
curtains Drapery Materials } | cose, "seat argie “chester Block, 


SCRIMS prong gir gee and Lace-Edge Piece Goods. 
| arge range of price and pattern. Skillfully made. 
MARQU nn ees N Attractively packed. 


274 Summer St., Boston, Mass. 


i ST. GALL NEW YORK 
15 UNTERSTRASSE 315 Fourtu Ave, con. 24TH St. | New York Office, 1601 Clarendon Bldg., 4th Ave. & 18th St. 


Los Angeles, Cal., 117 Winston St. 

















B. F. B. LAWSON 


Successor to the HOUSE OF DAVID LAWSON, Est. 1850 


LACES NETS UPHOLSTERY NETS 
Barmen, Clunys, Cable and Mosquito Fancy Allovers, 
Filets, Nets, Brussels Striped Nets, 
etc. Nets ' Fish Nets 


The inspection of curtain buyers is respectfully invited 


390 Fourth Avenue : New York 


J. E. CURRY Telephone 8960 Madison Square G. L. MARTIN 
BOSTON—78 Chauncy St. CHICAGO—917 Medinah Bidg. 
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present an interesting 
range of new fabrics for 
Spring and Summer furni- 
ture coverings and for 
various drapery purposes. 


With the approach of the 
Spring re-decorating sea- 
son, this line commands 
special attention of mer- 
chants and furniture manu- 
facturers. . 

| Reed Furniture Cretonnes 
Tapestry Prints 

\ Day Bed Coverings 

\ Slip Cover Materials 


Manufacturers’ sample 


Fancy Denims (eo sent on — 







Many designs and color effects 
eens planned for manu- 


facturers’ uses. 


MARSHALL FI FIELD & 
COMPANY 


Manufacturers and Distributers of Standard Merchandise. 
Prices always the lowest. 


olonialQrapery “Fabrics 


are both Artistic 
and Serviceable 



















CHICAGO NEW YORK 
Adams and Wells St. Broadway at 24th Street 


DESIGN HONG KONG — CHINESE DESIGN IN BRILLIANT CONTRASTING COLOR EFFECTS 
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ORDERED WORK OUR SPECIALTY TELEPHONE: 3470 Gramency OUR NEW NUMBERS 


C. WEINBERG & CO., new vor 


MANUFACTURERS OF HIGH GRADE 


UPHOLSTERY ““ DRAPERY TRIMMINGS 


WE ALSO CARRY IN STOCK A FULL LINE OF 
SUN FAST EDGINGS, CRETONNE EDGINGS, CURTAIN EDGINGS SASH EDGINGS, FURNITURE 
FRINGES, FURNITURE GIMPS, CORDS, PORTIERE ROPES, PILLOW CORDS, METAL GALLOONS 
































RY ER & CASH Et Tapestry Goods, Couch Covers, Table Covers & Portieres 
AND 
Upholstery Goods, Tapestry Lacet Novelties, Bed Sets, Curtains, Panels, etc. 
Curtains, Couch Covers, etc. 
SUNFAST FABRICS J. VROOM ROSCOE 
Dundee Mills: MILL REPRESENTATIVE 
Paterson, N.J. 11 EAST 22d STREET, NEW YORK 27 East Twenty-First Street NEW YORK 
MANUFACTURERS OF 
TAPESTRY PORTIERES 
COUCH and TABLE COVERS 
MAKERS OF PERIOD AND NOVELTY , ee CURTAINS and 
PANELS, VALANCES sealed 
and DRAPE SHADES VERDURES: DAMASKS and UPHOL- 


STERY FABRICS 


Our catalogue gives prices and details of fabric 
and design that will assist you in your window 
decoration problems. 


THE WINDOW DECORATIVE WORKS MILLS; 5317-29 Westmimster AvE., PHILADELPHIA, Pa, 


1258 West Fourth St., Cleveland, Ohio JAMES CHRYSTY, Mill Representative 


F. BOYER CO. @©srikyan 8 ©) 


Manufacturers of Fine Persian Carpets and Rugs 


. 12 EAST 40th STREET 
Window Shades New York 


TEL. BRYANT 8170 


























Eagle, Hand-Made Opaques. Oswego Opaques and Tints 
John King & Son’s Scotch Hollands. Sunfast Hollands 





Wm. O'Hanlon & Co,’s Florentine and Striped Hollands \ | ( YS iN ( YVW | TE B Ra@hy 
Importers of Valances, Shade Laces, Insertions and Fringes 
Shade-Pulls, Etc. ‘ THI MOS" ( OMPLI ri wares 
We carry a full line of everything required by dealers in sed set S, ( Ul rt ra | 1) S ra | are: I ra Nn = | S 
Window Shades in both foreign and domestic productions. : } settes 
. 12-1 22d RI N RK 
175 N. Wabash Ave., Chicago, IIl. NE A i Seethaom 








Sp MORRIS BERNHARD CO. ¢ 


CS Upholstery Trimmings, Rope Portieres 


18-20-22 WEST EIGHTEENTH STREET 
Near Fifth Avenue New York City 


McMASTER & MAUGLE CO., Inc. 


MANUFACTURERS OF 











0. T. Mc MASTER WINDOW SHADINGS 
aragp UénoLEsS CURTAIN POLES AND BRASS TRIMMINGS, ETC. “iain ‘ae Games 8x 
TREASURER 1215 RACE ST., PHILADELPHIA, PA. 2304-06 wo. 287» ST. 
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O nthe green hillsides of 
Ireland one can find 
still practiced the old method. 
of bleaching by exposure to 

sun, and thereareman 


who prefer sun-bleachea 
table linens 


Sun-bleaching methods 
are, however, both. 
slow and irregular 


and the necessity of providing huge qua: 
ntities of bleached fabrics has led to the 
development of larde chemical bleach: 
eriés. Inthese plants the bleaching, of 
cotton and linen fabrics has been re: 
duced to an. exact science by means 
of which it is possible to maintain.a 
uniformity of'color throughout thous: 
ands of uards of fabric: 


me oe em ” ; 
ho andes fabrics are chem: 
oe ically bleached in an up-to-date, mod: 
“€ - ernplant,and inthis way the utmost 
uniformity of color in our products 
is always assured. 
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: | Standish Mills 
| Art Drapery Fabrics 


OR their living room draperies, 
F Jour customers could find few 
patterns better than Monson. 
Noticeably) fine, cheerful colors in 
the flower groups are enhanced by 
blotch grounds. Several color com- 
binations are to be obtained. 
Monson is printed on our well known 
Terry and Standish Cloths, both of 
which are especially suitable for the 
living room. 
Have You seen and ordered Monson? 
If not, a sample card will gladly be sent 


upon request---any offices. 












































STANDISH MILLS—ELMS & SELLON 


; Chicago: 309 Adams St. Philadelphia: 2 n. uth St. New York: 906 Broadway San Francisco: 742 Market St. Boston: 52 Chauncy St. 
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STROHEIM GROMANN 
Drapery Fabrics 


Wall Decorations 
eictod 


Upholstery OTereye 


SALESROOMS 
242to250 FOURTH AVE. 


NEW 
b(O) 248 





























JOHNSON & FAULKNER 
North Union Square 
NEW YORK 


EPRODUCTIONS of Antique Stuffs of all the Important 
Periods in Tapestries, Brocaded Silks, Damasks, Embroid- 
eries, etc. * * Some taken from rare and historic examples 
of unusual interest. * * Printed Linens, in texture, design 
and color, very like the old. * * Many useful and correct 
styles for wall hangings. * * Velvets of Cotton, Silk 

and Mohair. * * Plain Stuffs in fine colors and great variety. * * In short, 

a very extensive stock of high-class stuffs for all sorts of decorative purposes. 





BOSTON PHILADELPHIA CHICAGO 
420 Boylston Street 1420 So. Penn Sq. 32 South Wabash Avenue 


PARIS, 50 Faubourg Poissonniére 




















“-P. K. WILSON & SON 


Manufacturers and Importers of 


LACE CURTAINS 


Renaissance, Arabian, Princess, Cluny, Filet, Antique, Marie Antoinettes, Brussels, 
Irish Points, Tambours, Saxony Brussels, Novelty Nottingham, Madras, etc. 














Yard Goods of every description. Bed Sets, Panel Curtains, and Door Panels. 


Complete assortment of Edgings, Insertions and Motifs for manufacturing purposes. 
Headquarters for real Cluny and Arab Laces, Plain Bobbinets and Plain and Fancy 
Scrims in white, Arabian and Ivory, in all widths. 


Also large assortment of Renaissance, Cluny, Arabian and Filet Table Decorations 
and Embroidered Pillow Covers. 








130-132 FIFTH AVENUE, Cor. 18th St, NEW YORK 


BOSTON CHICAGO ST. LOUIS DETROIT PHILADELPHIA 
67 Chauncy Street 237 South Fifth Avenue 417 Victoria Building Gas Office Building 1033 Chestnut Street 
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DEVOTED TO THE UPHOLSTERY ARTS: 
DRAPING, FURNITURE, FURNISHINGS 
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FACT &® COMMENT 





T is a well-recognized fact that one of the most valu- 
able assets a business man can have is a large “‘fol- 
lowing”—a list of customers who give him their busi- 
ness because they like him and like his 
way of dealing with them. 

It is not merely a matter of meeting 
a large number of people—almost any 
one in business does that. The more people some men 
meet the worse they are off, for they become unfavor- 
ably known, while others make friends of practically 
every one they meet. 

This matter of acquaintance is a two-sided affair 
—while you are getting to know a man, he is getting 
to know you. If you do not measure up to the stand- 
ard or if, through a lack of tact, you fail to get on with 
him, you do not make him your friend in a business 
way. 

It is of the highest importance to: make the cus- 
tomer feel that he can depend upon you to deal fairly 
with him, and that you are rendering him the best pos- 
sible service—that you give thought and care to meet- 
ing his requirements, and.that you have the necessary 
knowledge and experience in your line of business. 


Friends 
an Asset. 
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Getting on with people is largely a matter of per- 
sonality. If one has a frank, pleasant manner, this 
helps very greatly. Evidences of genuine interest in 
the customer’s wants and of proper enthusiasm for 
one’s work, and for the goods one is handling, do much 
to create a friendly attitude. 

The basis of tact is consideration—consideration 
for the customer’s point of view, feelings and peculiar- - 
ities. People do not like to feel that they are being 
contradicted, opposed, driven or made to appear ignor-’' 
ant. One must guide people without producing any 
unpleasant feelings. ; 

One of the most successful men we know in the 
decorating business used to say to new salesmen in 
his employ: “This is not a place where the sales-book 
is held up to a man—make friends for the house and 
we won’t worry about the sales.” ; 


De of the most important factors in successful 
selling over the counter is the interest which a 
salesperson is able to take, or at least appear to take, 
in the customer. There is nothing that 


Sincerity will drive customers from a store so 
In Selling quickly as indifference on the part of the 


salesforce. 
Be sincere. If a customer asks for advice, give 












































it to her to the best of your ability and above all 
when a customer turns to leave your counter, whether 
she has made a purchase or not, keep up the same at- 
titude of interest and sincerity even though her back 
may be turned. Customers very often take a parting 
look, particularly if they have been a little uncertain 
regarding their purchase. 


VERY city has hundreds of exhaust pipes dis- 
charging steam into the air, says Power, a waste 
from small industrial plants which might be 

stopped by a slight expenditure for 
pipe extension which would connect 
these hundreds and thousands of non- 
condensing engines to the heat system 
of adjoining properties, thus heating buildings with 
steam which is going waste, permitting the shutting 
down of thousands of heating boilers, and the diversion 
of coal to power plants which urgently need it in the 
present crisis. 

Power favors what is termed the isolated block 
central station for the cheapest, most economical, and 
most convenient production of heat, light and power. 

This idea has been developed to some extent in 
the larger cities, but never on the extensive cooperative 
lines which the present fuel crisis demands. In proof 
that such a system would pay, there are cited the cen- 
tral steam-heating plants in many cities and suburbs, 
which generate steam for no other purpose than to 
supply heat to customers, not as a by-product, but as a 
commercial business, carrying satisfactory profit. Be- 
sides the convenience of such a system to steam-using 
customers, and the more economical burning of fuel at 
central stations, with non-fluctuating supplies of heat- 
ing steam day and night during Winter, the isolated- 
block plant would make unnecessary the large invest- 
ment in small boilers and furnaces for office buildings, 
stores, residences, schools, churches, etc. 

Now is the time to consider such projects before 


Spring’s sunshine eradicates memories of this Winter’s 
Garfield “holidays.” 


Utilizing 
Spent Steam. 


HEN a man’s ill, the doctors investigate what he 

eats and drinks, and the character of his busi- 

ness, whether sedentary or active. In other words, his 

business environment, the atmosphere 
that he lives in. 

And it is this atmosphere that 
contributes more than anything else to 
the strength or weakness of a business. 
It’s the atmosphere of grouchiness, dissatisfaction or 
surliness that not only disturbs the people who are 
working in it, but offends the customer. Any employee 
who lacks the tact to transmit the feeling of good-will 


to any one that comes into an establishment should be 
fired. 


The Little 
Things that 
Count. 


Any employee that talks over a telephone in a 
brusque, surly or fresh manner does more harm in a 
minute than the good that he does in a month; he 
arouses antagonism at the other end of that wire. 

Every employee, big or little, should impress upon 
all he meets the good fellowship of his organization, 
the glad-to-help-you spirit. 

A customer may be overdressed or shabbily 
dressed; he may be unpretentious; but withal he may 


be a big prospect and the salesman can’t afford to be 
sullen or inattentive. 


Above all else, never argue with a customer. If it 
is possible to impress your views in a smooth way, 
alright, but if it comes to a deadlock, don’t argue. It 
irritates. 

Every employee is valuable according to his ability 
to please a customer. 

The moment that he displeases he is worthless. 


T WILL only be a few weeks before we will again 
be called upon to take up Liberty Loan interests. 

It is expected that the Third Liberty Loan will be for 
a larger amount than either of the 

Now for the previous loans and it will be necessary 
Next Loan. that most strenuous efforts be put for- 


ward to bring it to a successful and 
satisfactory conclusion. 


We have got to prepare now to make this loan a 
success, and the way to prepare is to include these 
loans as a part of our permanent living plans. There is 
a movement on foot to organize local War Chests, for 
the purpose of promoting systematic giving, $1 a 
month or more, for the period of the war. This money 
is to be held in a local treasury and disbursed by a 
committee for Y. M. C. A., Red Cross, and all other 
similar funds which come before the public from time 
to time. 

The Liberty Loans will not enter into this fund 
because Liberty Loan Bonds are an investment, not a 
gift or a contribution; but it is necessary that a sys- 
tematic form of increasing these investments be adopted 
by the individual. He must forget the money invested 
in the First and Second Liberty Loans, and take up 
future loans on a basis of patriotism. 

We have not yet reached the point where physical 
self-denial is necessary. The Government is only ask- 
ing that the individual bank his surplus earnings with 
his Government, and the probabilities are that surplus 
earnings over living expenses will easily take care of 
the various loans. But if the necessity arises for physi- 
cal sacrifice of luxuries, or comforts, in order that 
these loans be financed there is not a man in an earning 
position that should hesitate to do his share of 
sacrificing in order that our soldiers and sailors may 
be properly sustained. 
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CHENEY BROS. CELEBRATE EIGHTIETH 
ANNIVERSARY. 


HERE are few firms in this country that have 

contributed so much to the dignity of the textile 
industry as Cheney Bros. 

They were the first really successful manufac- 
turers of silk fabrics in the United States, the original 
factory being the Mt. Nebo Silk Mills, South Man- 
chester, started the latter part of January, 1838—eighty 
years ago. 

The original mill was 32x45 feet in size, the 
power coming from a trivial six-foot fall of water. 
They began on sewing silks, and it is interesting to note 


that the average pay in a silk mill in 1838 was only . 


fifty-one cents a day. 

In 1848 the wages had grown until they were $1.14 
for men and 63 cents for women, the average being 
72 cents a day. 

To-day the firm employ approximately 5,000 
hands, and of this number 2,000 have been with them 
for five years, 900 from five to ten years, 500 for ten 
to fifteen years, 250 for fifteen to twenty years, and 
twenty have been with them for more than fifty years. 

Cheney Bros. are the only silk manufacturers in 
the world who start with the cocoons and carry the 
processing through to the finished product. 

This process naturally requires a great variety of 
skilled labor, beginning with the cocoon and the raw 
silk which is worked into threads of many kinds, in- 
volving sorting, washing, combing, spinning, winding 
and sometimes dyeing. Then the threads must be pre- 
pared for the looms, each style of fabric requiring a 
different arrangement of the threads. Then comes the 
weaving, over one thousand weavers being employed, 
making everything from narrow ribbons to tapestries. 

They conduct a printing department, designing, 
engraving, color mixing, and besides all of these depart- 
ments ninety men are employed as machinists, mill- 
wrights and plumbers; thirty electric linemen, twenty 
engineers, twenty-seven painters, fifty carpenters, ten 
masons, twenty-one teamsters, seven drivers of motor 





Silk reeling in Colonial Virginia, Seventeenth Century. 


trucks, besides about two hundred outside laborers and 
an additional force engaged as watchmen, railroad em- 
ployees and trackmen, oilers, sweepers and men of all 
work, and every attention and consideration is given to 
their comfort. 

The cottage homes are delightful. 

The Cheney Hall as a meeting place is a model of 
architecture. The swimming pool, employment bureau, 
the doctors’ offices, parks, recreation grounds and trade 
schools, for the youngsters that may some day work 
in the mills, are carefully planned and contribute much 
to the peace and co-operative spirit which permeates 
the very atmosphere of South Manchester. It is the 
one great model plant of this country to-day, and the 
business, started originally by Ralph, Ward and Frank 
Cheney, is now conducted by the children of the third 
generation. 


An unusual event in the history of the firm was 


celebrated the first week of February as a Cheney “Get 
Together” week. 


The object of the gathering was to have the men 
become better acquainted with each other, with the 
business and with the aims and purposes of the heads 
of the firm. 


The convention was brought to a successful con- 
clusion on February 7 by a dinner at the Manhattan 
Club, those participating includ- 



































ing the following: 

Horace B. Cheney, Franklin 
Cheney Jr., Wm. Cheney, How- 
ell Cheney, J. J. Cheney, Aus- 
tin Cheney, Frank D. Cheney, 
Harry R. Cheney, Lieut. Philip 
B. Cheney (who obtained special 
leave from his duties at Camp 
Upton to attend), M. L. Havey, 
Samuel I. Warren, Frederick 
W. Budd, E. R. Rich, John Pon- 





The original Cheney mill. 





cet, R. P. Whitcomb, F. W. 
Wakefield and Henry Crenange. 






THE MILL SITUATION IN NORTHERN 
FRANCE. 

LETTER from France recently contained advice 

to the effect that Vanoutryve is trying to start 
a mill near Lyons. Owing to the conditions of the 
mills in and around Roubaix, it is said that no produc- 
tion can be hoped for under two years, and possibly 
more, after the war. Many of the mills are entirely 
dismantled and all their shafting has been taken out 
and sent to Germany for making shells; the looms 
being made of cast-iron could not be so used and have 
simply been broken up with sledge hammers. 

A TAPESTRY WEAVING EXHIBIT. 
A’ THE thirty-third annual exhibition of the 

Architectural League of New York which is 
being held at 215 West Fifty-seventh Street, the Edge- 
water Tapestry Looms have one of their looms in 
full operation and also have on display some of 
their wall panels, and tapestries for furniture cover- 


ings. The exhibit is being held from February 3 to 
February 23 inclusive. 


A DISTINCTIVE UPHOLSTERY LINE. 


IR drapery purposes the Philadelphia Tapestry 

Mills are showing a very extensive line of fifty- 
inch velours and mercerized poplins, both of which 
come in eighteen attractive colors. 

Tapestry yard goods are being displayed in many 
good designs, including several Chinese floral and 
verdure effects, with some very interesting block de- 
signs. In connection with these there is a splendid 
line of table scarfs to match. 

Damasks are offered in many good patterns, in- 
cluding many Chinese and striped effects. 








INTERESTING ART ROOM DECORATIONS. 


HE decorative spirit of the Far East has been 

adapted in a most interesting way to the require- 
ments of a Fifth Avenue shop in the new art rooms of 
Yamanaka & Co. The foyer is given impressiveness ~ 
and dignity by its proportions, by its walls formed of 
large blocks of buff-colored stone, rough hewn at the 
joints, and by the great cloissonné lions of the Chien- 
Lung period. See illustration on page 76. 

The main showroom extends in a long perspective 
to the offices in the rear. Along the walls are arranged 
cabinets containing fine porcelains, and objects of art 
wrought in jade. On the floor are beautiful Chinese 
rugs of the Chien-Lung period. The mezzanine gal- 
lery contains antique works of art enclosed in cabinets. 
At the back of the gallery are shoji, sliding screens with 
panes of rice paper, a characteristic feature of Jap- 
anese native architecture. The mezzanine gallery is 
completed at the front by a bridge that ties the side 
portions of the gallery together. The upward curve 
of this bridge prevents any sense of heaviness. 

The woodwork is oak in a soft gray-buff finish. 
It is carved with old Korean motifs. On the newel 
posts of the stair are dogs Fu. 


The Japanese architect, Mr. Rockrise, has drawn 
his suggestions from the Horyuji, the oldest temple in 
Japan, at Nara; from the tomb of Kuan Ti at Kai- 
Feng-Fu and from Korean ornament of the Sixth 
Century. The upper floors are reached by a private 
automatic elevator. On the second floor are ten 
rooms decorated in a manner to form a suitable en- 
vironment for the ancient works of art they contain. 
Here also is the library of Mr. Ushikubo, New York 
manager for the firm. 





Fresco decorations for a breakfast room, designed by Gardner Hale, and shown in the exhibition of the 
Architectural League. 2 








IN COLONIAL DAYS 





AN EFFECTIVE INTERIOR ARRANGEMENT 


The advantage of furnishing “up to” a principal center of interest is well illustrated in this picture--the mantel forming an admir- 
able background for a cosy grouping of furniture. 
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A Seventeenth Century example of silk embroidery. 


Be I ZABETHAN °F EAT I: Bs 


HE fabric industry With the woman’s love of the floral and the beauti- 
to-day is undergoing ful in bird life, they borrowed from every source avail- 
an evolution of de- able, and considering that the East India trade had 
sign development, been opened and the exquisite floral and animal forms 
and is unconsciously reflect- of Persia, India and China were displayed in pottery, 
ing an originality along woodwork and fabrics, it was only natural that these 
Elizabethan lines because in details of decoration should be adopted liberally. 
a certain way conditions are It must be recalled that contemporaneously with 
analogous. the Elizabethan period we had in France a develop- 
The war in Europe has 
left us without any direct 
European influences, and our 
design studios and mills are 
now depending upon their 
own resources. 
We have had our 
periods of Classic and 
French styles, the pure Eng- 
lish, and Oriental, and in our 
effort to produce that “some- 
thing new” for which we are 
always struggling, we are inclined to the work, rem- 
' imiscent-in detail, with a twist or a turn that gives 
| / an air of novelty. 
In the Sixteenth Century the Englishwomen, 
particularly the gentlewomen, regarded embroidery as 
an accomplishment. They became skilled in the 
technique of ornaméntation and their workmanship 
Was exquisite. 














The styles produced, however, were conglomerate. 


Elizabethan embroidery. 





ment of artistic Sixteenth Century styles; the de- 
signers of France were many and experienced, and 


they merged the Oriental and 
the in a 
and 


Classic art manner 
homogeneous delightful. 
In England, however, during 
Elizabeth’s reign, the fabric 
patterns were of home work- 
manship, disconnected, dis- 
jointed and independent of rule, 
and this very amateurishness 
gave the air of novelty which 
interests. 

Beginning with 1558, we 
had what is arbitrarily called 
the period. It 
definitely ended in 1603, when 
the Jacobean began. The fur- 
niture, woodwork and the 
architecture had definite Italian 
characteristics, liberally paneled 


Elizabethan 














heavy woodwork; and 





Elizabethan embroidery. 


rooms and stuccoed ceilings, a deep solemnity of 


we look to the fabrics for some 
gaiety of color to relieve the 
eye. It was perhaps for just 
this reason that Oriental art 
became popular in England 
during Elizabeth’s reign. It was 
natural that the brilliancy of 
color, which came from the 
Orient, was welcomed for its 
cheeriness and an eagerness 
was shown in developing it for 
the color it represented, if for 
no other reason. 

To-day in this country this 
same condition exists. With 
our minds saturated with the 
reminiscence of Period styles, 
to a certain degree hedged by 
the rules of good taste, we are 
reaching out for some expres- 





@rnamental pome- 
granates. ona 
ian rose., 














Persian motifs used in Elizabethan design. 








sion that is new, and the only way we can give that 
expression is by disregarding the law of order and 
utilizing the beautiful in any way we see fit. 

We have noted already that the results are very 
largely Elizabethan. 

The classic styles are not in popular favor, Period 
styles dependent so largely upon foreign support are of 
little value. So we are going back to the Sixteenth 
and Seventeenth Centuries and to expressions which 
were often chaotic. 

If we examine the fine old embroideries that have 
been handed down to us we are impressed, not only 
because of the stitches, the quality of the materials, the 
beauty of color, but by the symmetry of assembled 
motifs, and these motifs were borrowed from all 
sources. 

















We frequently. find ecclesiastical vestments that 
are strictly Chinese, and we wonder why. 

They were simply given to the church because 
beautiful, and not because of any religious significance. 

Women worked independently. 

It was a household occupation. In most instances 
the embroiderer conceived a background; perhaps 
along the lines of conventional Renaissance style, per- 
haps the branches of.a tree, but having sketched this 
background, Chinese Indian, Dutch, or Persian floral 
details were interjected and the spaces filled in with 
animals, houses or decorative symbols with little con- 
sideration for meaning. It was composite art, the 
bringing together of many beautiful things indepen- 
dently related. 
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The Oriental motif from which Elizabethan 


and Jacobean embroidering took inspiration. 





WHEN NEW YORK WAS A GENERATION 
YOUNGER. 

IFTY years ago when New York was alive with 

soldier boys, the scene of activity was all in the 
district we now call “downtown.” In 1865, D. F. 
Valentine, Clerk of Common Council, was authorized 
to prepare a manual of New York and in his manual, 
towards the last, he dismisses all reference to develop- 
ments of property north of Thirty-third Street as 
being “too recent to be of special interest.” 

We illustrate at the head of this page Madison 
Square as it existed in 1840. It was a farm property 
with the House of Refuge in the center. 

Just about one hundred years ago, Broadway ex- 
tended only to Tenth Street. Above that it was called 
Bloomingdale Road. The Bowery extended down 
Fourth Avenue and went into the Bloomingdale Road 
at about Seventeenth Street. 

There was no Union Square then. Union Square 
was planned in 1815, but it was not developed until 
about 1832. Union Square cost the city $116,000, 





The old “Varian” tree and homestead on old upper Broadway, 
between Twenty-sixth and Twenty-seventh Streets, 1864. 








Madison Square, looking east from Broadway, 1838. 


about the value of one house on any side of it. 
Seventeenth Street was opened in 1830; Eighteenth 
Street in 1833. Madison Square was of more recent 
development. 

Isaac Varian owned a great deal of property on 
what is now known as Broadway from Twenty-third 
Street up to ‘thirty-first Street. It was in two lots; 
one south of Twenty-sixth Street consisting of eleven 
acres that sold for £600 in 1750; the other on the 
west side of Broadway between Twenty-sixth Street 
and Thirty-first Street containing fifteen acres and 
sold to the DeWitte family in 1787 for £1,280— 
twenty-six acres for a little less than $400 an acre. 





INTERESTING FRENCH ART EXHIBIT. 


RARE exhibit of French art, from Gothic to 
Regence, was held recently at the Museum of 

French Art, 599 Fifth Avenue. The antiquities in- 
cluded paintings, stained glass, books, bibelots, fans, 
bronzes, documents, embroideries, textiles, engravings, 
enamels, coins, furniture, ivories, laces, statues in wood 
and stone, picture frames and tapestries. 

Two exquisite examples of Gothic tapestries 
loaned by Mitchell Samuels occupied almost one wall 
of the exhibit, “The Triumph of Fame” and “The 
Triumph of Time” showing allegorical figures, with 
many details of Gothic ornamentation. 

Many of the objects of art belong to life members 
of the institute, others to private collections of the city 
of New York, and many have never before been ex- 
hibited. The exhibition was for the benefit of the in- 
stitute’s building fund. 





HE Philadelphia representative of THe UPHOLs- 

TERER, N. M. Fackenthall, has headquarters in the 
Denckla Building, Eleventh and Market Streets, 
Room 709, telephone, Walnut 898. 
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INDUSTRIAL LIGHTING EFFICIENCY 


The Non-technical Parts of a Discussion of Artificial Lighting as Judged by Day- 

light Standards, Presented by Ward Harrison, as a Paper before the Illuminat- 

ing Engineering Society in Chicago. Published by Courtesy of the Illuminating 
Engineering Society. 


HE all-important achievement in the pioneer 
days of steam railroads was to secure a loco- 
motive which would run dependably, which 
would draw a load and draw it with reasonable 
rapidity. Little at- 
tention, and prop- 
erly so, was given 
to the comfort or 
even to the safety 
of the passengers 
for progress is ac- 
complished most 
rapidly when all of 
the effort is con- 
centrated on secur- 
ing a device which 
will perform its 
primary function 
before attention is 
turned to refine- 
ments. Artificial 
lighting is no ex- 
ception; for many 
years the chief aim 
has been to obtain 
better and more 
efficient light "> lS8° 
sources. To-day, 
the first goal, “To make a place as bright as day,” is 
close to realization, if not already achieved. Just as in 
railroading, however, it is found that the first accom- 
plishment still leaves much to be desired. Judged from 
the standpoint of satisfactory and comfortable vision, 
there are but few locations where artificial lighting, 
though abundantly supplied, can be compared favor- 
ably with daylight. 

Good lighting involves something more than mere 
instensity, and as experience with “daylight” lamps has 
shown, something even more than simply proper in- 
tensity and color. The truth of the matter is that, dis- 
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Fig. 1. Conditions typical of a lace curtain factory. 


regarding efficiency, daylight intensities produced with 
the illuminants available fifty years ago, would often 
have more nearly fulfilled the requirements of good 
lighting than is done to-day. The light sources of that 
time were for the 
most part of such 
moderate intensity 
and brilliancy as to 
render unnecessary 
any special precau- 
tions in their use. 
Similarly, when 
railway trains ran 
fifteen miles an 
hour, block signals 
were unknown and 
there was little 
need for a rock- 
ballasted roadbed. 
Unfortunately, in 
this era of high- 
speed trains, high- 
powered automo- 
biles and high in- 
tensity lamps, too 
many of us are 
prone to believe 
that precaution is 
necessary with the first named only. 

It is true that as the intensity and intrinsic bril- 
liancy of our light sources have increased, reflectors 
of better design have also become available which have 
shielded the eye to some extent, but applied to the gen- 
eral illumination of factory areas, the fundamental 
purpose of such reflectors has been merely that of 
increasing the percentage of useful light; increasing 
the comfort of the user has been a secondary con- 
sideration. 

Glare, as applied to light source, is a term which 
has not as vet been defined with entire satisfaction. 









































































In common usage any light source which is 
uncomfortably bright is termed glaring, but 
whether or not a source does produce dis- 
comfort is dependent in large measure upon 
the brightness of its surroundings and the 
length of time during which the eye is ex- 
posed to its rays. For example, out of 
doors in daylight, one will scarcely notice 
whether or not a bare tungsten-filament 
lamp is lighted, whereas at night the same 
source would be decidedly uncomfortable if 
close within the field of vision. Again, one 
may casually look out of an office window 
during the day and unless the landscape is 
unusually bright he will experience no sen- 
sation of discomfort; although to sit all day 
at a desk facing this window would, no 
doubt, cause most pronounced fatigue. 
From the standpoint of glare therefore 
the light sources may be divided into three 
classes: Those, such as an arc or bare lamp 
filament, which cause discomfort at once; those like the 
window, which after a time give rise to fatigue; and 
lastly those which may remain in the field of view in- 
definitely without producing any sensation of glare. It 
is the growing conviction that under no circumstances 
should sources of the first class be tolerated within the 
field of vision. Those of the second class are usually 
satisfactory for all lighting installations where the light 
source need not be within the range of vision for long 
periods, or, at worst, not focused continually on the 
same portion of the retina. These include all passage- 
ways, storerooms, and other locations where workmen 
are not employed continually; also a great many fac- 
tory workrooms where the closest vision is not required 
and the operators move about so that the light sources 
need not be continuously within their field of vision. 











Fig. 3. Ordinary factory conditions. 














Fig. 4. Machine shop conditions. 


In the third class, must be included offices, drafting 
rooms, auditoriums and other locations where the field 
of view remains fixed over a considerable period of 
time. 

In addition to direct glare from light sources, the 
element of reflected glare or specular reflection, is in 
some locations of equal or even greater consequence. 
The eyes may be shielded from the direct rays of a 
lamp, yet the image of this light source, reflected from 
the polished metal parts of a machine on which one is 
working, may be the source of most serious discomfort. 
It is obvious that the lower the brightness of the source 
the lower the brilliancy, and the less discomfort from 
the reflected image. If a light source is satisfactory as 
to glare when one looks directly into it, in most cases 
it can be safely assumed that its image will not be 
disturbing. 

A quality factor which must be con- 
sidered in industrial illumination is that of 
vertical illumination or, rather, illumination 
of vertical surfaces. In an office one is 
concerned principally with books, papers, 
and photographs disposed in a horizontal or 
slightly oblique plane, and it is the lighting 
of this plane which is of importance. In the 
factory, on the other hand, objects of three 
dimensions are the rule, and illumination of 
their vertical surfaces is of nearly as much 
concern as that of the horizontal. A good 
intensity of light on the vertical wall sur- 
faces is also conducive to an impression of 
brightness and cheer throughout a room. 
To provide good vertical illumination, a 
light source must have fairly wide distribu- 
tion of light, that is, give satisfactory in- 
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tensity at angles as high as from 65° to 75° from the 
nadir. 

Finally, the question of shadows must be con- 
sidered. For satisfactory general lighting there must 
be no shadows so dense as to make vision difficult 
where the direct light from one or two sources is cut 
off, nor so sharply defined as to confuse the worker, 
in other words, shadows should be soft and luminous. 
In this connection it must be remembered, that the en- 
tire elimination of shadows is not an end to be desired 
in industrial illumination. From successful trials of 
indirect lighting in offices, some factory managers have 
drawn the conclusion that the indirect system is ideal 
for all locations, and that it is simply the question of 
operating cost and maintenance which has prevented 
the universal application of this system. However, the 
distinction must be recognized that in offices close 
scrutiny is limited to plane surfaces and that printed 
words and figures are rendered legible by differences 
in color and contrasts in brightness with the back- 
ground. Specular reflection and shadows are of no aid 
and they usually do harm. On the other hand, it is 
universally recognized that evenly diffused light makes 
sculpture appear flat and uninteresting; the eye cannot 
readily grasp the form of the objects viewed. For the 
same reason that we prefer directed light for works of 
art, we need it for the easy vision of objects of three 
dimensions in the factory. Here, differences in color 
and in reflecting power are usually too minute to be 
depended upon for quick and accurate vision; in fact, 
a slight specular reflection is often of great assistance, 
especially in inspection work. 

To sum up, then the ideal source for factory use 
must be low in brilliancy to minimize glare and specu- 
lar reflection, sufficiently large in area to give soft 
shadows, small enough to insure a directed light, and 
must show reasonably good candlepower values at 
angles 65° to 75° to supply satisfactory vertical illu- 
mination. Several examples of well designed lighting 
installations are given in Figs. 1, 3, 4. 

The foregoing discussion may perhaps be made 
more clear by a comparison of some concrete examples. 
One of the most popular units developed for general 
factory lighting was the dome-shaped steel reflector 
and vacuum incandescent lamp of from 100 to 250 
watts, Fig. 2-A. Although the intrinsic brilliancy of 
the lamp filament was high the reflector shielded the 
eye to some extent and hundreds of thousands of such 
units were used with satisfaction, especially where the 
mounting height was more than 10 feet (3.1 m.) above 
the floor. On the other hand, when a gas-filled lamp 
of corresponding wattage was substituted in the same 
reflector, Fig. 2-B, the discomfort was greatly in- 
creased due both to the higher intrinsic brilliancy and 
greater concentration of the filament. The obvious 
remedy was to use a reflector which protected the eye 


45 

































to a greater degree and, consequently, those of the bowl 
type, Fig. 2-C, were specified in great numbers. This 
unit shields the eye somewhat fromthe direct glare, 
but from the standpoint of specular reflection is, of 
course, in no way superior to the dome and is markedly 
inferior to its efficiency. From the illumination stand- 
point the use of a bowl-frosted lamp in a dome reflector, 
Fig. 2-D, is superior to the bow] in almost every respect. 

Further efforts to diffuse the light have developed 
a variety of so-called semi-direct units, Fig. 2-E, in 
which an opal bowl or cup was placed beneath the lamp 
to diffuse the light and redirect a portion of it against 
the larger area of the reflector above. Fig. 2-F (large 
and small views) illustrate a unit of this general type 
designed by the writer in which a silver cap is used 
instead of an opal cup. In this case no direct rays 
from the lamp filament reach the eye. It has an ad- 
vantage over the opal cup or bowl for factory use in 
that the polished metal surface permits of a better con- 
trol of the reflected light, and hence, a more even dis- 
tribution of brightness over the upper reflector. An- 
other advantage is that the cap fits closely to the bulb 
precluding the collection of dust on both the lamp bulb 
and the reflecting surface. The contour of the porce- 
lain reflector is such as to minimize glare due to specu- 
lar reflection from its surface. 

An entirely different aspect of good factory light- 
ing which is worthy: of serious attention is one of 
economics. Many engineers are already familiar with 
data which show how insignificant is the cost of good 
illumination in comparison with the value of a work- 
man’s time. In fact, one need frequently save only 
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Fig. 2. Typical units for factory lighting. 




























thirty to forty seconds in an hour to entirely offset the 
cost of lighting. There is also another consideration, 
namely the saving in overhead expense which may be 
effected by using a factory building and its equipment 
for a greater number of hours per day, made possible 
by adequate provision for the artificial lighting. 

As an illustration, let us take the case of a manu- 
facturing concern operating to full capacity on a day 
shift only. To increase the output of the plant to meet 
any further demand it becomes necessary either to pro- 
vide additional machinery and working space or to 
operate the plant at night. Except for those industries 
which by nature require continuous operation, night 
work in the past has always been looked upon with dis- 
favor; simply dismissed from consideration with the 
statement that men cannot work efficiently under arti- 
ficial light. In general this has been true, but would 
it not be worth while to determine how rhuch the cost 
would be to illuminate a plant at night in a manner to 
compare favorably with the daylight in every respect, 
in intensity, softness, diffusion, and, if necessary, even 
in color? 

To produce an illumination varying from five to 
ten foot-candles in the different departments of a fac- 
tory would under present conditions require an ex- 
penditure of a little more than one watt per square 
foot of floor space assuming that well-diffused light- 
ing units were to be employed.- With current at two 
cents per kw. hr. the total cost of lighting should not 
exceed 7.5 cents per square foot per year for a night 
shift of 2,500 hours. 

If, on the other hand, doubling the size of the 
factory and operating on a day shift only were to be 
decided upon we would have to compare with the 
7.5 cents per square foot annual cost of lighting the 
annual rental value of the addition to the plant fully 
equipped with machinery and ready to operate. The 
rental value depends somewhat on the location and 
type of construction but largely upon amount of ma- 
chinery required. Thus the charge for a plant of 
100,000 square feet area would fall between $30,000 
and $75,000 depending upon the industry. The cost 
of lighting this plant for night shift operation would 
not exceed $7,500. This saving ($20,000—$70,000) 
represents the difference between success and failure 
for many companies. To look at it from another view- 
point, the consumer’s viewpoint, rent now comprises 
from 15 to 30 per cent. of the increase which accrues 
in raw material in passing through a manufacturing 
establishment. Night operation should effect a sub- 
stantial reduction in the cost of manufactured articles. 

But granting these facts, there remain the objec- 
tions often raised that men do not like to work at 
night, that good men do not have to work at night, 
that it is impossible to change the established 
mode of life, and that really restful sleep cannot be 


secured during the day. Of the four, this last objec- 
tion is a valid one; in fact, it is an open question” 
whether satisfactory service can ever be obtained from” 
a shift which begins work at midnight. On the other’ 
hand, man’s preference for working during daylight is” 
in many cases nothing more than an outgrowth of the 7 
fact that until recently effective work could not be 
done under artificial lighting, and that amusements ™ 
have gradually come to appropriate that part of the 
day which was otherwise unoccupied. If factories 7 
were operated on a morning and evening shift—the 
latter ending at midnight—the ordinary hours of 7 
rest would be but slightly disturbed, and amusements © 
which are dependent for their success upon a man’s 7 
leisure time and his money would soon adapt them- 
selves to the change. Under these conditions one | 
would anticipate much less objection to night em- 7 
ployment. 





NEW DATES ANNOUNCED FOR FURNITURE 
EXPOSITION. 


HE total attendance at the New York Furniture 

Exposition, which closed February 2, was 2,272 
buyers. As compared with the exposition of a year 
ago there was a shrinkage in attendance of 925, but 
from the majority of the manufacturers contributing, 
there were reports of practically a normal exposition 
business. 

Much of the shrinkage is offset by the fact that a 
large number of buyers were here in November and 
made generous purchases, while the remainder can 
easily be attributed to the uncertainty of transporta- 
tion and war conditions which deterred a certain num- 
ber visiting the market at this time. 


During the progress of the exposition, announce- 
ment was made that hereafter expositions in New 
York would be held in May and November, this an- 
nouncement being the result of the careful canvass of 
the manufacturers exhibiting in the New York market, 
the vote showing more than two to one in favor of the 
change of date. 

Monday, April 29, has been fixed as the opening 
date of the next exposition, running through to Satur- 
day, May 18, it being thought that this period will 
practically coincide with the semi-annual carpet open- 
ing. 





JOHN DARLING & CO. REMOVE. 


HE salesrooms and offices of John Darling & Co., 

Inc., have been moved to 334 Fourth Avenue, 
corner of Twenty-fifth Street. Beyond the retirement 
of Mr. Darling from the firm there have been no 
changes in the personnel of the organization or in the 
lines represented by this company. 
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A SPACIOUS DRAWING-ROOM 


Fine rugs and good furniture make a pleasing treatment of this unusually large room. 
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PROSCENIUM OF THE RIVOLI THEATER 


Stage curtain and wall-hangings in flanking panels of silk velours. Overdraperies of cotton velvet. Curtains on rails back 

of loges and other hangings in mezzanine of mercerized velvet. Stage curtain back of musicians of silk velours. All these 

materials are of golden brown color. Inner curtain of small stage opening of cotton damask in old rose color. Walls, pros- 

cenium and sound board in ivory and dull gold. Draperies made by Wm. Kamph. Drapery materials from J. H. Thorp & Co. 
Fringes and tassels by the Morris Bernhard Co. 
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S°@2ePFOR WHOM 
DOES THE BUYER & 


E HAVE had an unusual opportunity to 

participate in discussions by various 

groups of buyers, and have been able to 

analyze the attitude of the buyer with a 
considerable degree of..accuracy by reason of this 
intimacy. 

One of the questions frequently discussed now 
under the unusual price conditions and the circum- 
stances which govern the purchase of the season’s 
stock is “For whom does the buyer buy ?” 

Primarily, of course, the buyer buys for his firm, 
he is the representative of the policy of his house, he 
is the employee engaged to 
perform a certain function, 
to wit: the running of a de- 
partment including the buy- 
ing of the merchandise, and 
in that sense his every act 
is the discharge of the duty 
required by his employer. 
Therefore, he buys for his 
firm. 

Secondly, he buys for 
himself, he chooses his 
merchandise according to 
the judgment with which 
he is endowed, and in pur- 
suit of plans which he has 
determined forhimself. But 
above and beyond his rep- 
resentation of his firm and the exercise of his own 
taste and judgment, there is the most important gov- 
erning factor of all, and that is the necessity for the 
resale of the merchandise. Now, for merchandise to 
sell, it must pass the judgment of the person to whom 
it is sold; there must be an appealing consideration of 
style, purpose or price, and the successful buyer must 
take this all into consideration in anticipating the pos- 
sible resale of his merchandise. 

He is constantly confronted with the possibility 
of not being able to dispose of a certain proportion of 
his stock at the value he places upon it, and this is a 
stabilizing influence which makes him more conserva- 
tive than he would be otherwise. Should he make a 
wrong choice on style, or color, or adaptability, the 


consumer. 
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sale and the greatest of these is the 
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sales value of the merchandise is reduced by just that 
much and the permissible mark-up is restricted. So 
that when sifted down to the last analysis the ultimate 
consumer is the individual for whom the buyer buys. 

More than that, the ultimate consumer is the per- 
son who sets the price at which the final retail sale 
will be made. Goods marked too high remain in stock. 
After having been kept a certain length of time with- 
out moving, they are repriced, and again repriced until 
finally disposed of. | When the price reaches the level 
the customer is willing to pay, a sale is consummated. 
Multiply the individual transaction of a purchase by 
the required number of 
transactions to dispose of 
the stock, strike an average 
of the prices paid, and you 
can establish a buying rule 
on the basis of the result 
found. 

That indefinable, in- 
tangible influence, public 
taste, is the governing influ- 
ence by which the buyer’s 
purchases are controlled. 

The customer is the 
arbiter of the buyer’s final 
value, and the judge who 
passes final judgment on 
the worthiness of his stock. 

There is another angle 
to the subject, and that is the obligation of the buyer to 
keep in touch with all that the market has to offer. If 
the buyer of a department is to buy discriminately he 
must have first-hand information concerning every line 
of goods. He cannot afford to take it for granted that 
he knows what every one has for sale; he is under 
obligations to his customers as well as to his firm, to see 
the lines that are offered, for only by doing so can 
he be sure that he is not missing something that his 
customers will require. 


HOLE- 

SALER, 
retailer, con- 
sumer form an 
interrelated 
triangle of con- 
trol over all 
merchandise 
production and 





OUR FREE EMPLOYMENT SERVICE. 
T MAY not be generally known that the publishers 
of this magazine have at all times, a list of the 
names of trained men in the principal branches of 












upholstery goods, furniture, rugs, etc—men familiar 
with buying, wholesale and retail, which with the 
information we may have concerning their abilities is 
at the disposal of any firm needing such men. This 
is a general helpful service we maintain without re- 
compense for the benefit of the trade at large. 





BUFFALO’S PERSIAN ART EXHIBIT. 
[T THE Albright Art Gallery, Buffalo, there was in- 
stalled recently by Dr. Ali Kuli Kahn, N. D., Com- 


missioner General of Persia, the official exhibit of 











Persian art brought to this country for exhibition at 
the Panama-Pacific Exposition. 

The exhibit included tapestries, rugs, embroid- 
eries, potteries, velvets, cloths of gold, and other rare 
and beautiful examples of native Persian art arranged 
with a care and appreciation that greatly enhances the 
artistic value of the exhibits themselves. 

By courtesy of the Buffalo Fine Arts Academy we 
are able to present herewith a few illustrations which 
suggest the interest and beauty of the display. 


A ROYAL ANTIQUE MIRI SARABAND IN BRILLIANT ROSE, 


DOTTED WITH 


On the sides are two rare weaves of Afshar. 
Panama-Pacific International Exposition at the Albright Art Gallery, Buffalo. 


GREEN AND BLUE 


In the official Persian Exhibition from the 




















HE definition of a Saraband rug remains a 

matter of very serious dispute. The pattern is 

variously defined as the cone pattern, the 

flame pattern, the palm, the crown jewel, the 
Cashmere River pattern. We are told that the quality 
comes from Seri Bend, Sarawan, Serai Mirad and so 
on ad infinitum. 

We have already expressed our opinion that the 
name signifies only the character of the pattern, but 
we here quote a number of authorities who have com- 
municated their ideas to us: 

Charles R. Lanman, of 
Harvard University, “believes 
that the word Saraband is de- 
rived from the Pesian sarband, 
a fastening for a woman’s 


WHAT IS A SARABAND? 


The Term Saraband in Rug Nomenclature Is so Broadly Used, and of 
Such Indefinite Origin, that We HaveAttempted Here to Fix the Rea! Der- 
iwation of the Term. 


song and from which the Spanish sarabanda is de- 
rived.” An Armenian tells me that he supposed that 
Saraband was the name of a district, but I find no 
reason to believe that.” 

Dr. Ali Kuli Kahn, of Washington, writes: “Sara- 
band is a district in Luristan, Persia. It means literally 
the head of the dam, or head of the barrier, due to its 
geographic stituation. Most of the rugs with the field 
covered in the so-called palm leaf design in rose or 
various shades of red, in blue or green outline, are 
made in that district. As to the kind of rug called 
Miri-Saraband, the term ‘Mir’ 
is an abbreviation of Amir or 
Emir and means prince. The 
closer woven, or smaller sizes, 
of the Sarabands are called 


head-dress—sar, the head, plus 
band, meaning a band. The 
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Miri.’ It is also thought that 
‘Mir’ is the name of a locality 







term was also applied to a slow 
and stately Spanish dance of 
Moorish origin, doubtless be- 
cause the woman’s headgear 
was used in the dance. Mir is 
a Persian word, a brief form of 
Amir, or Emir, meaning chief 
or leader. I don’t know any 
gazetteer ample enough to make 
sure that Saraband is not the 
name of a district in Persia. 
Why might not the word be ap- 
plied to a certain kind of rug 
because of its resemblance in style of ornamentation 
or combination of colors to the Moorish head-dress ?” 

From the Museum of Fine Arts, Boston, we have 
the following: 

“A careful hunt has not revealed any light on 
the subject. The International Encylopedia says that 
the word Saraband is ‘probably derived from the 
Persian. sarband, a fillet, from sar, the head, and band, 
a band.’ Another definition that we found for band 
was ‘the name of a country; anything by which bodies 
are bound together.’ Apparently band could be joined 
with another word, such as Sara, thus the country of 
Sara. Sara we discover means pure, excellent; also 
it means sash, striped stuff from India. Mir in Persian 
means a man, a friend; and in Indian it means a title. 
Serbend, according to Webster, ‘is a Persian word for 
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A singular treatment of the Saraband pattern, 
from a French book entitled, ““Etoffes Persan.” 


in Saraband. Be that as it may, 
I am inclined to believe that the 
Miri-Saraband, which is of a 
superior quality, was formerly 
made by special order of 
princes, governors and digni- 
taries.” 

While the last gentleman 
places Saraband in Luristan, it 
is a fact that some of the rug 
books claim that the Sarabands 
are made in Sarawan. It is, 
however, singular that there is 
a district called Seri Bend in the Irak Ajemi district, 
which is a little closer to the neighborhood that the 
Sarabands are supposed to be made in than Sarawan. 

From Yale University, Charles C. Torrey writes: 
“The Persian word Sarband means head band, whether 
this has any bearing on the name Saraband, you can 
tell better than I. As for ‘Mir,’ it is a well-known 
Persian abbreviation of ‘Amir,’ also written ‘Ameer,’ 
‘Emir,’ etc, which means prince, captain, lord and the 
like. It is often prefixed in just this way in words 
where it is intended to signify that the thing named is 
of superior kind of quality. Unquestionably it is ap- 
plied to Saraband in this way, and it is by no means 
the name of a town.” 

H. G. Dwight, the author of that excellent book 
“Persian Miniatures,” in which he criticises rather 



















































harshly the amateur authorities of rug books, says: 
‘‘My impression is that there is no definite place called 
Serabend or Saraband, but I have heard of a tribe of 
that name which during the Middle Ages was trans- 
ported from the Afghan border to Irak Ajemi and later 
transported back again.” 


WHAT IS A PROFESSION? 

-* A debate held at the Architectural League De- 

cember 4, between architects and decorators, we 
were a little surprised to find that there were men 
present who contended that the architect was a pro- 
fessional man, while the decorator was not, on the 
ground that he had no university training, no degree, 
no diploma. 

What is a profession? Funk & Wagnall’s diction- 
ary defines a profession as, “An occupation that in- 
volves a liberal education, or its equivalent, and mental 
rather than manual labor, especially one of the three 
so-called learned professions: religion, law and medi- 
cine. (Note that architecture is not mentioned.) 
Hence, any calling or occupation involving special 
mental or other attainments such as editing, acting, 
engineering or authorship is professional.” The deco- 
rator therefore by this definition is just as much a 
professional man as the architect. 

One definition which was presented at the league 
debate by an architect was this: “A professional man is 
a man who serves the public upon a fixed basis of re- 
muneration.” An architect who charges a definite fee 
which is known to the client and which eliminates a 
commercial profit is a professional man, while the 
decorator who puts a profit on all his work is not a 
professional man but a merchant, and by this line 
of argument the bootblack also is a professional man 
because he has a fixed fee. 

To revert again to Funk & Wagnall’s dictionary, 
we find that journalists, painters, authors and musi- 
cians are professional men notwithstanding that there 
is a very great percentage of this class which never 
took a university degree. 

Again we find the word professional defined as, 
“One who pursues as a business some vocation, occu- 
pation, or sport engaged in by others for pastime.” 
For example: a person who writes poetry that has no 
merchandise value is an amateur: a person who writes 
poetry that is salable is a professional; the man who 
plays a game for pleasure is an amateur; if he plays 
it for profit he is a professional; men or women who 
furnish their homes for the joy of it are amateurs; 
if they can do it well enough to demand money for 
their work they are professionals. 

If the architects are to meet the decorators upon 
a plane of fair-minded, mutual consideration they 
must not be so narrow as to exclude the worthy and 
competent decorator from professional recognition. 





NEW FACILITIES AND ENLARGED 
QUARTERS. 
URING the past month considerable change has 
been made in the office and showrooms of David 
Van Blerkom, 115 West Twenty-third Street. For 
some time past more room has been needed, and Mr. 
Van Blerkom now occupies three floors in the building. 
The location of the office has been changed and also 
enlarged, while the floor space of the workroom has 
been more than doubled. The stockroom has been 
moved to the rear of the building, and the varnishing 
department will hereafter be located on the second 
floor. 





FURNITURE FACTORIES AND WAR 
SERVICE. 


HE War Committee of the Furniture and Fixture 

Industries has appointed a War Service Committee 
composed of P. B. Schravesande, president of the 
School Equipment Co., Grand Rapids; C. F. Tomlin- 
son, secretary and treasurer, Tomlinson Chair Co., 
High Point, N. C., and P. E. Shearman, Shearman 
Bros. Co., Jamestown, N. Y. This committee has 
opened an office in Washington, at 718 Eleventh 
Street, and Mr. Schravesande expects to devote prac- 
tically all of his time to the work of the committee 
in Washington. 

The War Service Committee has caused to be 
mailed to the furniture and fixture plants covered by 
their interests, a questionaire to ascertain the physical 
condition and the capacity of every plant in their 
division. They have particularly requested that this 
questionaire be filled out as fully and promptly as 
possible, and the information thus obtained will be used 
by them for the purpose of co-operating with the 
authorities in Washington. 

Furniture manufacturers from all parts of the 
country will be welcomed at the Washington office 
above mentioned, and every possible assistance will 
be rendered manufacturers in their negotiations with 
the Government, while the committee will be glad to 
give to manufacturers any information in their pos- 
session with regard to Government requirements in 
work that can be made in furniture factories. 





WILLOW IN SEVERAL FINISHES. 


A* ENTIRELY new line of natural two-tone 
painted and enameled willow furniture is now 
being exhibited by P. Giordano & Co., at their show- 
rooms, Paterson and West Streets, West Hoboken, 
N. J. Many new members have been added to the line 
which now consists of over two hundred and fifty de- 
signs. Prompt shipments are made possible by their 
large supply of the finest French willow. Their cata- 
log is now ready for distribution to those who inquire. 
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Black-and-white batik by Ilonka Karasz, awarded a special prize at the Art Alliance Exhibition. See text on page 63. 


WHAT A NEW ASSOCIATION CAN DO 


S ANNOUNCED in “THE UPHOLSTERER” last 
month, the organization of the National Arts 
and Industries Association has been delayed 
by reason of the various governmental activ- 

ities in which the different trades have participated. 

In anticipation of the report of the constitution 
committee which will probably be presented within a 
few weeks, we give herewith a summary of the things 
which the organization might be expected to accom- 
plish. Its primary object should be to utilize the in- 
fluences of the fifty-eight or sixty organizations that 
have affiliated with it in a concentrated, unified effort 
to increase public interest in the subject of home deco- 
ration and home furnishing. It should stimulate in- 
terest by newspaper and magazine publicity, by illus- 
trated articles, by decorative posters displayed in shop 
windows, by meetings, lectures, and advertising con- 
ducted through the headquarters’ office and from local 
art and trade associations, to be formed in every city 
and town in the country. 

These various local associations will doubtless 
operate under a constitution and by-laws that will 
hereinafter be determined by the parent body. Any 
one ought to be eligible to membership, whether in 
trade or not, if interested in the subject of home im- 
provement, and it is particularly recommended that 
members of art societies, betterment societies, munic- 
ipal improvement societies, or organizations that stand 
for art conditions or social conditions shall be specially 
invited to join, and that these local associations shall 
encourage the study of the subject in the local public 
and private schools, and give annual or semi-annual 
exhibits, obtaining through the pages of the magazines 
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and newspapers all the publicity possible, material for 
such publicity to be provided by the national associa- 
tion. 

These associations will be in effect a federation of 
associations and the literature provided to all of them 
can be furnished by a publicity bureau supported by a 
pro rata tax upon all trade members, each local associa- 
tion fixing its own maintenance charges. 


Reports of how the various associations are pro- 
gressing, and what they are doing, can be prepared and 
furnished to all other associations. 


Lecture courses can be prepared, lantern slides 
and pictures furnished for use at functions under the 
patronage of women’s clubs, or schools, or art societies, 
all devoted to the subject of interior furnishings. 


The local library and department of education 
should co-operate in these lectures. Lecturers of na- 
tional reputation can be employed. Collections of 
fabrics and furniture under the management of the 
great art museums can be arranged and distributed for 
exhibitions throughout the country. 


Effective advertising can be studied, also effective 
window displays and store arrangements, covering all 
the subjects involved in this movement, including also 
studies in salesmanship, Period styles, color and illu- 
mination. Books of public interest can be recom- 
mended by members of each local association, and an- 
nouncements made to the public by the libraries that 
such books are available. 


Traveling salesmen can be furnished with litera- 
ture to push the propaganda to help organize in every 
town they visit. 

















































Committees should be formed from the various 


trades represented, and through their trade journals, 
catalogs, circulars, and salesmen can urge their cus- 
tomers to join these local societies. 

The Library Association can co-operate by in- 
forming all libraries of the movement, and the Federa- 
tion of Arts might be expected to inform all art 
societies. 





WAR STAMP SAVINGS CAMPAIGN. 


. United States Government has organized a 
campaign for the sale of War Savings Stamps 
much in the same manner that the sale of Liberty 
sonds was undertaken. An Executive Committee em- 
bracing all of the allied trades has been formed, 
Embury Palmer being chairman of the furniture di- 
vision; Henry Burns, wall-paper division; H. L. Mc- 
Elroy, carpets; S. L. Newman continuing in charge of 
the picture and art trades. The personnel of those divi- 
sions we have not been able to secure, but the uphol- 
stery committee is as follows: 

Sidney S. Anhalt, Geo. H. Alderton, Morris Bern- 
hard, F. W. Budd, Geo. A. Bomann, Sidney Blumen- 
thal, Joseph Callahan, Geo. E. Colon, E. A. Merriam, 
Daniel Fernandes, T. J. Laflin, William M. Lawton, 
W. E. Rosenthal, Edward Maag, H. A. Witcombe, 
John F. Patching, G. M. Prentiss, John M. Roche, 
Chas. H. Sellon, Isador Solomon, E. D. Teague, Harry 
Meany, Geo. Banker, E. C. Carter Jr., M. E. Wormser, 
A. M. Barbe, E. J. Wingert, J. J. Feeley, Paul Gade- 
busch, Salo Stroheim, Henry Reubel, James C. Riley, 
M. H. Rogers, C. R. Clifford, chairman, Lester W. 
Bond, vice-chairman. 

It is the object of this committee to see to it that 
every one of approximately three hundred offices, fac- 
tories, and salesrooms in New York City will be off- 
cially recognized by the Government as an agency for 
the sale of Thrift Stamps. The Government asks that 
every employee shall be given an opportunity to buy 
Thrift Stamps without any inconvenience; therefore, 
they wish every wholesale and retail firm, big and little, 
to have these stamps at their bookkeeper’s desk. It is 
not necessary to invest any capital beyond the needs of 
the day or week. 

A NEW CRETONNE FIRM. 
A NEW concern, under the style of Graffin & Dolson, 
4X has been organized to specialize in high-grade 
cretonnes. The salesrooms are located at 132 Madison 
Avenue, where the lines, which will be sold to the 
jobbing trade only, will be on display about March 1. 

A. J. Graffin and W. S. Dolson, who comprise the 
firm, were formerly associated with the Eddystone 
Mfg. Co., Mr. Graffin with the styling department and 
Mr. Dolson with the sales organization. 





NO SHORTAGE OF AWNING DUCK. 
- THE December “UPHOLSTERER” the statement 

was made that the Government’s call for certain 
kinds of duck need cause no apprehension on the part 
o. the upholstery and awning trade. Subsequent to 
our receipt of the information contained in the article 
mentioned, we have investigated the conditions sur- 
rounding the awning industry, and the following very 
definite and comprehensive letter from one of the 
leading firms in the trade gives a correct analysis of 
the condition: 


“THE UPHOLSTERER” : 

Replying to your inquiry as to the situation with refer- 
ence to the supply of striped awning cloth, to be used as a 
news item in the next issue of “THE UPHOLSTERER,” we give 
the tollowing information: 

Messrs. John Boyle & Co., Inc., New York and St. Louis, 
are informing the trade that while the conditions affecting the 
manufacture of colored cotton goods throughout the country 
make more than ordinarily difficult a continuation of their 
supply of this material, their stock in hand at the present time 
includes most of the more popular patterns which are well 
known to the cutters-up of their line. The shortage of coal 
supply as well as the enlistment in the army and navy of many 
mill operatives tends to decrease the weekly output, but they 
believe it will be possible to supply the 1918 demand, although 
probably not at all times with the full line they are accus- 
tomed to carry. In only a few. instances has it been found 
necessary to withdraw patterns from sale on account of in- 
ability to secure colors of the usual fastness in dye. 

The cotton duck and other materials which Messrs. John 
Boyle & Co., Inc., are supplying to the U. S. Army and Navy, 
and the manufactured articles of canvas which this company 
is making for the U. S. Government, in no way whatever 
tend to decrease the supply of their well-known and highly 
esteemed awning stripes. 

Joun Boye & Co., Inc. 





NEW LACE CURTAINS AND NETS. 


a= G other new numbers which have been added 

to the line of Emden & Wormser are some very 
effective patterns in ninety-inch yard goods, made up 
in voile, marquisette and filet net. These are shown 
with many dainty lace edge effects and imitation filet 
panels. 

Drawn-work curtains and bedsets are offered in 
many new patterns and have attracted considerable 
attention throughout the trade. Curtains with em- 
broidered and lace edgings and clever insertions of filet 
panels are also a feature. 

In stock for immediate delivery the firm have a 
large number of fourteen and sixteen-point filet nets 
and also many novel patterns in stripes and voiles. 

A distinct novelty is a number of imported filets 
embracing fish and bird patterns of Japanese origin. 





A NEW SALESROOM. 
J VROOM ROSCOE, mill representative, has 
* opened a salesroom on the second floor of the 
building, 27 East Twenty-first Street, New York. The 
lines shown by Mr. Roscoe consist of tapestry piece 
goods, portiéres, couch and table-covers, also lace cur- 
tains and lace novelties. 
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Ai NEW THOUGHT 


N EVERY line of manu- 
facture there 1s an un- 






new 


elty is planned to satisfy a human 
need it has all the greater chance 
of attaining a successful vogue, 
even if it is a contradiction of all 
historical standards and familiar 
types. 


Quite recently in England there 
has been developed a type of “squat” 


furniture for fireside use. It 


wearying search after 


and novel things 


which can be produced and 


sold largely up- 
on the strength 
of their differ- 
ence from gen- 
eral types of 
merchandise. 

If the nov- 


is a 


development rather than a creation, 
for it shows very definite resemblances to the low 





stools of the late 
Seventeenth Century. 

Stools were, per- 
haps, first invented 
because the chairs of 
the period in which 
they were first used 
were of a cumber- 
some character and 
somewhat difficult to 








IN FURNITURE 


move about at will, thus the invention of a lighter, 
smaller form of seat gave a convenience which the 
larger furniture pieces had definitely lacked: 

In the development of this newer type of furniture 
for fireside use, the same raison d’etre is found. It 
is not easy to move the larger furniture units around 
the open fireplace, and so a more convenient style 
reminiscent of the stool, but with added conveniences 
and comforts, has been produced. 






The pieces herewith 
illustrated are for the most 
part taken from a recent 
English exchange, and they 
show very clearly some of 
the possibilities of the fur- 
niture in question. 

It would be difficult to de- 


scribe just what there is about 
an open fireplace that makes 
such an appeal to the average 
individual. It may be the fas- 
cination of the leaping flame, 
the cosy invitation to group to- 
gether, or it may be the linger- 
ing reminiscence of the life of 


cave dwelling ancestors, but 
whatever it is, the appeal of the open grate fire is un- 


deniable. 

The open fireplace 
so long a necessary part 
of the typical English 
home has at last 
come definitely 
into its own in 
America, and in 
bungalow and 
cottage, as well 




































as in the more dignified city residence, the open fire 


with its cheery blaze is becoming a common family 
center. 


Stools with adjustable or stationary backs are an 


obvious improvement over the ordinary styles and the 
sketches here reproduced present a new thought of 
which our American furniture makers and decorators 
will probably not be slow to avail themselves. 





CONTINUING AN 


HE following discussion of the questions published 
“UPHOLSTERER” 
gives the opinions of a Philadelphia decorator: 

The question of the relative standing of the architect and 
the decorator is one which has long been mooted, and while 
I do not think any amount of open discussion will solve the 
problem, or ease the tension which undoubtedly exists between 
the two “professions,” such discussions may tend to make the 
architect more amenable and receptive in his recognition of 
the decorator, as a man of equal importance in the question 
of planning and furnishing. No one will deny that the last 
few years have witnessed enormous improvements in the archi- 
tecture of our public buildings and residences, and certainly 
no less a revolution has taken place in the matter of interior 
constructional woodwork, decoration and furnishing. The 
latter, without any question, is due to the energies of the 
decorator 

To take the questions in rotation, this of itself should be 
the answer to No. 1 in that a practical designer and decorator 
should either enter into amicable collaboration with the archi- 
tect when the plasterer has retired from the building, or that 
he should assume entire control from such stage. 

2. He can be either, consulting or practical. The term 
decorator is somewhat misleading, and does not convey a 
true meaning of the business as we know it to-day. The 
days of the old-fashioned fresco painter, stenciller, and deco- 
rator of moldings have disappeared, and his place has been 
usurped by a highly trained and practical designer who has 
made a thorough studv of the plaster work, woodwork and 
furniture of the periods we are now sensibly appreciating and 
adopting as the most livable and adaptable to our modern 
requirements. In most cases it is a purely personal business, 
his knowledge and experience governing and controlling the 
work produced by his associates and staff. It is not at all 
necessary for a decorator to be a trained designer, although 
he must undoubtedly possess the primary qualifications to 
equip him for his calling; he can then employ interpretive 
talent 
3. I do not think that the decorator could work as a 
purely professional man, remunerated only by a client’s com- 
mission. His success depends primarily on his abilities as an 
artist, and then upon his resources to produce. If a deco- 
rator simply conducts his business from an office or small 
shop, and a pile of trade catalogues, then, perhaps yes, be- 
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IMPORTANT DISCUSSION 


cause he stands practically no expense or risk, but, in the case 
of a specialist, who in order to portray his knowledge and 
gratify his ambitions, expends his whole energies and capital 
employing skilled artisans, then no. 

4. The question is closely allied to No. 3. Certainly, a 
man with goods to sell can act in a professional capacity 
if requested. No one works without some self-interest, and 
if actual business should ensue, and the goods he happens to 
have for sale do not entirely fulfil the requirements, he has 
recourse to his ability as a designer and manufacturer, to meet 
such an emergency. 

5. Yes, providing the organization is prepared to retain 
in its services men of reputation as experts and designers. 
The client in such cases has the advantage of comparison of 
ideas and suggestions 

6. Why should the decorator concern himself as to what 
his exact status is, as in point of fact, all the five species 
mentioned are to be found in the category of “decorator”? 
The specialist working from his studio would obviously rank 
as a professional man, not manufacturing or carrying stock, 
but it would appear to me, the men who are organized as 
dealers and producers are in a legitimate calling, in friendly 
relation with their competitors, and if called upon by archi- 
tects, are always willing to collaborate. The ethics of houses 
of repute are the same as those obtaining among any other 
business or profession, they are in daily competition with one 
another, and receive their commissions according to their 
merits. With reference to the explanatory note, the fact of 
decorators approaching clients direct is perfectly legitimate. 
There are many instances of prospective builders of residences 
consulting more than one architect before selection. They 
likewise, naturally, are prone to look around before deciding 
on the method and style of treating their interiors, and if a 
decorator who nowadays invariably has several sample-rooms 
on exhibition can interest such a client, is it not perfectly 
fair? When we have money to spend we naturally look 
around for the best, and if one man’s ideas do not appeal to 
us, we are under no obligation to make our purchases there. 
If the method of soliciting business bars the decorator from 
a professional standing, it matters not. He has ability, knowl- 
edge and goods, which he is selling at their market value. 

7. By all means, if the architect classifies himself as a 

professional, he should confine himself to purely professional 

duties. ° Such buying and selling ts decidedly unethical. If an 
(Continued on page 66.) 
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A SIMPLE BREAKFAST PORCH WITH SCREENED 


SOUTHERN EXPOSURE 
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SPACIOUSNESS, GOOD CHEER, REFINEMENT AND TASTEFUL 
DECORATION 


There is, perhaps, a little too much diversity of furniture style in this scheme of furnishing, 
but the beauty of individual pieces cannot be denied. 








A QUESTION OF 
TRADE RIGHTS 


When Privileges Are Permitted to 
supersede Rights Some One Is Not 
Getting a Square Deal. 


NEW condition has developed in connection 
with the wholesale trade in the various 
branches covered by this magazine that will, 
sooner or later, have to be considered and 

corrective measures instituted. 

In the fine furniture, fabric and rug trades, there 
are different classes of customers who buy practically 
the same things but buy in a totally different way. 
There is first of all the dealer who buys for stock, 
invests his money in an outright purchase, places the 
goods on his floor and secures his profit from 
the ultimate sale. On occasion, this customer 
finds it necessary to buy some special thing 
which is sold before the order is 
placed but such a transaction does 
not alter his status as a merchant, 
although it does reduce his burden 
of overhead. 

Then there is the man who 
buys no stock, but sells from photo- 
graph or brings his customer to the 
wholesale wareroom and delivers 
direct from the factory. By this 
method of selling, the wholesale 
firm assumes a considerable degree 
of the burden of the actual sale to 
the retail consumer and it is obvious 
that the man who buys stock is en- 
titled to a concession in price over 
that given to the type of 
dealer last described. 

There is still a third kind 
of dealer, particularly in the 
territory adjacent to the 
wholesale warerooms, who shifts the great burden of 
the sale over on to the employees of the wholesale 
house. It is the practice of this latter type to send 
their customers, or occasionally to take them, to the 
warerooms of the wholesale firm and leave the re- 
sponsibility of consummating the sale to the whole- 
sale salesman. 

Now it is plain to be seen that from the wholesale 
Standpoint each of these clients of the wholesaler, in 
order to be treated fairly, should be treated differently. 

Where the wholesaler assumes a large proportion 


59 


of the expense of selling his client’s retail customer, 
it is only natural to expect that he should receive a 
higher price than is charged for goods sold in the 
ordinary wholesale way. The average wholesale ware- 
room is not equipped to care for this semi-retail trade 
and it entails an additional expense that cannot fairly 
be charged to general overhead. 

Of course, it must be borne in mind that these 
branches of trade are all contributing toward the 
swelling of wholesale sales. If the privileges of the 
second or third classes we have described 
were curtailed, the amount of business they 
do would necessarily be diminished in pro- 
portion to that curtailment. 

In wholesale houses where arrange- 
ments are made for taking care of re- 
tail customers, either directly or in the 
interest of a retail dealer, it should be 
possible to charge an additional price to 
compensate for the extra time and labor 
involved. But the question is how to 
adequately cover the character of the 
service rendered. 

Wholesale salesmen cannot deliver 
a retail sales service with the same de- 
gree of profit to their employers, and 
inasmuch as the salesman’s compensa- 
tion is based upon his total sales, it is 
not to be expected that a trained whole- 

sale man will relish the dalliance 

and indecision of the average retail 

customer when confronted with the 
possibilities of a wholesale stock. 

We know of cases where these 

retail shoppers have resented the 

. treatment they have received in 

wholesale houses, when the weight of justice was en- 

tirely on the side of the wholesale salesman. 

We do not in the present instance intend to suggest 
just how the entire matter should be adjudicated, but 
it seems that, as a collateral part of the discussion of 
trade ethics and trade rights which is now taking place, 
it would be wise to give this question also such con- 
sideration as is necessary to bring about a fair condi- 
tion for all. 














CRAVENETTED COUCH HAMMOCKS. 
URING the season of 1918 the Manhattan-Rome 
Co., successors to the New York Couch Bed Co., 
will maintain a complete exhibit of their Romelink 
swinging couch hammocks at the New York Furniture 
Exchange for the benefit of the trade. They will show 
a number of new departures notably those models with 
the “Cravenette Finish.” 
These swings are much more than a porch ham- 





mock—they are a new article of furniture, as wel] 
adapted to the sun parlor or to the enclosed porch as to 
the open lawn, and they are claimed to be the only 
swinging couch hammock made with the patented 
“Cravenette Finish.” These swings are obtainable in 
a great variety of cretonnes and fashionable solid 
tones, making them agreeable to any sort of color 
scheme. An illustration of one of their new models 
appears in their page advertisement. 























““ROYAL TAPESTRY OF KIRMAN’’ 


Tapestry said to have taken one hundred women ten years to embroider. Below 
is a set of Mosaic furniture. 


In the official Persian Exhibition from the Panama-Pacific International Exposi- 


tion at the Albright Gallery, Buffalo. 





































GLOSSARY OF DECORATIVE TERMS 


AND SYMBOLS 


Second Installment of a Series of Articles Covering the Symbolical and Historical 
Significance of Well-known Decorative Motifs. 


BALANCE. The emblem of Justice, which is often 
represented as a female figure blindfolded and 
holding a balance. 

BALCONY.’ A projecting platform on the outside 
wall of a building. 

BALDACHINO. Richly ornamented canopy sup- 
ported by columns. Seats of priests and princes, 
as well as altars, are frequently covered with 
baldachinos, canopy-like. The name was also 
given to the rectangular or circular coverings 
adorned with plumes, which were placed over the 
beds of the Louis XIV period. 





Ball-flower. 


BALL-FLOWER. An ornament frequently em- 
ployed in Gothic architecture, consisting of a bead 
or ball partially enclosed in a round cup or flower, 
sometimes perfectly spherical and sometimes 
open. 

BAMBINO. Italian for baby. A name used in 
artistic phraseology to represent the Infant Christ 
wrapped in swaddling clothes. 

BAND. A continuous molding, very slightly project- 
ing, carried along a horizontal surface or follow- 
ing the curve of an arch. 

BABYLONIAN. Ancient Babylonia 4000 B. C. 
Conquered by Assyria 1300. Regained independ- 
ence after many wars as the New Empire of 
Babylon, 600 B. C. Became Persian province 
500 B. C. 


BARBARIC DESIGN. A tribal design. A design 


largely utilitarian as distinguished from orna- 
mental design. 





Baroque. 


BAROQUE. An adjective expression for a corrupt 
interpretation of the Renaissance and later for a 
bad interpretation of Louis XV. 


WIM 





—_— BY PIERRE RAYMOND 


Bas Relief. 





BAS-RELIEF. A sculpture executed upon a flat sur- 
face and projecting slightly from the background ; 
bas or low relief as distinguished from high relief. 

BAT. Chinese symbol of happiness. European sym- 
bol of maternity. | 

BAYEUX TAPESTRY. Tapestry of the Middle 
Ages, a long roll of canvas abouty seventy yards 
long and half a yard wide on which is embroidered 
a representation of the conquest of England by the 
Normans. Tradition says it was the work of 
Queen Matilda. 
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Biedermeier. 



























BEADING. A system of ornament consisting of 
small spherical beads applied to a convex molding. 
BEAUFAIT. (See Buffet.) 
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Beds. 















BED. The Greek bed was simple in construction, con- 
sisting simply of an oblong plank on four legs cov- 
ered with skins or long-haired blankets. 

BEE. Egyptian representing immortality. Conspicu- 
ous in Empire Period. 

BEETLE. Egyptian suggesting earthly life. 

BEIDERMEIER. A fictitious character invented to 
represent the bourgeois with no esthetic percep- 
tion. The Beidermeier style is a very crude 
adaptation of the Empire. 

BENCH. Seat to hold several persons. Churches 
were not furnished with benches until the Six- 
teenth Century. 

BIBELOT. Object used to deco- 
rate a what-not, a chimneypiece, a sideboard or 
the surface of a wall; ornaments, curiosities. 

BIRDS. Representations of.birds are found in the 
art of all peoples and ages. The Egyptians consid- 
ered the bird symbolic of the soul of man. Cer- 
tain birds were sacred to the Greek deities: the 
eagle to Zeus; the peacock to Hera; the owl to 
Pallas Athena. In Christian art, birds symbolize 
the human soul, as well as the virtues and vices of 
mankind. In Gothic architecture, birds were a 
frequent ornament and generally symbolic. 


French trinkets. 























Buffet. Bench. 


BIZARRE. That which is opposed to the canons of 


good taste or offensive to the cultivated eye; 
capricious. 





BLOSSOM. Suggesting life. 

BOAR. Symbolic of Winter. 

BOAT. In Egyptian art signifying serene spirit. 

BOOK LYING OPEN. Typical of perfect knowl- 
edge and divine intelligence. 

BOSS. Sculptured stud employed to ornament doors 
and furniture, sometimes having a structural pur- 
pose and sometimes merely decorative. Applied 
also at the intersection of the ribs of a vault. 

BOUCHER. The style following the nude cherubic 
figures popular in the time of Boucher. 

BOULE-BUHL. A kind of furniture which was in- 
vented and manufactured by Charles André Boule 
or Buhl (1642-1732). The ornamentation was in- 
lays of tortoise shell, gold, copper, brass or fancy 
woods and was much in vogue in the court of 
Louis XIV. 

BRANCH CANDLESTICK. .A candlestick with 
branches. Used in the Early Christian Period. 
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Byzantine. 


BROCATELLE. A fabric. 
BROCHE. A fabric. 
BRUSH AND PALETTE. Typical of painting. 


BUCRANIA. Ornaments in the form of an ox’s 
skull with the horns wreathed in flowers. 


BUDDHIST. Indian religion. 

BUFFET. A piece of furniture on which dishes, 
plate and glass are displayed. 

BUILDER’S RULE AND SQUARE. An early 
Christian symbol of the builder’s art. 

BULB FOOT. An early Dutch or French style of 
furniture foot. 


BULL. An early Christian symbol. Bull Between 
Two Dolphins, or Upon a Dolphin or Other Fish, 
an Egyptian symbol typical of productiveness. 

BUTTERFLY. Egyptian, symbolic of the soul. 
Indian, typifying Summer. European, the ter- 
restrial soul. 

BUTTERFLY TABLE. Table with leaves that fold 
down. 

BYZANTINE. When Constantine made Byzantium 
the capital of the Eastern Empire he changed the 
-name to Constantinople. The Byzantine Period 
lasted 328 to 1453 A. D. 
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NOVEL TEXTILE DESIGNS. 


HE exhibition of textile designs held at the gal- 

leries of The Art Alliance of America, January 23 
to 31, was especially interesting because of the variety 
and novelty of the designs, all of which were presented 
in fabrics, no designs on paper being accepted. Among 
the methods of working represented were block-print- 
ing, weaving, embroidery, batik and stenciling. The 
exhibition comprised some four hundred examples, a 
large number of which were textiles for use in interior 
decorating. 

This was the second Albert Blum competition to 
secure original designs, and prizes amounting to $575 
were awarded. The first prize of $100 for a fabric 
for interior decoration, offered by Mr. Blum, was 
awarded to Martha Ryther for a batik on silk. This 
showed an arrangement of large circular medallions 
and conventionalized flower-forms in light blue on a 
darker blue ground. The second prize of $50 for a 
fabric for interior decoration was won by Isabel 
Cooper with a portiére showing a striking modern style 
design in black, white and brilliant orange. A prize for 
the most beautiful decorated velvet was awarded to 
Katherine Forest for a design showing small figures 
in blue and terra-cotta on a dark green ground. 


Prizes of $25 each were awarded to Leisa Weinert 
for a tapestry screen adapted from Norwegian weav- 
ing, showing birds and flowers in old blue, soft red and 
brown; Kate Mann Franklin for a design in appliqué, 
and to Mrs. Karfiol for picture weaving in two colors. 


Ada Anderson received a special prize for a velvet 
stenciled in four colors on a dark blue ground. Special 
prizes were received by Ruth Harris for a decorated 
velvet and by Ilonka Karasz for a batik in black-and- 
white showing a lacelike design. One of the most in- 
teresting examples was a decorative fabric for the 
children’s room designed and block-printed by Louise 
L. Green. It showed figures from nursery rhymes set 
in squares of conventional ornament. Mrs. M. W. 
Atwater received a prize for developing hand-weaving 
at Basin, Montana, the work being represented by a 
blue-and-white coverlet in an old-time design. Many 
of the designs were notable for the skill with which the 
characteristics of the fabrics were brought out and 
for the consideration given to the effect of the folds in 
breaking the pattern in draped fabrics. A remarkable 
degree of originality was shown as well as an apprecia- 
tion of color. 





HUMBERT’S SONS, INC., furniture dealers, 

¢ Syracuse, have incorporated for $50,000. John 

L. and C. Edward Humbert are reported to have 

retired. The officers of the new corporation are 

Albert H. Hildreth, president; James B. Devine, 
treasurer, and J. P. O’Brien, secretary. 
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NEW CARPET ASSOCIATION OFFICERS. 

% T THE annual meeting of The Carpet Association 

of America, held on Wednesday, February 6, the 
following officers were elected for the ensuing year: 

Col. Bennett H. Tobey, president; Hugh L. Mc- 
Elroy, first vice-president; W. A. W. Davis, second 
vice-president ; Alexander N. Cook, secretary. 

Board of governors to serve for four years, Col. 
Bennett H. Tobey, Herbert.Plimpton, Arthur W. Cole, 
D. F. Murphy. 

The nominating committee consisted of J. R. 
Shoaff, chairman; J. P. Donovan, S. Gulbenkian, 
Victor G. Buettell, W. D. Case. 

The Carpet Association officials are making a spe- 
cial drive to bring their membership up to one thou- 
sand. There is a very active membership committee 
and a splendid co-operation among the present mem- 
bers. The organization has made splendid progress 
during the year just closed, and the new officers are 
sure to be accorded the heartiest support. 





Batik on silk by Martha Ryther. Awarded first prize for 
fabric for interior decoration. 
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On the left, Dining-room; on the right, Grill-room of the Advertising Club’s quarters. 





THE POSSIBILITIES OF A GROUP CLUB 


VERY commercial travelers’ association in 
New York has at some time in its existence 
discussed the possibilities of a clubhouse. 

This discussion is still in progress. 

Some of them have compromised on a room, but 
such a room is used almost invariably for executive 
purposes and by no means fills the requirements of 
social and conference purposes, because Obviously too 
small. 

3ut what the advertising men 


have done in establishing a com- HAT the 

fortable, dignified home for them- advertising 

selves the commercial traveling 

men can also do. men have done 
The advertising men were not the_ travelers’ 

a specific group, like the uphol- associations 


stery travelers, or the silk travel- 
ers, the carpet or the lace trav- 
elers; they covered innumerable 
branches of the broad advertising 


could do, but 


they should make up their 
minds that they cannot do it 
it must be 


individually; 


field. As individual groups, they 
could accomplish nothing, but 
when they came together in one 
broad community of interests they 
got together a total membership of one thousand men 
and this was sufficient to finance successfully a club- 
house occupying three buildings, 45-47-49 East 
Twenty-fifth Street. 

These buildings are a part of the Stokes estate and 
connect immediately with the Madison Square Hotel ; 
so they are enabled to get the extra service of the hotel 
next door under the hotel license. 

3v the same plan, if five or six associations of 
commercial travelers would get together, they could in 
combination establish a similar club, which singly no 


65 


done as a group. 


one association might be financially able to do. 

Of the membership of one thousand, the advertis- 
ing men find that an average of one hundred and fifty 
to two hundred men lunch there every day—men of 
congenial tastes and interests; and assuredly there is 
the same congeniality existing between the upholstery, 
the silk, the carpets and the lace and embroidery 
trades. The associations in these lines represent a 
membership of nearly two thou- 
sand men. It has been frequently 
stated in open meetings that a 
greater membership could be ob- 
tained, if they had a clubhouse, 
and it is not a visionary scheme to 
presume that one thousand mem- 
bers could be obtained from these 
trades willing and able to pay $25 
initiation and $50 a year, or $1 a 
week dues. We believe, moreover, 
that many firms would assist in 
this movement. 

If a building is not available 
or properly located adjoining a 
hotel or the proper kitchen accom- 
modations, it is quite possible to deal with the Bush 
Terminal or some other such building organization, 
where the proper restaurant service could be had, be- 
cause it is this service that runs into expense and is the 
rock upon which most clubs are wrecked. 

The annual budget of the advertising men’s club 
is about $30,000. The rent is adjusted to include the 
service of houseman, cloak-room man, cigar-stand 
attendant and doorman. There are, for ordinary every 
day services, twelve waiters. The price of the regular 
luncheon is seventy cents. Dinners vary. The dining- 
room at present seats two hundred. What they have 






































done, the commercial travelers associations can do, but 
they should make up their minds at the outstart that no 
one association can do it. Moreover, for the purpose 
of maintaining the clubhouse, eligibility to member- 
ship can extend beyond the association memberships. 
Commercial travelers not affiliated with any of these 
associations could be invited to join the club. Desir- 
able men in outside interests, so long as they are com- 
mercial travelers, would be acceptable. When this is 
considered, it is by no means impracticable to establish 
a charter membership of one thousand men which 
would represent $25,000 initiation fees and $50,000 
annual dues. 

We commend this thought to J. B. Patton, presi- 
dent of the Association of Lace and Embroidery Trav- 
elers, to L. W. Bond, president of the Upholstery 
Travelers, and to Col. Tobey, president of the Carpet 
Association. 





HEADQUARTERS FOR DRAPERY THREADS. 

OHN C. MEYER & CO., proprietors of the Lowell 

Thread Mills, Lowell, Mass., are getting up a new 
line of threads for drapery, upholstery and shade work, 
these threads being used for hand as well as machine 
sewing. This firm are headquarters for Meyer threads 
and spool silks which they can furnish in any size or 
color desired. 


An English 
; three-fold leather screen 
from the Antique Reproduction Co. 


AN IMPORTANT DISCUSSION. 


(Continued from page 56.) 
architect desires to accompany his client in an advisory ¢ 
pacity among the retail establishments, the procedure is eg 
patible and welcome, but the act of dealing with a wholes 
house direct is totally unfair, and should be discourag 
The house will naturally lose the patronage of its main suppor 

8. Yes. This is synonymous with No. 7 and is an unf; 
practice. 4 

9. Yes. The establishment of a school of design, 
authentic examples of the representative art of the Sixteent 
Seventeenth and Eighteenth Centuries, will do a great de 
to further the progress already made. Many English 
French designers and experts have settled in America duri 
the last few years, and their work exemplifies this. If it g 
be made possible to achieve such knowledge and training 
in this country, such a department would be of inestimah 
value. 

The solution of this problem is now in its embryonig 
stage and will automatically solve itseli—as it has already” 
done in France and England, where the decorator, decorative © 
architect or interior specialist, or whatever he chooses tg 
style himself, is firmly established and enjoys universal. 


recognition. F. Hopkinson Evans, | 





THE W. S. S. MEN. : 

HE trade at large are under great obligations to 
the following men who are assisting the committee” 

so strenuously in the campaign for the sale of War 
Savings Stamps: L. Jarrett, B. E. Devoy, W. Lanni- 
gan, M. Fowler, F. H. Noble, W. H. Tuthill, A. 4 

Hocker, C. Griffin, F. L. Potter, Abe Max, A. P. Alton, > 

G. B. Douglas, G. J. Brantl and F. N. Mason. They™ 

are covering the trade at great personal loss of time? 

and are to be commended for their patriotic labors. 





HE War Savings Committee of the furniture trade~ 

is composed as follows: Embury Palmer, chait- 
man; Charles E. Spratt, vice-chairman; George A.~ 
Dierauf, secretary and treasurer ; C. Ludwig Baumann, © 
director of War Savings’ Societies, sub-chairman, ” 
Borough of Brooklyn; Eugene J. Orsenigo, Director of 
Speakers; John M. L. Towse, Director of Publicity; J.7 
H. Babcock, Sam Baumann, John Bottomley, Arthur” 
M. Cowperthwait, sub-chairman, Zone 6, Louis Fergu- — 
son, sub-chairman at large, Henry Freedberger, sub-7 
chairman Zone 2, Edward T. Francis, Alexander Kell-~ 
ner, sub-chairman Zone 3, Isse Koch, G. H. Lang-] 
worthy, Morton W. Lee, sub-chairman Zone 5, Wik = 
liam Rogers, Jacob Selig, sub-chairman Bronx, Wik7 
liam Frothingham Smith, sub-chairman Zone 1, George © 
Strobel, William P. Symonds, John Trounstein, sub-7 
chairman Greenpoint, Martin Wortmann, sub-chait- 4 
man Zone 4. é 





POPULAR-PRICED LACE GOODS. 
N THE new lines of Eugene Neumaier & Co. there) 
is an attractive range of filet net curtains made wa 
in a fine imitation filet lace. 
A very strong line of panel curtains is being P 
offered to the trade at a broad range of prices. 9 
The regular lines of net, scrim and marquisett€] 
curtains have been greatly enlarged, and the new pat-= 
terns are very interesting. - 3 
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TEXTILES IN THE EXHIBITION OF THE 
ART ALLIANCE OF AMERICA 


Upper left: printed fabric, in green, dull red, orange, yellow, old-blue and black. Upper right: a batik of quiet, 
rich coloring. Lower left: a block print for child’s room. Lower right: a silk in bright colors. 


See text on page 63. 
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FROM THE ARCHITECTURAL LEAGUE EXHIBITION 
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THE ARCHITECTURAL 
LEAGUE’S THIRTY-THIRD 
ANNUAL EXHIBITION 


HE Thirty-third Annual Architectural League 
Exhibition, which formally opened February 
1, devoted a great deal of space to interior 
furnishings and the trade responded liberally to 
the invitation to co-operate. The lower floor was di- 
vided so as to represent a wide corridor with exhibi- 
tion rooms on both sides. The corridor was canopied 
with Cheney silks, in batik decorations, which softened 
the dome lights and lent an exceedingly pleasing deco- 
rative effect. The installation of the entire display was 
remarkably well carried out under the direction of 
Howard Greenley, who acknowledges assistance from 
Jacobson & Co., the F. J. Newcomb Mfg. Co., who fur- 
nished the composition ornaments of the columns and 
pilasters ; the Morris Bernhard Co., who furnished the 
tassels and ornaments of the large lanterns; J. H. 
Thorp & Co., who supplied the velvet used as a back- 
ground on the second floor; and Cheney Bros., whose 
soft-toned silks supplied the medium for the ceiling 
decorations and light transmission. 

Franklin P. Duryea assisted in the installation and 
James P. Morrow hung the ceiling draperies. 

Some conception may be had of the size and im- 
portance of the event from the fact that there were 
nearly seven hundred exhibits. 

C. Victor Twiss exhibited an enclosed porch with 
Chippendale furniture in the Chinese feeling, cretonne 
draperies, and three pictures beautifully done in water 
color—a very delightful grouping. 

A Todhunter mantel was shown in another group 
surmounted by Wedgewood ornaments. 

Marshall Field & Co. had an interesting collection 
of Colonial draperies, one pattern being shown panel- 
wise or full length, and other styles draped on the side- 
walls and at the window made up in sofa and bench 
cushions. 

The Shelton Looms (Sidney Blumenthal & Co.) 
devoted their space to an exhibition of twenty-eight 
examples of fine velours. 

The Willich Embroidery Studios showed two very 
pleasing panels. 

The Herter Looms offered not only a number of 
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exquisite tapestries, but novelty weaves, and examples 
of hand rugs and sketches of interiors. 

Cheney Bros. devoted their entire exhibition space 
to a display of their various fabrics hung full length 
on the walls or thrown over Snedekor Studio lamps. 
The furniture of the room was from the Orsenigo Co. 

J. H. Hutaff presented an inlaid Louis XVI writ- 
ing desk, three Chippendale pieces and an Adam satin- 
wood console. 

The Orinoka Mills made an interesting display, re- 
lieved here and there by the furniture of V. Radillo 
and the wall sconces of H. K. Heath and Walter 
Kantack. 

F. Schumacher & Co.’s booth was devoted to an 


A view of the exhibit of Marshall Field & Co. 
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exhibition of Empire damask specially made by them 
for the Blue Room of the White House. 

Besides the work shown at the Orinoka exhibit, 
Heath & Kantack showed also at least eighteen other 
examples of wrought iron work, reproductions of 
Thirteenth Century Tudor iron, illuminated in color, 
or dull bronze; Jacobean work, early Italian work, in 
polychrome decoration, and old English pieces, being 
in all cases highly colored and decorated, little or noth- 
ing being shown in the plain iron. 

A conspicuously interesting corner was arranged 
by Chamberlin Dodds, the decorator, showing Spanish 
lacquer furniture made by Chamberlayne, Inc. The 
display included two old Spanish bookcases and four 
or five chairs of unusual and artisic technique. 

Theodore Hofstatter had a room in the late Louis 
XV period; the side walls were in gray ; the bed-spread, 
a peacock blue, embroidered; the draperies, mauve 
toned and lace edged; the furniture also gray, bronze 
trimmed. 

W. & J. Sloane exhibited a number of pieces 
strong in that Chinese feeling which prevailed both 
in France and England in the Eighteenth Century. 
The exhibit attracted much attention. 

The Edgewater Tapestry Co. placed four pieces 
on exhibition—very interesting examples. 

J. H. Thorp & Co. demonstrated the vast variety 
of their line of imports and manufactures by a display 
of many samples. 

On the floor above, Henry Beuttell & Sons at the 
entrance showed antique English furniture, the Chip- 
pendale examples being conspicuous. 

Adjoining was the Baumgarten exhibit, a Louis 
XVI boudoir, with all the accessories of a room just 
occupied; and a glance through provoked one to look 
around for the lady in the case, the dressing table ap- 
parently having been just in use. 

P. W. French & Co. occupied the largest exhibit 











space in the building. They showed a very completely 
equipped room 30x 30 feet, fully furnished, draped and 
decorated in the late Italian Renaissance. 

Adjoining was the Charles exhibit, two rooms, one 
in the Jacobean Period with furniture of perhaps a 
later date. 

The Kent-Costikyan Trading Co., Inc., had an ex- 
cellent exhibit of rugs. 

The Black & Boyd Mfg. Co. showed lighting 
fixtures. 

P. E. Guerin, Inc., made a beautiful display of 
ormolu and metallic trims. 

C. Bertram Hartmann presented three silk batik 
tapestries in the Gothic style. 

Jacobson & Co. showed a particularly interesting 
reproduction of a doorway in the Chatsworth House. 

Costikyan & Co. presented one of their Shahristan 
rugs woven on a loom in the Balkans “after a Four- 
teenth Century Saracenic design.” 

The Persian Rug Co. made an exhibition of sam- 
ples of designs of rugs made to order. 

Stair & Andrew had a number of pieces of antique 
furniture on show. 

The Gorham Mfg. Co. attracted particular atten- 
tion by a silver-mounted dressing table, the same piece 
we believe that was shown at the Panama Exposition. 

Renner & Maras had a lamp and console exhibi- 
tion. 

The Sterling Bronze Co. showed andirons and 
bronze screens that were exceedingly fine. 

Mary H. Tannehill, a batik wall hanging. 

G. E. Walter, lighting fixtures and wrought iron. 

Josiah Wedgewood was represented by a number 
of Wedgewood vases. 

Charles R. Yandell, decorative leather. 

Besides these specific examples, there were lit- 
erally hundreds of decorative pieces, mural decora- 
tions, photographs, window, door and side wall deco- 
rations, and colored drawings. 

The trade were well represented and all in ail it 
was a most successful exhibition. 





HE Oehrle Bros. Co., Inc., are sending to their 

friends in the trade a pamphlet entitled “Are Busi- 
ness Men a War-time Menace,” being a reprint of an 
address delivered in Cleveland, Philadelphia, Buffalo, 
Columbus, Minneapolis and St. Paul by Charles W. 
Mears, advertising manager of the Winton Co., Cleve- 
land. It is good propaganda and we commend its dis- 
tribution as one of the things which a manufacturer 
can do that helps a great cause. 





We show, on the left, an illustration from the catalog ot 

the Maddox Table Co., one of the many classic reproductions 

made by this concern adaptable for sale in shops selling better- 

grade- furniture. The line includes tabourets, pedestals and 

hall, telephone, console, davenport, desk and library tables in 
great variety. 
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Reproduction of an artistic portfolio featuring the Elandes Draperies of the Loeb & Schoenfeld Co. 
ticulars about the distribution of this selling help can be obtained from the firm’s headquarters. 
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HERE do hammocks belong in the de- 

partment store? 
This is a question frequently put to 
the publishers of this magazine. It is the 
simplest thing in the world for us to say, “Why, of 
course, they belong in the upholstery department,” but 
such an assertion needs to be backed by a logical reason. 

We believe that hammocks belong in the upholstery 
department, first, because the upholstery buyer can 
get more collateral business by handling hammocks 
than any other department in the store. 

Hammocks in themselves may be only ordinary 
merchandise, and can be sold as such by any retail 
salesforce, but hammocks as sold in an upholstery 
department are not ordinary merchandise. The modern 
couch hammock is not infrequently a special-order 
proposition. The questions of color, of fabric, of 
style, must be considered, and these are all things that 
the upholstery man is constantly studying. 

The sale of a hammock suggests the need of 
cushions, porch shades and awnings, porch rugs, and 
porch chairs with cretonne upholstery, and these 
things logically belong in the upholstery department, 
because the fabrics which largely govern their char- 
acter are a part of the upholstery buyer’s stock. 
Furthermore, hammocks are a logical accessory to the 
Summer business done in the upholstery department. 

From the department store management stand- 
point it is reasonable to carry in each department re- 
lated stocks which promote the sale of each other, 
and we submit that considered on this basis, there is 
no other general stock in the department where ham- 
mocks fit in so well. 

Some time ago we made an investigation as to the 
number of upholstery buyers throughout the country 


WHERE DO HAMMOCKS BELONG? 








who were buying hammocks, and out of two hundred 
replies we discovered that in 40 per cent. of the cases 
hammocks were bought by the upholstery department. 

If it were possible to make a fair test in any 
single store by placing hammocks simultaneously in 
the upholstery department and also in some other de- 
partment, we are sure that not only would the up- 
holstery department sell more than the sporting goods 
department, or the house furnishing goods department, 
or the basement, but the hammocks sold would be of 
a better class and bear a better rate of profit. We base 
this conclusion on the fact that in McCreery’s and 
Altman’s where the hammocks are sold in the uphol- 
stery department, the quality carried and the prices ob- 
tained are superior to anything we have been able to 
discover in any other hammock stock in a New York 
department store. 





HAVE OPENED CONVENIENT SALES- 
ALESROOMS, for the display of their line of 
wrought iron goods, have been opened by the 
selgian Art Iron Works, at 114 East Twenty-eighth 
Street, New York. The initial announcement of the 
readiness of their line made in the December number 
of “Tue Upnorsterer” has brought a splendid re- 
sponse from the trade generally, and for the con- 
venience of visiting buyers the selection of offices in a 
central location was deemed necessary. . 

On another page this month will be found a small 
showing of their line of andirons, candlesticks, floor 
candelabra, lamps and fireplace fittings. The buyers 
who are not able to make personal selections may 
secure photographs of stock goods or have their own 
special designs executed from furnished sketches. 
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HOW TO KNOW ORIENTAL RUG TYPES 


(Continued from January issue.) 


A Condensed and Simplified Treatise, Covering the Characteristics of the 
Principal Oriental Rug Types and Analyzing the Differences for Ready Reference. 


TurpBet. From Thibet comes a number of quaint 
examples, but they lack quality and durability ; all small 
sizes, loosely woven. 

JAPANESE. Japanese rugs are purely commercial 
and utilitarian. 

INDIAN. The ancient rugs of India have disap- 
peared. The arts have not been perpetuated. On the 
contrary, jail weaving and contract weaving tend to 
produce fabrics at a price to undersell other markets. 
The impulse of art has been little encouraged. The 
caste weaver has been compelled to cheapen his prod- 
uct. Wool is not plentiful in India and with the excep- 












Bokhara. 


tion of Pushmina, stock as a rule is poor. In the early 
Seventeenth Century unquestionably some exquisite 
rugs were made in India, but few examples have lived 
through the ages. The carpets that are most treasured 
in the Lahore Museum are the carpets picked up at 
Peshawar and labeled Herat. While Herat is literally 
in India, it is usually classified as Persian. 


RUG TERMS. 


AFGHAN. Large carpets of coarse Bokhara-like 
design. Made in lower Turkestan and northern 
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Afghanistan, in dull reds, browns, blacks, a little 
yellow and blue; wool pile three-eighths to five- 
eighths of an inch high; goat hair and wool warp 
and goat hair and wool filling; finish of sides, 
heavy selvage; finish of ends, shaggy with wide 
web; tied usually in the Senna knot; number of 
knots to the square inch thirty-six to eighty. 

AFGHANISTAN. Country south of Turkestan. 

AGRA. Town, noted for its jail carpets, India. 

AHMEDABAD. At one time important seat of India 
rug making. 

AKHISSAR. Turkish town where modern carpet- 
size rugs are made. Wool pile % inch; warp, 
wool; filling, coarse wool; finish of sides, no 
rules; finish of ends, narrow web, loose warp; 
number of knots to the square inch, thirty-six to 
eighty; Ghiordes knot; made usually in carpet 
sizes. 

ALLAHABAD. Fine India carpets come from 
Allahabad. 

AMRITSAR. Sezt of India carpet making. 

ANATOLIA. Peninsular embracing Turkey. 





Afghan. 


ond pete BT hee 


~~ 


Sak Ph PEE EM Rae 


~ 
























or 


agers E 


ow 


at 


- 


ELIT HI UE Aw oO 


8" A CART ce RS Sap oS NS UE Ra EG OES. Ya AE RE PL a italia, ade —_ > Seb a a cena 

























ANATOLIAN. Term for soft, unclassified Turkish 
rugs; usually applied to small sizes. 

ARDEBIL. Name of a famous rug originally used in 
the Mosque at Ardebil now in the South Kensing- 
ton Museum. 

ASIA MINOR. Geographic term. 

AYIN. Low grade Herat, a thin, slazey sort of rug. 

AZERBIJAN. Province of Persia. 

BAKHSHIS. Grade name for Herez (Persian) rug, 
which see. 

BAKU. A Caucasian port of shipment. 

BANDHOR. Trade term applied _ to 
Ghiordes. 

BELUCHISTAN. The country south of Afghanis- 
tan; wool pile, three-eighths to one-half inch high; 
warp, wool; filling, wool; finish of sides, selvage 
edged or overcast; often of goat hair; finish of 
ends, wide web; 30 to 120 knots to the square 
inch ; Senna knot; made in all sizes but principally 
in small sizes. Heavy in color, generally of brown 
tone, accentuated by a little red; blue or orange. 


modern 





Chichi. 


The weavers utilize much of the natural wool and 
get a high luster and softness by admixture of goat 
hair. The designs are geometric, with a few 
Persian motifs, being influenced by the contiguity 
of Persia on the west and Afghanistan on the 
north. Many nomadic Beluchis pitch their tents 
in south Khorassan, Persia, where they make 
many modern Beluchistans, the chief markets 








being Birjand and Turbat-i-Haidari, south of 
Meshed. This class of rug is more properly called 
Beluche, not being made in Beluchistan. 
BERGAMO. Turkish, wool pile, three-eighths to 
five-eighths inch high; warp, wool; usually dyed 
reddish ; filling, wool ; finish of sides, wide selvage; 
finish of ends, wide, red warp, sometimes em- 
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broidered ; number of knots to the square inch, 60 
to 100; average size, 3x5 or 4x6 feet. Ber- 
gamos are pure types of rugs, usually to be dis- 
tinguished by bold patterns; the rug is wide in 
proportion to length ; the colors are strong, and the 
designs held together with greater unity than most 
Turkish pieces. 

BESHIRE. Turkestan, a rug of the Khiva or Afghan 
type, made in the western part of Turkestan; 
the designs being similar to the Bokhara and 
Khiva. It is a distinctive type, however, and 
comes from Bech Shehr (Five Villages), west 
of Khiva, on the shores of the Amour Daria river. 
They are a little coarser than Khiva and fre- 
quently come in large sizes. Side finish and gen- 
eral technique are like the Khiva; a distinguishing 
main characteristic is the use of a great deal of 
yellow. 

BIBIKABAD. Village contributing ‘“Hammadans” 
to the trade. 

BIJAR. Heavy board-like Kurdistan grade of carpet 
from Bijar sometimes called Saraks because made 
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by people from Sarak in eastern Persia. The 
term Lulé is applied to Bijars because the Bijar 
cannot be folded, it must be rolled. Lulé means a 
tube or a roll. 

BIRJAPORE. At one time important seat of India 
rug weaving. 

BOKHARA. Turkestan, height of pile, one-eighth to 
one-fourth inch; warp, wool; filling, wool; finish 
of sides, overcast; finish of ends, red or striped 
wide web; number of knots to the square inch, 
63 to 140. Tied in the Senna knot. All sizes, but 
usually small. Among the foothills of the Turkes- 
tan mountains, the Tekke Turkoman, now under 
Russian rule, makes the rugs known as Bokhara or 
Tekke Turkoman. The term Bokhara describes 
distinctly a closely woven, fine quality rug, in some 
cases having four hundred knots to the square 
inch. The colors run to mahogany, maroon, 
wine, reddish brown and white. The designs are 
detached, geometrical figures. What is usually 
called a “blue Bokhara” is in reality Beluchistan. 
Frequently we find silk worked into a Bokhara. 

BORCHALU. A town where many Hamadans 
come from. 

BROUSSA. Province contributing much to the trade 
in “Smyrnas” (Turkish). 

BULUK. Trade term for a grade of Sultanabad. 

BUROJIRD. Village where many rugs and runners 
are made for Hamadan trade. 

CAESAREAN. Many rugs are made near the an- 
cient city of Caesarea, but are sold usually as 
“Anatolians.” Large carpet sizes of the Oushak 
type are also made there. In some instances the 
pile is very long, the material is frequently poor 
and the pile is likely to pack or felt, but they have 
more wool to the square inch than most rugs. 
Height of pile, three-eighths to an inch, puffy and 
soft; warp, usually colored wool; filling, wool; 
finish of sides, selvage, often goat hair; finish of 
ends, narrow brown web with a short fringe; 
number of knots to the square inch 42 to 60. 
Made in all sizes. 

CAMEL’S HAIR. Camel’s hair seldom used in rugs. 
So-called camel’s hair is generally filik, goat hair. 

CAMEL HAIR. Also a trading term for a modern 
Turkish rug. 

CARIAN. (See Meles.) 

CASSABA. Modern carpet size rug, wool pile with 
warp and weft usually cotton; commercial rug of 
organized manufacture; no distinguished design; 
usually well woven and serviceable. Sparta is a 
grade name. 

CASTILIAN. In Thirteenth Century Eleanor of 
Castile brought first Oriental carpets into England. 

CAUCASIAN. Relating to Caucasus, lying between 
the Black and Caspian Seas, southern Russia. In 
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the Thirteenth Century the country was conquered 
by Mongols. Innumerable tribes are located here 
and it is calculated that seventy different tongues 
are spoken. Tiflis is the end of the military road 
and through Tiflis come all the rugs of the tribal 
districts, the Leshgian tribes, Suanetians, Georgi- 
ans, Ossets, Abkazianes, Daghestanis, Circassians, 
Mingrelians, Kabardans, Ismeritians, Tchetchens, 
Kazaks and the people of the southern country 
bordering upon Persia. The Caucasian rugs in- 
clude Daghestan, Derbend, Chichi, Circassian, 
Kabistan, Karabagh, Shirvan, Lesghian, Soumak, 
Genghis, Georgia. 


CHICHI. Chichi is the name given to rugs which 


come from the mountains north of Daghestan, and 
are made by the Tchetchen tribes. They are non- 
descript examples, well made, with a surprising 
appearance of rosettes, scrolls and geometrical 
tree patterns and cones. Sometimes the floral is 
conspicuous. Sometimes four borders are used 
including the characteristic trefoil so much seen in 
the Caucasian. Height of pile, one-eighth to 
three-eighths of an inch; warp, usually white 
wool; filling, brown; sides, selvaged. Fifty-six to 
ninety knots to the square inch, tied with the 
Ghiordes knot, and the average size is 4x 6 feet. 
The Chichi is the one example of the Caucasian 
weave that is not characteristic of the general 
geometric type. 
(To be continued.) 
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ENTRANCE TO THE YAMANAKA STORE 
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Yan f The entrance corridor is flanked by great Cloissoné lions of the Chien-Lung Period. The two large rugs are antique Chinese 
7) examples of the same period, 1735 to 1796. The woodwork is oak in a soft gray-buff finish. The walls of the foyer are of a 
Sle buff-colored Arizona stone laid with irregular joints. 








THERE: MEN. OF 


“SEVENTEEN” 


The following names represent reports to us, from various firms, of men who have answered the cal! of their country 
and have enlisted for duty in some branch of service. We shall be glad to add other names as they are reported to us and 
keep the same as a standing honor roll of men enlisting from the upholstery and allied trades: 


NAME, FIRM. BRANCH. 


Alexander, Harry, Philadelphia Tapestry Mills, 71st Regiment. 
Alletsee, F. D., H. L. Judd Co., 13th Coast Artillery Com- 


mand. 
Allison, Harry D., The Allison Co., Troop L, Ist Cavalry, 
N. G. N. Y 


Allison, John B., The Allison Co., 308th Infantrv, Company 
E, Camp Upham. 

Bappler, Geo. L., Magee-Laflin Mfg. Co., 69th Inf., Co. C, 
N. G. N. Y. 

Barton, Ernest, Philadelphia Tapestry Mills, Military. 

a. H. C., Elms & Sellon, Quartermasters’ Dept., Camp 

rant. 

Beekman,, C. N., Mills & Gibb Corp., Naval Reserve. 

Berry, Edwin, Philadelphia Tapestry Mills, Navy. 

Bertram, Cornelius, J. H. Thorp & Co., 47th Infantry. 

Binns, V. Ross, James Templeton & Co., 7th Infantry, Co. F, 
N. G. N. Y. 

Boyd, Arthur J., Witcombe, McGeachin & Co., 302d Regi- 
ment, Supply Train Co. 

Brinkerhoff, Clifford, Arthur H: Lee & Sons, Ltd., 13th Regi- 

_ ment, Coast Defense, U. S. A. 

Britton, Albert, Bennett & Aspden Co., Quartermaster’s Dept. 

Brophy, Robert, Mills & Gibb Corp., 13th Reg., Coast Art. 

Brown, Edgar, J. F. Patching & Co., U. S. Cavalry. 

Brown, Walter W., George Royle & Co., Cavalry, Troop A, 
Brooklyn. 

Carroll, Jas. B., E. L. Mansure Co., Co. K, 307th Infantry. 

Castelli, Fernand, Castelli Carpet Co., Inc., Sergt.-Chauffeur 
Gen. Pershing’s Expeditionary Force. 

Christopher, Geo. C., Jos. W. Woods & Son, Medical Dept., 


Camp Dix. 

Clark, Clifford, J. H. Thorp & Co., Naval Reserve. 

Clitter, Everett, Hodges Fibre Carpet Co., Corp.. 9th Coast 
Defense Command. 

Cluderay, Thomas, Philadelphia Tapestry Mills, British Navy. 

Collins, Clarence O., Joseph P. McHugh & Son, 11th Training 
Co., U. S. Cavalry. 

Colyer, Frank W., Loeb & Schoenfeld, 7th Regiment. 

Corman, Joseph, Bennett & Aspden Co., Corp., 2d Penn. Field. 

Costikyan, Kevork, Costikyan Carpet Co., Officers’ Training 


Camp. 
Crippen, A. R., J. C. Wemple Co., Plattsburg Camp. 
Crovo, Peter J., Titus Blatter Co., Engineers’ Division. 
Cutler, Raymond, Witcombe, McGeachin & Co., 106 F. A. Bat- 
talion A, Camp Wadsworth, Spartanburg, S. C. 
Davis, Arthur, Natl. Lace Co., Coast Artillery Reserve. 
Davis, E. A., Arthur H. Lee & Sons, Navy. 
DeLuna, Edward, Marshall Field & Co., 8th C. D. C. 
Dixon, Myron E., Cheney Bros., 23d Inf., N. G. N. Y. Reserve. 
Donovan, Daniel, Philadelphia Tapestry Mills, Coast Defense. 
Dooley, Daniel A., Jones & Brindisi, 69th Inf., Corporal, Co. 
K, N. G. N. Y. 


Doyle, Thomas, John Kroder & Hy. Reubel Co., Ist Class 
Sergeant, Quartermasters’ Reserve. 

Dukowski, John, Cheney Brothers, 11th Inf., I. N. G. 

Dynan, Jerome V., Titus Blatter Co., 69th Reg., N. G. N. Y. 

Eckbold, John, Philadelphia Tapestry Mills, Ft. Niagara Offi- 
cers’ Camp. 
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NAME, FIRM. BRANCH. 


Elliott, George, Marshall Field & Co., Medina Regiment. 

Elms, J. C. Jr., Elms & Sellon, Camp Dix, Wrightstown, N. J. 

Fanning, T. M. Jr., Mills & Gibb Corp., Naval Reserve. 

— — Boutwell, Fairclough & Gold, Co. C., 10lst 
eg. Inf. 

Farrell, James, Philadelphia Tapestry Mills, Canadian Army. 

Foster, Henry, Marshall Field & Co., Naval Unit. 

Francis, Fred, Boutwell, Fairclough & Gold, U. S. Navai 
Reserve. 

Frost, Charles, Bennett & Aspden Co., National Army 
(drafted). 

Gadebusch, P. H., F. Schumacher & Co., 7th Regiment. 

Gallagher, William, Philadelphia Tapestry Mills, U. S. Army. 

Garabaldi, Emil, Clifford & Lawton, 71st Regiment. 

Garnsey, Julian E., Joseph P. McHugh & Son, Squad 17, 
Co. 8, N. Y. Div. 

Gilmore, Edward, Crouch & Fitzgerald, Lieut., 2d N. Y. Field 
Artillery. 

— J. W., Crouch & Fitzgerald, Capt. 9th Coast De- 
ense.» 

Golds, P. H., Jones & Brindisi, Canadian Army. 

Graham, W. W. Jr., Marshall Field & Co., 7th Infantry. 

Green, Eugene, Hodges Fibre Carpet Co., Asst. Pay., U. S. N. 

Gurry, Thos. F. Jr., Orinoka Mills, Co. 13, Plattsburg. 

Haigh, Walter, Philadelphia Tapestry Mills, U. S. Army. 

Hamilton, Lewis, Philadelphia Tapestry Mills, Military. 

Handschumacher, August, Phila. Tapestry Mills, Military. 

Hardt, H. W., S. W. Heim & Co., 69th N. G. N. Y. 

Hartley, Robert Jr., Bennett & Aspden Co., S. S. Kansas. 

Haupert, John, Witcombe, McGeachin & Co., U. S. Navy. 

Heath, Thomas, Philadelphia Tapestry Mills, U. S. Army. 


Hermann, Wallace, Fred Butterfield & Co., 23d N. Y. Regi- 


ment. 
Holt, Douglas, J. H. Thorp & Co., Naval Militia. 
Howlett, James, J. H. Thorp & Co., 71st Infantry. 
Hunt, A. A., Klearflax Linen Rug Co., Sergeant in Coast 
Artillery, Fort Andrews, Mass. 
Hurst, Alfred R., Cheney Brothers, 333 M. G. Co., U. S. A. 
Inteman, Herbert, J. H. Thorp & Co., Troop C, Cavalry. 
Jarrett, Dolph, E. C. Carter & Son, Ist Field Art., N. G. N. Y. 
Jeffcoat, Albert, J. H. Thorp & Co., Naval Reserve. 
Jensen, Peter, Castelli Rug Co., Inc., 14th N. G. N. Y. 
Johnson, Roy, Marshall Field & Co., U. S. M. C. 
Johnson, R. A., H. L. Judd Co., Lieut., Ordnance Dept., U. S. 
Army. 
je Chris., H. L. Judd Co., 13th Coast Artillery Com- 


mand. 

Kaupp, John, Philadelphia Tapestry Mills, Navy. 

Keller, Chas., H. L. Judd Co., 23d N. Y. Regiment. 

Kennedy, Albert, Boutwell, Fairclough & Gold, Corp., Co. A, 
101st Reg. Inf. 

Klein, Nathan, Boutwell, Fairclough & Gold, U. S. Naval 
Reserve. 

Klufer, John, Cheney Bros., 4th Field Hospital Corps. 

Koch, Frank, Clifford & Lawton, Ambulance Corps. 

Kotin, L. G., Arthur H. Lee & Sons, 11th Inf., I. N. G. 

Kurz, Carl, John A. Colby & Sons, 11th Inf., LN. G. 

Lansbach, J. Evans, American Dry Goods Co., Corporal, 308th 
Inf., Co. K, Camp Upton. 
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NAME. FIRM. BRANCH. 
Leahy, R. B., Arthur H. Lee & Sons, 11th Inf., I. N. G. ; 
Lee, Humphrey A., Arthur H. Lee & Sons, Ltd. English 


rmy. 

Lee, L., Launceford Studios, 11th Inf., I. N. G. 

Lees, Wm., Philadelphia Tapestry Mills, Navy. 

Maguire, James, P. K. Wilson & Son, 7th Regiment. 

Marks, J. Christopher, Persian Rug Manufactory, Officers’ 
Reserve Corps. 

Mawhinney, Edward, Philadelphia Tapestry Mills, Navy. 

Maxwell, S. A., S. A. Maxwell & Co., U. S. N. R. 

Miller, Geo. D., Riverdale Mfg. Co., 15th Reg., N. G. N. Y. 

Miller, Harry B., Stead & Miller Co., Coast Artillery. 

Miner, Frank L., Ferguson Bros., Officers’ Reserve Corps. 

Mitchell, Gordon C., Philadelphia Tapestry Mills, Canadian 
Army. 

Mooney, James, Philadelphia Tapestry Mills, Canadian Army. 

Moore, Stuart R., Orinoka Mills, 1st Penn. Cav., Troop G. 

Moren, Austin W., Boutwell, Fairclough & Gold, Co. B, 301st 
Reg. Inf. 

Muldowney, Robert J., Quaker Lace Co., 7th Regiment. 

Mullin, Wm., Natl. Lace Co., Canadian Regiment. 

Murphy, John, Philadelphia Tapestry Mills, U. S. Army. 

Murray, Thomas, Marshall Field & Co., 71st Regiment. 

Nerenberg, Leo, The Will & Baumer Co., Training Camp. 

O’Connor, Thos. Wm., Orinoka Mills, 7th Inf., N. G. N. Y. 

—_ Chester A., Elms & Sellon, Quartermasters’ Dept., Camp 

uster. 

Osborne, I. J., J. M. Roche, Camp Upton, 49th Co., 13th 
Training Battalion. 

Parkinson, Arthur, Philadelphia Tapestry Mills, Canadian 
Army. 

Paterson, Edmund, Cheney Bros., 4th Field Hospital Corps. 

Pienner, Samuel, Henry Kest Co., U. S. Naval Reserve. 

Pierano, Louis, P. K. Wilson & Son, 7th Regiment. 

Praeder, George, Bennett & Aspden Co., Corp., 2d Penn. Field 
Artillery. 

Rawdon, Frank, Philadelphia Tapestry Mills, U. S. Army. 

Redden, H., H. L. Judd Co., 2d Field Artillery. 

Riker, William, Fred Butterfield & Co., 23d N. Y. Regiment. 

Roff, Clarence, Johnson Leather Co., Marines. 

Ruscher, Ernest W., Wm. Ryle & Co., Co. 3, N. Y. Camp. 

Rydell, A. B., H. L. Judd Co., 9th Coast Artillery Command. 

Sautter, Wm., Philadelphia Tapestry Mills, Coast Defense. 

Schaie, Irwin J., Patchogue Mfg. Co., Colum. Reg., N. G. N. Y. 

Schannell, Henry S., Marshall Field & Co., 7th Regiment. 

Schultze, John Gardner, J. W. Woods & Sons Co., Naval Res. 

Secor, Harry, J. H. Thorp & Co., Troop C, Cavalry. 

Seery, R. E., H. L. Judd Co., Naval Reserve. 

Shade, Frank L., Kensington Mfg. Co., 7th Regiment. 

Shaw, Edward, Philadelphia Tapestry Mills, Canadian Army. 

Siegrist, Daniel, P. K. Wilson & Son, Naval Militia. 

Singleton, P. A., Mills & Gibb Corp., not assigned. 

Smith, Robert, Cheney Bros., 4th Field Hospital Corps. 

Smith, Roy, John F. Patching & Co., U. S. Cavalry. 

Smith T., Philadelphia Tapestry Mills, U. S. Army. 

er. Richard B., Costikyan Carpet Co., Officers’ Training 

amp. 

Stark, S. A., Peter Schneider’s Sons & Co., 11th Inf., I. N. G. 

Steinecke, Henry W., Patchogue Mfg. Co., 2d Field Artillery, 
Battery C, N. G. N. Y. 

Stewart, J. A., Marshall Field & Co., U. S. M. C. 

Stewart, Robert L., John F. Patching & Co., U. S. Navy. 

Strelets, Milton W., Elms & Sellon, Naval Militia, 52d St. 
Armory, Brooklyn. 

Sutcliffe, Ben, Philadelphia Tapestry Mills, Canadian Army. 

Tarleton, H. R., L. C. Chase & Co., 2d N. Y. F. A., Battery 
B, Reserve. 

Taylor, D. Raymond, Bennett & Aspden Co., 11th Railway 
Engineers, Medical Dept., A. E. F., France. 

Thomson, Charles E., Elms & Sellon, Naval Reserves. 

Thorp, Arthur, Orinoka Mills, Naval Reserve Force. 

Torrence, William N., Miller Wire Spring Co., 304th U. S. 
Infantry. 

Troup, A. J. M., Witcombe, McGeachin & Co., 307th Regi- 
ment, Machine Gun Co. 

Van Blaricom, Harold F., Van Blaricom & Co., Naval Coast 
Defense, Reserve. 


Velting, George, Brooklyn Curtain Works, 9th Coast Artillery, 
N. G. N. Y. 


Wade, J. H., Wellington, Pierce Co., Officers’ Corps, Fort 
Niagara, Co. 6. 





NAME. FIRM. BRANCH. 

Walters, Leander, John Kroder & Hy Reubel Co., 2d Bat., 
Naval Militia. 

Walzer, Joseph, Philadelphia Tapestry Mills, Navy. 

Wamsley, Henry Jr., Bennett & Aspden Co., Navy. 

Ward, Frank, Philadelphia Tapestry Mills, U. S. Army. 

Watrous, Raymond, Philadelphia Tapestry Mills, U. S. Naval 
Academy, Ensign. 

Weil, Robert, S. Karpen & Bros., Quartermasters’ Reserve 

__ Corps, Motor Truck Division. 

Wilmar, Joseph, Philadelphia Tapestry Mills, Canadian Army. 

Wilson, Clarence, Philadelphia Tapestry Mills, Navy. 

Yoss, Fred, Philadelphia Tapestry Mills, U. S. Army. 

Young, F. L., Marshall Field & Co., U. S. M. C. 

Young, Richard, Marshall Field & Co., Navy Reserve. 





GIMBEL BROTHERS’ EMPLOYEES FORM 
RED CROSS AUXILIARY. 

ORTHY of emulation is the example recently set 

by the employees of Gimbel Brothers, New 

York, in the formation of a Red Cross unit, known as 

the Fridolyn Gimbel Auxiliary No. 367 of the New 

York County Chapter of the American Red Cross. 

Named for the mother of the Gimbel brothers, the 

auxiliary was organized by the Get-together Club, an 

organization of buyers and other executives of the 

New York store, for the purpose of giving the em- 

ployees an opportunity to do tangible work in the way 
of knitting, surgical dressing, etc. 

The opening meeting was held in the restaurant 
of the store at six o’clock, January 22, when a delicious 
supper was served and a most enjoyable program 
rendered by several musicians of ability, Harry Bern- 
hard, millinery buyer, being master of ceremonies. 
Addresses were made by Misses A. L. Day and Edith 
Diehl, directors of Red Cross Auxiliaries and Work- 
rooms, who showed the great need of such work and 
enthusiastically endorsed the new organization, stating 
that there are few people better equipped from every 
standpoint or more patriotic than the employees, espe- 
cially the women, of the big stores. Some stirring war 
songs were rendered by the composer, Lieutenant G. 
I. Rice, of the 1st Canadian Contingent, who also told 
some most amusing anecdotes of service in the French 
trenches, and Corporal Fields, U. S. A., sang his 
famous “I’m on the Way to Berlin” and other songs. 

As an indication of the eagerness of the Gimbel 
workers to participate in the movement, one thousand 
and seventy-eight enrolled within forty-eight hours, 
volunteering their services one evening a week from 
six to nine o’clock at the store and as much time at 
home as they can spare. There is no expense whatever 
for the employees, as the yarn is furnished by the Red 
Cross, and the firm provides instructions in knitting, 
also the supper which is a regular part of every meet- 
ing. Not only are these occasions beneficial in the 
amount of work accomplished and the patriotism ex- 
hibited, but they provide much recreation and encour- 
age the development of the musical talent so apparent 
at the first meeting. 
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“THE STORE WITH A FPURUAFOCre 


When John Wanamaker Announced, Two Years Ago, a New Kind of Basement 


Merchandising, the Dry Goods Firms Throughout the Country Were Not a 

Little Curious as to How the Experiment Would Turn Out. The Enterprise 

Has Passed the Experimental Stage and, as Described Below, is a Remarkable 
Success. 


NTERING on its third year, ‘““The Downstairs 
Store,” as the downstairs floors of John 
Wanamaker’s, New York, are termed, has had 
ample time to prove whether or not a base- 

ment store conducted along new and original lines can 
be a success—a success that will justify its existence 
from a financial standpoint, establish a desirable class 
of trade and be a pleasure to management and cus- 
tomers alike. 

The answer to this question, which should be of 
exceeding interest to many retailers for several reasons, 
is yes, most decidedly, for the results have exceeded 
expectations. 

When it is realized that the Wanamaker down- 
stairs store is not a small affair, but occupies two 
whole city blocks, as it extends under both the old and 
new buildings, connected by two passageways, and is 
bounded by Broadway, Fourth Avenue, Tenth and 
Eighth Streets, the achievement is all the more remark- 
able and reflects greater credit on the originator. 

The “Downstairs Store” was a new creation. 
Stocks had been carried in the Wanamaker’s basements 
for a long time, but not of the type suitable for this 
new kind of a store, and it was not as easy as it may 
seem to fill up this huge space with dependable and 
salable merchandise that would attract and hold a nice 
class of customers, numbered among whom are the 
wealthy and well-to-do, as well as those of humbler 
mcains. 

A comprehensive description of the “purpose” of 
the store was furnished in the first announcement, 
designating May 6, 1916, as the opening day: “For the 
convenience of money savers and the satisfaction of 
people who are tired of job-lots, bankrupt and smoke- 
smelling stocks, we have collected and shall continue to 
collect and assemble on these lower floors, on the level 
of the subways, complete stocks of actual worthy mer- 
chandise at the moderate prices only possible to unusu- 
ally large purchasing power.” And after enumerating 
the kinds of wares to be handled, conspicuous mention 
was made of the conveniences for the shoppers, such 
as rest and check rooms, credit office, transfer desk, 
shipping desk, telephones, bureau of information, sub- 
way station and buffet luncheon. 
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For the newly organized staff, managers and ex- 
perienced chiefs of merchandise were selected to act 
independently of those in the upstairs store and to 
have in mind wholly the interest of the customers they 
would serve. Realizing that the chief thing would be 
a proper selection of the stocks, certain fixed require- 
ments which had to be met were thus stated: “Goods 
to be selected only upon value and style rather than 
cheapness; to be lower-priced but something more; a 
judicious and full assortment of each variety, of un- 
questionably trustworthy qualities and not aged or re- 
jected or disguised seconds.” 

To throw further light on the object and aims of 
this new downstairs store, it may be stated that it offers 
at all times complete stocks of really wanted mer- 
chandise, true in quality, correct and up-to-the-day in 
fashion, free from garish and undesirable trimmings. 
Whatever,may be bought there, no matter in what de- 
partment, just as is the case upstairs, the purchasers 
may depend on getting the worth of their money, not 
by chance in any way, but because of carefulness in the 
providing. , 

“A Store of Fashions Downstairs” may have 
seemed a strange caption, but an inspection of the ap- 
parel branches bears out the statement, for it was de- 
cided, at the start, that this store should have the 
inspiration of the eutire Wanamaker organization—in 
New York, Paris and Londen. The out-eme of this 
inspiration is that there is brought into ‘' e garments, 
even at lowest prices, the good taste and the correct 
and fashionable designs (although, «f course, not so 
elaborate nor of such costly materials) as may be 
found in specialty shops of the better grade. 

At one time or another every family, from various 
causes, has need of certain things, which must be 
reliable but not costly. It may be just a simple dress, 
a plain waist, a tailored suit for traveling, business or 
street wear, some ribbons, or a bit of neckwear or lace. 
Again a hat is wanted, some good staple dress goods or 
silks are needed, or there are outgrown children’s 
clothes that must be replaced; and for the home there 
are required linens, sheets, pillow-cases, curtains, up- 
holsteries, rugs, china and glassware, perhaps for the 
cottage in the country or by the sea. Even the men of 
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WANAMAKER’S DOWNSTAIRS STORE 








the house are not neglected, for a portion of this big 
double store is set apart for them and furnishings for 
all their needs are to be had. 

So whether the purchasing power of a family or 
an individual is affected by the war or by any un- 
toward circumstances, the management has found this 
store filling a real need for those who save from either 
necessity or choice, either for the purpose of increasing 
bank deposits, buying Liberty Loan Bonds, or assist- 
ing in the great many benevolent and humanitarian 
movements occasioned by or made more necessary 
because of the world situation to-day. 

That this store is not a conglomeration of depart- 
ments, typical of many basements, is further shown by 
the lack of certain merchandise, for there is not offered 
any bought-up shop-worn or mill-end goods, nor any 
odds and ends of bankrupt and pushed-to-the-wall busi- 
ness concern. Hence, it is only natural that a most 
satisfactory class of custom has been and is being de- 
veloped. Then, too, aside from the character, quality 
and variety of goods for sale, their arrangement and 
display compel attention and admiration. There are no 
unsightly tables heaped up in careless fashion with 
piles of goods, nor is there that unattractive appear- 
ance of the average basement selling lower-priced 
goods, but a pleasing establishment throughout. Gowns 
and hats are shown to advantage on proper fixtures, 
glass cases of varied types bring out the charm of cer- 
tain goods, and everywhere is that feeling of being in 
a shop above ground having a well displayed and 
selected stock shown to the best advantage. 

And as a sensitive and cultured customer re- 
marked, “You do not meet the crowds here associated 
with basements usually, but a class of people accus- 
tomed to choosing with care their purchases, demand- 
ing good merchandise, and doing their shopping in a 
refined way.” A feature especially liked by the women 
customers is the inviting and comfortable rest room 
with its rugs, easy chairs, writing desks, stationery, 
telephone, and adjoining retiring room, all just as 
though it were on an upper floor and for the purpose of 
catering to customers purchasing only expensive goods. 

While this store has achieved great progress and 
is the cause of the greatest satisfaction to proprietors 
and managers, they intend that it shall grow better day 
by day and that whatever is attempted shall be done 
faithfully and, as with the upstairs store, it will be their 
constant determination to keep faith with the public. 





IN NEW QUARTERS. 


HE Royal Lamp Shade Co. have removed from 13 
East Twenty-second Street to 39 East Nineteenth 
Street. In these new quarters the firm occupy about 
2,200 square feet of floor space, a considerable increase 
over their previous quarters. The new office and show- 
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room has been remodeled and newly decorated, being 
finished in an oyster-gray color with the walls of a 
lighter tone. The workroom is located in the front of 
the building, with the showroom extending from the 
entrance, near the elevators, to the rear. 





AN EXTRAORDINARY WINDOW DISPLAY. 


A N EXCEEDINGLY interesting window display 

was made by Lord & Taylor the early part of 
February in the three windows on the Fifth Avenue 
front. The entire display presented Witcombe, 
McGeachin & Co.’s “Egyptian” pattern. One window 
was 14 feet wide and 10 feet deep, another 8 feet wide 
and 10 feet deep, and a circular window was 12 feet in 
diameter. The background was all hung with this 
firm’s cretonnes, and the wicker furniture used to 
assist in the display was made specially to order and so 
constructed that in the backs and sides the upholster- 
ing followed the lines and shape of the motif in the 
cretonne. 





PHILADELPHIA FIRM EXTENDS PLANT. 

“TSHE Quaker Mills, of Philadelphia, manufacturers 

of rag rugs, chenille bath rugs and bed-spreads, 
have taken over the large mill formerly occupied by the 
Chas. H. Witly Co., Wayne Avenue and Berkley 
Street, Philadelphia. This change is quite important 
in view of the fact that the Quaker Mills are prac- 
tically a new organization. Their past year has been 
most successful and the expansion was imperative. 

They will be equipped with one hundred and 
ten looms, and will take possession within three 
months. George Wilson, 64 Leonard Street, New 
York, will represent them in New York. 





AN ACHIEVEMENT IN WEAVING. 


SURPRISINGLY good collection of reproduction 
embroideries is shown by the Philadelphia 
Tapestry Mills this season. The trade are familiar, 
perhaps, with the firm’s developments in this direction, 
but there is a newness and freshness of touch attained 
in their latest efforts and an extraordinary replica of 
Chinese feeling, the colorings appealing to one as 
forcibly as old museum examples. A few years ago it 
would have been considered absurd to expect our 
American firms to produce brocades of this character, 
but we’re doing it now. 





INCE the War Savings Stamp campaign was taken 
up by the Upholstery Trade Committee, Wit- 
combe, McGeachin & Co. report that they have dis- 
posed of two hundred and nine Thrift Stamps and 
forty-one War Savings Stamps—pretty good work. A 
record of the entire trade is being compiled, which will 
give due credit to those who have pushed the work. 
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PACIFIC COAST NOTES 





The San Francisco decorative trade has been enjoying a 
surprisingly large volume of business during the Winter 
months and much of this is attributed to the wonderful 
weather that has been enjoyed here. Building work that is 
usually halted early in the Fall by rains has been carried on 
without interruption this season, owing to the fact that the 
rainfall has been less than one-sixth the normal. In decided 
contrast with conditions elsewhere a very warm Winter has 
been experienced, forty-three degrees above zero having been 
tle coldest point reached in this city, and shopping and home 
furnishing has been unusually brisk, as a result. This has 
kept trade active during a period of the year that is usually 
quite dull. 


The courses on interior decoration given last Fall by 
Bernard C. Jakway, under the auspices of the extension di- 
vision of the University of California, proved so popular that 
three courses have been arranged for the Spring term. One of 
these will be for housewives and others interested in home 
furnishing; another will be for lovers of art and the other 
for professional decorators. An afternoon course will be 
given at Paul Elder’s, this to be given over largely to the 
underlying principles of interior decoration, while two more 
advanced courses will be given at the Emerson Studios, 239 
Geary Street, San Francisco, one of these dealing with deco- 
rative materials, the other with advanced decoration. The one 
which will have to do with decorative materials will treat of 
floor coverings, Oriental rugs, drapery and upholstery fabrics, 
pictures, pottery and lamps. The other course is for members 
of the trade and will take up actual problems of house fur- 
nishing, color treatments, the reading of blue prints, the 
utilization of old furnishings, how to assemble Period furnish- 
ings and to pass upon questions of style. 

Mrs. Rose V. Berry recently concluded a series of lectures 
at the Palace of Fine Arts, San Francisco, on the subject of 
“The Co-relation of the Home-Making Arts.” The final lecture 
was on “Tapestries, Their History and Making,” those in the 
collection of Mrs. Phoebe A. Hearst being used as illustra- 
tions. 

The Schlueter & Beecher Co., for several years located at 
837 Mission Street, San Francisco, will move about the first 
of March to new quarters at 755 Mission Street, where they 
will have three times their present floor space. At the new 
location this concern will have a ground-floor store covering 
a space of 50x 175 feet, with a mezzanine floor and full base- 
ment, in addition to the entire second floor, 100x170 feet. 
The business has grown so that some time ago it was found 
necessary to move the drapery and upholstery shop, conducted 
under the management of Herman Richter, to a large loft on 
Howard Street. When the pending change is made the shop 
will be moved tg the new location. 


The Hulse-Bradford Co. have moved to a four story and 
basement building at 844 Mission Street, San Francisco, 
erected to meet their special requirements. The various de- 
partments are being arranged and within a short time the 
concern will be firmly settled in their new home. The location 
is a marked improvement over the old one, being separated 
from the Emporium only by a narrow street. 

Mrs. H. C. McAfee, who formerly conducted a decorative 
shop on Sutter Street, near Powell, is now doing work from 
her home at 255 Twenty-eighth Avenue, San Francisco. 

The Sunset Feather Co. have secured a five-year lease on 
a two-story building at 850 Howard Street, San Francisco. 

Al Porch, formerly with the John Breuner Co., San 
Francisco, is now filling the position of buyer of draperies 
and floor coverings for the American Furniture Co., Denver, 
Colo. 

William D. McCann, a prominent interior decorator of 
San Francisco, recently left for the East, accompanied by Neal 
Parker. 

Lauren Mooney, formerly with the S. & G. Gump Co., is 
now in the naval service and is seeing active duty at sea. 

Charles Darling, of San Francisco, recently returned from 
a trip through the Western territory, accompanied by his 
assistant, William Nielsen, and reports that the trade is very 
optimistic over the outlook for 1918. 

Allen McCauley, of the decorative department of W. & J. 
Sloane, San Francisco, has enlisted under the colors. 


R. J. Coombs, of Calcutta, India, arrived at San Francisco 





recently from that city and will make a tour of this country 
to purchase machinery and other equipment for the manufac- 
ture of furniture. He is one of the leading home furnishers 
of Calcutta and states that but little furniture is made there. 

E. H. Lambert & Co., 948 South Hill Street, Los Angeles, 
Cal., have disposed of their drapery upholstery business to 
N. A. Hendee. Mr. Lambert retires because of illness. 

An addition is being made to the building occupied by the 
Wormser Furniture Co., at Fresno, Cal. This concern con- 
ducts a large drapery department. 

H. H. Cole Jr. is now connected with the Daniels & Fisher 
Stores Co., Denver, Colo., as decorator and has landed several 
important contracts. 

Frederick & Nelson, Seattle, Wash., will move into their 
new store shortly and Charles Field and Miss Hamilton are 
busy arranging the decorative department. George Meyring, 
formerly buyer for the Grote-Rankin Co., is now in the 
drapery department of this concern. 

Everett Babcock, of the Everett Babcock Co., Portland, 
Ore., recently returned from a business trip to New York with 
clients to select furnishings for a fine home. 

W. L. Davis, of W. L. Davis & Sons, Tacoma, Wash., has 
two sons in the service of their country, one having a commis- 
sion in the aviation corps, the other in the field artillery. An- 
other son has come out from New York to assist in carrying 
on the business. 

Walter Grether, of the firm of Grether & Grether, Los 
Angeles, Cal., is to be married at an early date. 

The A. T. Lewis & Son Dry Goods Co., Denver, Colo., 
have completed the erection of a new building and the drapery, 
upholstery and rug section has been fitted up in splendid style 
by P. P. Brehm. 


AN EXHIBIT OF TRADE LITERATURE. 

HE Newark, N. J., Public Library has been doing 

good work for the business people of that city. In 
their “Print for Business Men” department they have 
trade journals, house organs, directories, maps, etc., 
and in order to encourage the business reading habit 
they are now having an exhibit of over one thousand 
trade journals, which fact they are advertising in the 
local papers. It would be to the advantage of every 
city to have such a librarian as J. C. Dana of the 
Newark Library. 








AN UPHOLSTERY STUDY CLUB IN CAMP. 
AMP WADSWORTH is soon to have an Up- 
holstery Club. It may not have this particular 
name, and it is not as yet certain how big the organiza- 
tion will be, but a group of upholstery men, par- 
ticularly Richards and Schleifer, from the retail up- 
holstery department of Stern Bros., and Moselle, of 
the upholstery department of R. H. Macy & Co., have 
gathered together a half dozen or more upholstery 
men of their acquaintance, now in Camp Wadsworth, 
and are planning in their spare time to study up along 
trade lines. 

We have been very glad, indeed, to comply with 
the request of these men for a consignment of back 
numbers of “THE UPHOLSTERER,” and have sent them 
a considerable quantity. 

We will watch with lively interest the de- 
velopment of this club, and will keep the friends of 
these young men as well informed as we can concern- 
ing its progress. 
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FRANK DE LUNA. 


IRO- FRANK B. DELUNA, upholstery and rug 
buyer for H. C. F. Koch & Co., died January 27, 
aged fifty-three years. Mr. DeLuna had been with 
the concern for thirty-seven years, and was held in 
high esteem by the firm as well as by the many mem- 
bers of the trade who knew him. Coming here from 
Cuba at eight years of age he entered the employ of 
Koch & Co. at sixteen. 

The deceased leaves a widow and four sons, one 
of whom, George, is well known to the trade as travel- 
ing the Middle West. The funeral services were held 
at his late residence on 133d Street on the evening of 
January 30, and were attended by many members of the 
trade. A Masonic funeral ceremony was held by the 
brethren of William McKinley Lodge, of which the 
deceased was a member. 


ISAAC SANGER. 


HE death of Isaac Sanger, of Sanger Bros., 

Dallas, Tex., occurred at the home of his daughter 
at Sea Cliff, L. L., on January 16. 

Mr. Sanger was born in Bavaria, August 12, 1836, 
and at a very early age came to this country where he 
first obtained employment with Jacob Heller at New 
Haven, Conn. Later he left New Haven and came 
to New York, where he obtained a position as an ac- 
countant with Walderheimer & Grousmier. Subse- 
quently he left New York and with his two brothers 
went to Weatherford, Texas, where they opened their 
first store in a small log cabin which was situated 
near the Hunter & Texas Central R. R. As this line 
extended, Sanger Bros. opened stores along the route 
and eventually established themselves in Dallas, where 
the firm now conducts one of the largest retail dry 
goods stores in the Southwest. 

The funeral services of the deceased were held 
January 20. Two brothers, Samuel and Alexander, 
and two sisters survive. 


DAVID J. MALLON. 


HE death of Major D. J. Mallon on the morning of 
February 13 closed the career of a man much be- 
loved in the trade—a man who, with perhaps one ex- 
ception, was the oldest in point of service of any em- 
ployee in the upholstery and decorative trade of New 
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York. The deceased had been connected with the 


organization of the Pottier & Stymus Co. for over. 


fifty years, and for twenty-five years had been their 
buyer. Of late his health had been seriously impaired 
and for six. months past he was under treatment in 
Bellevue Hospital where he died. 

He was born in New York in 1843, served in the 
Civil War, and was a member of the G. A. R. 

At the time of the preparedness parade in which 
he participated he recalled the fact that exactly fifty 
years previously, on May 13, 1866, he had marched up 
Fifth Avenue in the ranks of the 79th Regiment on its 
return from the South. 

The deceased was a man of many friends, and his 
long service with his firm showed a loyalty and stability 
which spoke volumes for his character. 

He is survived by two sons. The funeral was held 
Friday evening at eight o’clock. 


WILLIAM H. BROMLEY. 


ILLIAM H. BROMLEY, manager of the Brom- 

ley Mfg. Co. and the National Lace Co., died 

at his residence in Philadelphia, February 13, after an 
illness of several months. 

Mr. Bromley was fifty-four years of age and 
started in the curtain business at the age of twenty-one 
with an uncle who manufactured Turcoman curtains, 
on Arizona Street east of Trenton Avenue. In 1889 
the Bromley Mfg. Co. was formed and took over the 
business of the deceased, establishing a curtain factory 
at Coral and Adams Streets. 

William H. became a member of the company 
which was composed of the members of the firm of 
John Bromley & Sons, the rug manufacturers who had 
formerly made curtains. These members comprised 
John H., the father of the deceased, the present head 
of the concern; Joseph H., his uncle, who is now head 
of the Quaker Lace Co., and his uncle Edward H., who 
died some three years ago. He was the grandson of 
John Bromley, who was the founder of the business. 

In 1890 the concern went into the manufacture of 
lace curtains, having erected the present extensive 
plant they now occupy. Some years later they installed 
additional machinery which they operate as the Na- 
tional Lace Co. 

Mr. Bromley is survived by his widow. He was 
a member of the Masonic fraternity. 


Se ape I 


— 
Of en tet 


eat a 


ee wre toes? 
a Xe = 


eet oe Bot Ee et 


i MIDS teil? ph ark haar ARG SA 


RLY aT? PD ace MOR AT ES  at 



















SMS AAASAAAAN YUNNAN 
IEGOGCGYGCIOCGT 





Above, a lacquered screen, designed by C. B. Falls, executed by Pieter Myer and Emile Weeckers; below, a 
part of a series of fresco decorations for a breakfast room, by Gardner Hale. From the exhibition of the 


Architectural League. 


CHANGES OF SALESMEN 





J. Laurens Kruse, for a number of years with the 
W. H. Horstmann Co., and recently covering Northern 
New York, Pittsburgh, Washington, Middle New Eng- 
land and the Metropolitan District, in connection with 
the upholstery trade, has joined the staff of the E. L. 
Mansure Co., and will cover Philadelphia and the near- 
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See also page 69. 


by territory with headquarters at the Philadelphia mill. 

Frank N. Mason, well known in the New York 
trade, has recently joined the selling force of John F. 
Patching & Co. and is covering the Metropolitan Dis- 
trict. 

B. A. Lewis, who has been traveling Ohio, Ken- 
tucky, etc., for E. C. Carter & Son, the lace curtain 
manufacturers, was called to the colors January 31 and 
has joined the Naval Reserve forces. 

J. G. Martin, formerly representative of Jos. W. 
Woods & Sons, has joined the staff of Titus Blatter & 
Co., and is carrying their lines of cretonnes in the 
West and Middle West. 

Malcolm Slimon, from Toronto, has _ recently 
joined the selling force of J. H. Thorp & Co. He has 
had seven or eight years’ experience with F. J. Em- 
merich & Co. 





THE KENSINGTON EXHIBITION. 


HE Kensington Mfg. Co. have on display at the 

Arden Gallery, 599 Fifth Avenue, an unusually 
striking exhibition of their fine Italian and English 
furniture reproductions. 

Among the Italian pieces are Fifteenth and Six- 
teenth Century tables and chairs, reproductions of the 
originals in the famous Davanzati Palace collection. 
The fidelity with which the antique appearance has 
been simulated, and the exquisite character of the old 
Sixteenth Century workmanship, with all the ear- 
marks of wear and age, give to these pieces a tone and 
style that lift them out of the commonplace of com- 
merciality in furniture reproductions. 
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The English pieces are no less carefully composed, 
and the decorator with a fine appreciation of the fit- 
ness of things in Period furnishings will find much to 
admire and employ in this remarkable display. 





LATE STYLES IN NOVELTY CURTAINS. 


R this season the Brooks & Foshay Co. are offer- 

ing to the trade some very clever numbers in 
marquisette curtains made up with a double, ruffled 
border. Hand drawn work on voile with a wing motif 
effect is new in this line, and from reports, has been 
given much consideration by the trade. Cable nets 
with lace insertions and a big line of panel curtains 
are offered in a great variety of patterns both in mar- 
quisette and voile. In yard goods there is a strong 
line of barred scrims and marquisettes in forty-inch 
widths. . 





PERSONALS 


DarLinc—John Darling has retired from the firm of John 
Darling & Co., Inc. As soon as his plans for the future are 
settled Mr. Darling will advise the trade. 

Levy—Maurice Levy, who has been about a quarter of a 
century with the United States Lace Curtain Mills, was 
recently elected treasurer of The Associated Traveling Sales- 
men of New York, Inc. Mr. Levy’s friends in the trade will 
b: glad to learn of his recognition by his fellow members in 
this association. 

McDonaLtp—Members of the trade who know James A. 


(Continued on page 86.) 
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The illustration, at 
the right, shows one 
of the Shahristan 
rugs of Costikyan & 
Co., similar to those 
shown at the exhibi- 
tion of the Archi- 
tectural League. 
These rugs are woven 
by hand on the looms 
of Costikyan & Co. in 
the Orient, and are 
woven to order to 
meet any require- 
ments of size, color- 
ing and design for 
the place they are to 
occupy. These rugs 
have all the mellow 
color tones of well- 
preserved historic 
Pieces, and they have 
been used in many of 
the finest residences 
with all the accepta- 
bility of a real 
antique. 
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McDonald will regret to learn that he had a stroke of apoplexy 
last Sunday. Mr. McDonald is representing Nickerson’s up- 
holstery leathers, and has long been familiar to the trade 
through his connection with Baeder, Adamson & Co. 

LaFrLin—T. J. Laflin, member of the Thrift Stamp Com- 
mittee representing the upholstery division, has the honor of 
having been the first man on the committee to report 100 per 
cent. success. Every one of the firms he was delegated to 
see signed up the Government application for an agency, 
and every one of them has the Thrift Stamp card displayed. 

Munro—James Munro, upholstery buyer for James Mc- 
Creery & Co., had the misfortune to slip while descending a 
subway stair three weeks ago, and sustained a rather severe 
fall. He was absent from his department for several days, 
but has almost completely recovered. 

Oxrtver—S. U. Oliver, upholstery buyer for Rothenberg 
& Co., recently underwent a minor operation and is back 
at work again. 

Wetnperc—Nathan Weinberg, who has been associated 
for many years with the firm of the Cohn-Hall-Marx Co., 
has been elected a director and secretary of the company. 

WASSERMAN—Benjamin Wasserman, of the Philadelphia 
Tapestry Mills, left for a two months’ stay in California on 
the 20th ult. He went direct to Pasadena. 

HANNIBAL—Thomas Hannibal Jr., who has been con- 
nected with the drapery business for the past ten years, is 
now in the 164th Ambulance Co., 41st Division, France, hav- 
ing left New York December 12, and as his father, Thomas 
Hannibal Sr., expresses it, “he won’t come back until we 
win.” In a recent letter Thomas Hannibal Sr. observes: “I 
was in New York the month that your first book was issued 
and unquestionably I am one of the oldest subscribers to 
‘THE UPHOLSTERER.’” 


HAVE TAKEN NEW SHOWROOMS. 
N ORDER to afford better display facilities the 
Chesterfield Furniture Co., whose line has been 
greatly enlarged during the past year, have found it 
necessary to increase their showrooms. The firm now 
occupy two floors in the building at 10 East Thirty- 
ninth Street, where they offer to the trade an excellent 
line of upholstered furniture for the living room, 
library and hall, also many charming pieces for the 
boudoir. Much favorable comment has been ex- 
pressed regarding the artistic appearance, the quality 
of matefials and the superior workmanship of their 
products. 








IN NEW QUARTERS. 
HE James M. Shoemaker Co., Inc., have moved 
from 45 East Twentieth Street to 16-18 West 
Thirty-ninth Street. The new office and showroom are 
located on the fifth floor and occupy about 4,500 square 
feet of floor space. 





Y A fire on February 5 the furniture factory of 
Greenstein & Son, Brooklyn, was destroyed. The 
loss is estimated at over $100,000. 





RTICLES of incorporation were filed at Albany 
recently by McMahon & Cremins to engage in the 
manufacture and selling of lace curtains with a capital 
of $36,000. The incorporators are: T. J. McMahon, 
P. P. Cremins and P. B. Worthington. 


T IS reported that the Guthrie Furniture & Under- 
taking Co., Guthrie, Okla., contemplate adding a 
line of upholstery and draperies. 








HE old Simpson-Crawford department store on 

Sixth Avenue, New York, has been leased by 
Montgomery, Ward & Co., who have opened an East- 
ern headquarters there. 





SPECIAL NOTICES 


Advertisements under this heading, Five Cents a word. Minimum 
charge, One Dollar. In every case regarded in strict confidence, 
















FOR SALE—Custom upholstery and decorative business jn 

Middle West with fine stock of up-to-date material for 
hangings and coverings, also small stock of select furniture 
and wall-paper, exclusive trade with best and richest families 
in locality of 150,000. In business twenty-two years, will selj 
at less than invoice. A bonanza for an enterprising man. Wil] 
assist buyer in every way. $3,500 will buy this place, the good 
will is worth double the price. Address “J. P.,” care The 
Upholsterer. 


WANTED-—SIDE LINE by thoroughly established and sye- 
cessful drapery salesman for Chicago and vicinity. Address 
“Energy,” care The Upholsterer. 
WANTED—YOUNG MAN to learn drapery and carpet 
hardware business. Drapery experience preferred. Many- 
facturer offers good prospects to right party. State age, ex. 
perience, salary expected, etc. Address “Hardware,” care The 
Upholsterer. 
FURNITURE AND UPHOLSTERY MAN with years’ ex- 
perience as a practical upholsterer and decorator, now em- 
ployed in the Middle West, desires to make a change, as man- 
ager-salesman or in any capacity that requires executive 
ability; can do h‘ch-grade upholstery. Have had own business 
experience, would prefer to connect with some high-class 
decorating or furniture firm with a future, in the East or 
West. Best of references as to my ability, character and 
habits. Address “Practical,” care The Upholsterer. 
MANAGER of antique reproductions would like to consoli- 
date with woodworking factory; partner with capital to in- 
crease facilities. Going business, well advertised, financially 
sound. Address “Antique,” care The Upholsterer. 


WANTED—SALESMAN to sell drapery and carpet hard- 
ware for manufacturer. State age, experience, salary ex- 
pected, etc. Address “Salesman,” The Upholsterer. 


WANTED—Experienced buyer and manager for our drapery 
and floor covering department. Most be aggressive sales- 
man and know how to organize and push the department. 
Prefer a man about thirty-five with ambition and keen desire 
to make good. Character must be above reproach and must 
have best references. Strong opportunity for the man who 
measures up to our standard. The Pelletier Stores, Topeka, 
Kansas. 
POSITION WANTED by a practical and experienced up 
holsterer to take charge of upholstery workroom, have fif- 
teen years’ experience. Address “Position,” care The Up- 
holsterer. 
FURNITURE SALESMAN to cover the trade East, from 
Virginia to Maine, wanted by a manufacturer of fine dining- 
room, bedroom and library furniture, reproduction of antique. 
Address “Commission,” care The Upholsterer. 
WANTED — Commission representations, New England, 
South and West. Established line of brussels and irish 
point curtains. Address “Curtain,” care The Upholsterer. 
CANADIAN REPRESENTATIVE—Party is at present em- 
ployed with large salary; contemplates starting a selling and 
distributing organization—wants to open correspondence with 
one or two large concerns, with view of handling their lines 
for Canada. Lines must be suitable for jobbing and retail 
trade. I have ample capital, and will need no advances until 
commissions are earned. Would also like to hear from con- 
cern already represented in Canada that may contemplate 
change in representation. Can furnish bond and exceptional 
references. All correspondence will be treated strictly con- 
fidential. Address “Canada,” care The Upholsterer. 


YOUNG MAN with fifteen years’ experience with one of 
the largest Pacific Coast jobbers of lace curtains, couch 
covers, drapery hardware, blankets, comforters and uphol- 
sterers’ supplies, wishes to communicate with manufacturer 
or agents of the above merchandise with an object of hat- 
dling same and acting as exclusive agent on the Pacific 
Coast. Address “California,” care The Upholsterer. : 
UPHOLSTERER—First class mechanic, experienced m™ 
measuring and cutting, desires position. Address “M. N. 
care The Upholsterer. 
SPACE TO LET in our shop to an upholsterer and drapery 
man from February 1; good proposition to a hustler. Ex- 
cellent window display. Fuhr Wall-Paper Co., Inc., 2178 
Broadway, at 77th Street, New York. 


86 



































































— FF j- aster VP ee 


25 


’ 


| 
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INCLUDING NEW YORK TELEPHONE NUMBERS 


A HANDY REFERENCE LIST CONVENIENTLY CLASSIFIED FOR THE BUYER 
For any further information, address Clifford & Lawton, 373 Fourth Ave., Telephone Madison Square 6783 





Domestic Upholstery & Drapery Manufacturers 
Abbott, A. Theo. & Co., Wayne Junc., Philadelphia (Stuyvesant 2546). . 7 


Barber, J. W. & Co., Philadelphia (Gramercy 6960)............-+e0005: 14 
Bennett & Aspden Co., Philadelphia (Gramercy 6960)................ 14 
Boutwell, Fairclough & Gold, Inc., Boston (Stuyvesant 2549).......... 30 
Bromley Mfg. Co., 200 5th Ave. (Gramercy 4192)...........-.+2e000- 16 
Brown, W. H. Son & Co., White and Church Sts. (Franklin 5091)...... Cover 
Butterfield, Fred & Co., Inc., 725 Broadway (Spring 5944)............ 5 
Chase, L. C. & Co., 315 4th Ave. (Gramercy 1276).........--eeeeeees 19 
Cheney Bros., 4th Ave. and 18th St. (Stuyvesant 780)..............-. 23 
Derk, Joseph & Co., Wayne Junction, Philadelphia.................. 21 
Dexter Mills, 910 Broadway (Gramercy 157)....:........0eeeeceeees 29 
Elms & Sellon, 906 Broadway (Gramercy 3408)...........2+e2eeeeeee 34 
Feldstein, Chas. H. Co., Inc., Philadelphia. ......ccccccccccsccccsces 29 
Field, Marshall & Co., Chicago (Farragut 2000)...............0eeeeeee 22-31 
Goldthrop, Henry, Philadelphia (Stuyvesant 4000)................+-. 24 
Lewis, Robert Co., Bridesburg, Philadelphia (Stuyvesant 4000) ........ 29 
Loveman Bros., 906 Broadway (Gramercy 157)............0-eeeeeees 22 
Moss Rose Mfg. Co., Philadelphia (Gramercy 4357)............2+-00- 13 
Orinoka Mills, 18th St. and 4th Ave. (Stuyvesant 4152)...............- 27 
Penn Tapestry Co., Glen Riddle, Pa. (Stuyvesant 4000)................ 20 
Philadelphia Tapestry Mills, Philadelphia (Gramercy 9).............. 21 
Ritchie, Be. J. & H.C; PO, DR oivcicc ae ercsevscccccncsesvee 106 
Royle, Geo. & Co., Frankford, Pa, (Stuyvesant 3681)............ an 
Ryer & Cashel, 11 E. 22d St. (Gramercy S968) .0..e.cccccccccccccee 32 
Schwehm’s, John M. Sons, Philadelphia... .:.....cccccsccescceccces 24 
Smith, W. T. & Son, Inc., 230 5th Ave. (Madison Square 6409) ........ 23 
Stead & Miller Co., Philadelphia (Gramercy 2540)............2-e0ee0- 8 
Tem i I I on ks ce wncseesensedevcnvinance 32 
Willich Embroidery Studios, 129 5th Ave. (Gramercy 3987)........... 89 
Woods, Joseph W. & Sons Co., 354 4th Ave. (Franklin 3686)......... 6 
Zenith Mills, Philadelphia (Madison Square 2525) .........--02eeei0e 25 
Madras, Crete, Etc. 
Billwiller Bros., 315 4th Ave. (Gramercy 1392)............eeeeeeees 30 
Bromley Mfg. Co., 200 5th Ave. (Gramercy 4192)...........seeeeee: 16 
Brooks & Foshay, 49 W. 24th St. (Farragut 8966)................0.. 21 
Carter, E. C. & Son, 120 W. 32d St. (Farragut 5183)............0..-. 30 
Emden & Wormser, 242 4th Ave. (Gramercy 4767)..........-eeese00- 29 
Haughton & Lee, 15 W. 34th St. (Greeley 6069)............cceeeeees 16 
Jamieson, Alex. & Co., 40 E. 22d St. (Gramercy 6310).............+- 18 
Lewis, Rob’t Co., Bridesburg, Phila. (Stuyvesant 4000)............... 29 
Loveman Bros., 906 Broadway (Gramercy 157)............eeeeeeeee: 22 
Miller & Montague, 170 5th Ave. (Gramercy 112)............eeee00- 22 
Morton Bros., Darvel, Scotland (Gramercy 112)..............00-00- 22 
Moss Rose Mfg. Co., Philadelphia (Gramercy 4357)..........-e-e0e0: 17 
National Lace Co., 141 5th Ave. (Gramercy 3787)...........eeeeeeeee 14 
Orinoka Mills, 18th St. and 4th Ave. (Stuyvesant 4152).............. 27 
PE ee oe Rs i I, ooo ncn dsc dacas ossnsvdneese 106 
Ryan & McGahan, 30 E. 2ist St. (Gramercy 3915)...........220eeeee: 29 
Ryer & Chasel, 11 E. 22d St. (Gramercy 5968).............eceeeceeees 32 
Smith, W. T. & Son, Inc., 230 5th Ave. (Madison Square 6409)........ 23 
Stead & Miller Co., Philadelphia (Gramercy 2540)................+-- 8 
Wilson, P. K. & Son, 132 5th Ave. (Chelsea 7800)..............-0e00- 36 
Witcombe, McGeachin & Co., 20 W. 37th St. (Greeley 236)........... 6 
Zenith Mills, Philadelphia (Madison Square 2525)...........---eee++: 25 
Hand-Woven Tapestries 
Edgewater Tapestry Looms, 2 W. 45th St. (Vanderbilt 2469)............ 25 
Hémance, Nicolas, 225 5th Ave. (Madison Square 6328).............- 17-112 
Manufacturers’ Selling Agents 
Brooks & Foshay Co., Inc., 49 W. 24th St. (Farragut 8966)............ 21 
Hemance, Nicolas, 225 5th Ave. (Madison Square 6328)...........--- 17-112 
Roscoe, J. Vroom, 27 E. 2ist St. (Gramercy 4083) ......seeeeseeeeees 32 
Rosenthal, W. E., 257 4th Ave (Gramercy 6960)..........0..-0e0e0- 14 
Ryan & McGahan, 30 E. 2ist St. (Gramercy 3915)..........----20005 29 
Whitman, Clarence & Co., 212 5th Ave. (Madison Square 6557)........ 21 
Witcombe, McGeachin & Co., 20 W. 37th St. (Greeley 236)..............- 6 


Lace-Curtain Specialties 


Billwiller Bros., 315 4th Ave. (Gramercy 1392)...........-seeeeeeeee 30 
Boutwell, Fairclough & Gold, Inc., Boston (Stuyvesant 2549).......... 30 
Bromley Mfg. Co., 200 5th Ave. (Gramercy 4192)..........2eeeeeeeee 16 - 
Brooks & Foshay Co., Inc., 49 W. 24th St. (Farragut 8966)............ 21 
Brooklyn Curtain Works, Inc., 27 East 2ist St. (Gramercy 4148)...... 26 
Carter, E. C. & Son, 120 W. 32d St. (Farragut 5183).........-.-+e0s 30 
Chester Lace Mills, 1182 Broadway (Madison Square 2374)............ 21 
Criterion Decorative Co., Inc., Philadelphia (Stuyvesant 4000)........ 24 
Emden & Wormser, 242 4th Ave. (Gramercy 4767)........0-e+eeeees 29 
Glaenzer et Cie, 33 W. 34th St. (Greeley 6365)..........cc cee eeeeeeee 13 
Haughton & Lee, 15 W. 34th St. (Greeley 6069) ..........-eeeeeeeee 16 
Heim, S. W. & Co., 33 E. 2iet St. (Gramercy 877)... .ciccccsccseccvece 28 
Jamieson, Alex. & Co., 40 E. 22d St. (Gramercy 6310)...........+.-+- 18 
Kayo Curtain Co., 86 E. 10th St. (Stuyvesant 5318)...........502-eee 28 
Lawson, B. F. B., 390 4th Ave. (Madison Square 8960) .............- 30 
Loeb & Schoenfeld Co., 27 W. 23d St. (Gramercy 507) ........--+-000+ 33 
Lowenfels, B. & Co., 38 Cooper Square (Spring 4170)...........++---- 25 
McMahon & Cremins, 404 4th Ave. (Madison Square 7778)...........+- 25 
Meyer, H. F. & Co., 40 E. 22d St. (Gramercy 795).........eeeeeeeees 24 
Morse & Sprinkle, Inc., 215 4th Ave. (Stuyvesant 3899).............. 18 
Moskowitz Bros., 12-16 E. 22d St. (Gramercy 778)........-+-+eeee0> 32 
National Lace Co., 141 5th Ave. (Gramercy 3787)........--+eeeeeeees 14 
Neumaier, Eugene & Co., 3 W. 18th St. (Chelsea 3866).........-.-+++- 21 
Patching, John F. & Co., 20 E. 20th St. (Gramercy 2785)..........++++ 12 
Patchogue Mfg. Co., 1115 Broadway (Farragut 9270)..........++++++ 10 
Pingston, W. J. & Co., 115 E. 23d St. (Gramercy 2392).........-+54-- 17 
Pollitz, Le Fort & Keon, Philadelphia (Murray Hill 1054)............. 15 
Popper, Jos., 131 E. 23d St. (Gramercy 2791).........-2eeeeeeeeeees 20 
Ries, E. & Ce., 110 5th Ave. (Chelsea 3354). ......... cece eee eeeees 21 
Roscoe, J. Vroom, 27 E. 2ist St. (Gramercy 4083) .........--++-e00: 32 
Ryan & McGahan, 30 E. 2ist St. (Gramercy 3915)..........e2eeeeeeee 29 
Saubiac, B. & Son, 19 E. 24th St. (Madison Square 1843)............+.-. 20 
Schelling, H. F., 79 5th Ave. (Stuyvesant 3070)...........-eeeeeeeees 21 
Scranton Lace Co., 212 5th Ave. (Madison Square 4208)...........+-+ 11 
Staheli, Rietmann & Co., 9 E. 20th St. (Gramercy 1887)........-.+-++ 18 
Sturmer, Jacob, 29-31 East 22d St. (Gramercy 5696)..........++-ee0+ 24 
Sturzenneger & Tanner, 105 5th Ave. (Stuyvesant 5522)............++ 22 
Wilkes-Barre Lace Mfg. Co., 212 5th Ave. (Madison Square 6557)...... 21 
Wilson, P. K. & Son, 132 Sth Ave. (Chelsea 7800)...........-2+eeeeee 36 
Window Decorative Works, Cleveland. ............ccscseseeecevecs 32 
Witcombe, McGeachin & Co., 20 W. 37th St. (Greeley 236)........... 6 


Importers and Jobbers 


Altman, B. & Co., 5th Ave. and 34th St. (Murray Hill 7000).......... 9 
Bhumgara, M. J., 230 5th Ave. (Madison Square 8875).........++--+++ 112 
Burch, A. F. Co., Grand Rapids, Mich..........ccsccccccccweccccges 28 
Chinese Curio, Embroidery & Jade Co., 432 4th Ave. (Madison Sq. 2159)’ 18 
Glaenzer et Cie., 53 W. 34th St. (Greeley 6365)...........cceeeeeeeee 13 
Hémance, Nicolas, 225 5th Ave. (Madison Square 6328).............- 17-112 
Johnson & Faulkner, N. Union Square (Stuyvesant 4850).............. 31 
Lee, Arthur H. & Sons, Ltd., 2 W. 47th St. (Bryant 6861)............ 6 
Lee, Behrens & Co., Inc., 114 5th Ave. (Chelsea 3862).............-4+ 2 
Morimura Bros., 53 W. 23d St. (Gramercy 3850).........-2eeeeeeeeves 91 
Schneider, Peter, Sons & Co., 20 E. 20th St. (Gramercy 3773)......... 14 
Schumacher, F. & Co., 5 W. 37th St. (Greeley 3485) ..........0e0000> 4 
Stroheim & Romann, 242 4th Ave. (Gramercy 5047).........00+02000- 35 
Tayler, Ths. Di Cec, DO as sc Foc se ssc Wisi cb VeSetacrccccsveccores 24 
Thorp, J. H. & Co., 4th Ave. and 19th St. (Gramercy 4330)............ 10 
Witcombe, McGeachin & Co., 20 W. 37th St. (Greeley 236)............ 6 


Lamps and Lighting Fixtures 


Falkenbach Mfg. Co., 159 E. 54th St. (Plaza 7017)...........2seeeeee 104 
Glaenzer et Cie., 33 W. 34th St. (Greeley 6365). ..........2cceeeeeees 13 
Maibrunn Co., Inc., 40 E. 19th St. (Gramercy 6454). ........00eeeeeee 112 
Notman, A. H. & Co., 121 W. 27th St. (Farragut 3220) ............-. 98 
Royal Lamp Shade Co., 39 E. 19th St. (Gramercy 422).........-500e05 90 
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Fringes, Trimmings and Rope Portiéres 


Alyta Co., Gam Pramciaco (Gramercy 1769) ......cccccccccccccccsceses 12 
Bernhard, Morris Co., 18 W. 18th St. (Chelsea 1933)..............-+. 32 
French Flower Imp. Co., 314 W. 14th St. (Chelsea 6957).............. 22 
Bang, Baw. 46 W. 206 Ge. Camatey BAGG. o.oo cccccncccccccvescces 25 
Mansure, E. L. Co., Chicago (Stuyvesant 1201)................eeeeee 3 
Oehrle Bros. Co., Inc., Philadeiphia (Stuyvesant 4000)............... 17 
Rosenberg, W. J. Co., 42 E. 20th St. (Gramercy 2920)................ 4 
Walliser, H. F. Co., Chicago (Stuyvesant 4000)...................46- 16 
Weinberg, C. & Co., 27 W. 23d St. (Gramercy 3470)..............208 32 
Morocco and Other Leathers 
ee ee: ee cs SN TN ogi canteswncenceesecenees 109 
Nickerson Bros., London, England (Stuyvesant 4818)................ 108 
Palmer & Embury Mfg. Co., 119 W. 40th St. (Bryant 8061).......... 97 
Yandell, Chas. R., & Co., 7 West 45th St. (Bryant 1905).............. 108 
Rugs 
Altman, B. & Co., 5th Avenue and 34th Street (Murray Hill 7000)...... 9 
Bhumgara, M. J., 230 5th Ave. (Madison Square 8875)................ 112 
Costikyan & Co.; 12 E. 40th St. (Bryant 8170).....................--. 932 
Feldman, Armon & Co., Philadelphia (Farragut 2964).................. 109 
Gulbenkian, Gullabi & Co., 225 5th Ave. (Madison Square 5879)........ 108 
Hémance, Nicolas, 225 5th Ave. (Madison Square 6328).............. 17-112 
Henderson, William & Co., Philadelphia. ...........ccctcccccccccccces 112 
Jones & Brindisi, 6 E. 39th St. (Murray Hill 7583).................... 23 
ee ee Ek oka seeaeb aan edeekebasdh ver diaed 112 
Persian Rug Manufactory, 2 W. 45th St. (Vanderbilt 5885)............. 110 
Plymouth Mills, 1115 Broadway (Farragut 9270)...................06- 26 
es a Bb Oe ee Cs I ins obs cree ode Wnc bein dscccvens cea 106 
Sloane, W. & J., 565 5th Ave. (Murray Hill 7700).. + Cover 
Smith, W. T. & Son, Inc., 230 5th Ave. (Madison Seusre 6409) meee ee 23 
Witcombe, McGeachin & Co., 20 W. 37th St. (Greeley 236)............ 6 
Upholstery Hardware and Wood Trimmings 
Berbecker & Rowland Mfg. Co., Waterville, Ct. (Madison Sq. 8732).... 103 
ee ye ee ee ee 109 
Gould-Mersereau Co., 48 W. 38th St. (Greeley 1689).................. 111 
Hartshorn, Stewart Co., 250 Sth Ave. (Madison Square 1516)........... 106 
Jamestown Curtain Rod Co., Inc., Jamestown, N. Y.................-. 96 
Judd, H. L. Co., 87 Chambers St. (Worth 3086). .................-0.- 108 
Kroder, John & Henry Reubel Co., 107 E. 17th St. (Stuyvesant 663). .Cover 
Peay GE Gs EE, £ ccd bavcvktECrdcobek'cbus 60¥¥e 0eddbaure 102 
Pape Bros. Moulding Co., Cincinnati (Stuyvesant 5522)...:............. 2 
Turner & Seymour Mfg. Co., Torrington, Conn....................5-- 110 
Miscellaneous 
I a i tl ee oan pie 111 
Boyle, John, Co., Inc., 112 Duane St. (Worth 4770)................... 7 
Desaye, M. & Co., 443 W. 45th St. (Bryant 3508)..................... 20 
Ss A, SG ES Winns Kobdth hs ob bee Scaudeso0506encedededeen 94 
paseeen,.Coae. Bi. Cac... tne... FOIE, obvi civcc pede nccedsetééces 29 
Klein, M. J. & Hess, L.,.118 E. 42d St. (Murray Hill 1009)............ 90 
ee Pees Ce, I i. a oe bcd died aeds dodeclccdk ddeve ae eh’ 24 
Lyon Furniture Agency, 258 Broadway (Barclay 4499)................. 94 
ES Re eae ee ee ee 109 
Meyer, John C. Thread Co., Lowell, Mags............cccccccccccccecs 24 
Montecorboli, Alfred, 204 9th Ave. (Chelsea 6758). ” 90 
National Better Home Show, Grand Central Palace ‘Oferey Hill 6990). 89 
Pape Bros. Moulding Co., Cincinnati (Stuyvesant 3522).. mie Siiiea 2 
Washington Irving Art Agency, 40 Irving Place (Stuyvensat: 5524). 94 
Pillows, Mattresses and Bedding Supplies 
Bunting, J. R. Bedding Co., Philadelphia.....................2c0000- 91 
is, ea I i eB eee eee wvleene 106 
Hall, Frank A. & Sons, 25 W. 45th St. (Bryant 1380).................. 103 
Manhattan-Rome Co., Long Island City..............0cccececccecees 107 
Sanitary Feather Co., 422 S. Canal St., Chicago....................... 111 
Smith & Jones, 216 E. 37th St. (Murray Hill 7516).................... 93 
Mirrors 
Notmian, A. H. & Co., 121 W. 27th St. (Farragut 3220)................ 98 
Orsenigo Co.,; Inc., 112 W. 42d St. (Bryant 6543)..................... 99 


Decorative and Plain Furniture 


Aimone Mfg. Co., 157 E. 32d St. (Murray Hill 5892).................. 99 
Antique Reproduction Co., 2 W. 29th St. (Madison Square 1256)....... 105 
Bodenstein & Kuemmerle, Inc., Philadelphia.................+0-e2000. 104 
Chamberlayne, Inc., 503 E. 72d St. (Lenox 5696)...........2---0e005- 94 
Chesterfield Furniture Co., Inc., 10 E. 39th St. (Vanderbilt 718)........ 105 
Ebbecke Furniture Co., Inc., 25 W. 45th St. (Bryant 6556)............. 96 
Ferguson Bros. Mfg. Co., 31 East 17th St. (Stuyvesant 5090)........... 90 
GlosGaae, P. & Ca., Want Batabrem, Me Jo. occ ce kc cc vccccgecseccesces 102 
Glaenzer et Cie., 33 W. 34th St. (Greeley 6365). ............0- ce eeeeee 13 
Gottfried & Chobot, 50 E. 59th St. (Plaza 6489). ...........0-eeeeeeee 90 
Grand Rapids Furniture Co., 34 W. 32d St. (Madison Square 3491)..... 100 
Hill, Amos T., Furniture Co., 159 Madison Ave. (Murray Hill 7271).... 104 
ps ee re rer er re 95 
Kahn, E. Co., London, Eng. (Madison Square 3225).............-..--. 101 
Kensington Mfg. Co., 14 E. 32d St. (Madison Square 1482)............ 96 
Lee, P. C., 46th St. and Lexington Ave. (Murray Hill 6990)............ 104 
pe ge ee re ere rt 100 
Miller, John & Co., 516 E. 17th St. (Stuyvesant 3456)................. 98 
Morimura Bros., 53 W. 23d St. (Gramercy 3850). ..........0.20eeeeee- 91 
Nahon Co., 53d St. and East River. (Plaza 6590). . 111 
New York Furn. Ex., Lexington Ave. and 46th St. Otuscey. Hill 6990). 105 
Notman, A. H. & Co., 121 W. 27th St. (Farragut 3220)................ 98 
Orsenigo Co., Inc., 112 W. 42d St. (Bryant 6543). ..........---2eeees 99 
Palmer & Embury Mfg. Co., 119 W. 40th St. (Bryant 8061)............ 97 
Reischmann Co., 14 East 32d St. (Madison Square 7240)............... 94 
NS es Si I occ nnn dad sane WaaenasRedetus eeiabbaes es 111 
Royal Art Woodworking Co., 229 E. 41st St. (Murray Hill 2397)...... .. 89 
Smith & Jones, 216 E. 37th St. (Murray Hill 7516)...............+.4-- 93 
Standard Red Cedar Chest Co., Altavista, Va........ccccccccccccccees 112 
Violante, L. & Onorato, 499 W. 41st St. (Bryant 7560)................. 105 


Table-Cover Manufacturers 
Abbott, A. Theo. & Co., Wayne Junc., Philadelphia (Stuyvesant 2546).. 7 


Bromley Mfg. Co., Philadelphia (Gramercy 4192) ...........220-eeee0: 16 
Lewis, Robert Co., Bridesburg, Pa. (Stuyvesant 4000)..............--- 29 
Orinoka Mills, 18th St. and 4th Ave. (Stuyvesant 4152)................ 27 
Penn Tapestry Co., Glen Riddle, Pa. (Stuyvesant 4000)...............- 20 
Philadelphia Tapestry Mills, Philadelphia (Gramercy 9) ............--- 21 
a, Bi Be as ls 5 cece cis covers veceeievetuens 106 
Ryer & Cashel, 11 E. 22d St. (Gramercy 5968). ..............0.202eee- 32 
Stead & Miller Co., Philadelphia (Gramercy 2540) ...............+405: 8 
as Fe Cag a iin i eid woo 64s cee b bbev es asectcnveosts 32 


Art Embroideries and Appliqués 


Alyta Co., San Francisco. (Gramercy 1769). ........cccccccecccceccces 12 
Criterion Decorative Co., Inc., Philadelphia (Stuyvesant 4000) ......... 24 
Mansure, E. L. Co., 41 Union Square (Stuyvesant 1201) ............-. 3 
Saubiac, B. & Son, 19 E. 24th St. (Madison Square 1843).............- 20 
Smith & Ramsey Embroidery Co., Philadelphia..................+-++- 20 
Willich Embroidery Studios, 129 5th Ave. (Gramercy 3987)...........-- 89 


Window Shade Supplies 


sa cb pan ke nen weenie ameueens Mae 32 
Ee ey a eT 109 
Fuessel, Jacob F. Inc., 103 4th Ave. (Stuyvesant 2343)............---- 109 
Hartshorn, Stewart Co., 250 Sth Ave. (Madison Square 1516)........... 106 
King, John & Son, Glasgow (Gramercy 4148) ................220eeeeee 102 
McMaster & Mangle Co., Inc., Philadelphia...................02ee005 32 
a ie a a I oo cnaiie a hacker wes Seneca see caeenepae 108 
Supplies 
Wiese. Sete ©... Die Ce... Ra es in cc ode lcci sieves cepense 24 
Ryle, Wm. & Co., 225 4th Ave. (Gramercy 5980)...................-- 108 
Staples & Hanford Co., Newburgh, N.-Y...........csccccccccccccces 106 


. Upholsterers and Decorators for the Trade 
Gootfried & Chobot, 50 E. 59th St. (Plaza 6489) 
Guttmann, Julius, 49 W. 45th St. (Bryant 4565)...................-+: 
Wycombe Co., Inc., 317 E. 34th St. (Mirray Hill 5319) 17 

















National 


The New York 
Better Home Show 





An Exposition of Better Home Planning, Building, Decorating and Outfitting 





A display by the makers and distributers of the varied articles of home fitment 
that will impart to the home-loving public a better knowledge of what is good and 
the encouragement to buy, no matter how great or small their income. This 


exhibition, which will be held in the 


GRAND CENTRAL PALACE iis wew York city 
MAY 18th TO MAY 25th, 1918 


will make better homes and better business for manufacturers, jobbers and 
retailers of Upholstery and Drapery Fabrics, Rugs, Carpets, Furniture, Wall- 
Paper and other trades allied to interior decoration and home furnishing. 


COMPLETE INFORMATION, with floor plans for exhibits and details of special features, 
prices of space, SENT ON REQUEST. 


LOUIS W. BUCKLEY, Managing Director, Grand Central Palace, New York 


TELEPHONE MURRAY HILL 6990 
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Announcement 


Roval Lamp Shade Zo. 


Announce Their Removal From 


13-15 East 22d Street 
TO 


39 EAST 19TH STREET 


A CORDIAL INVITATION IS EXTENDED 
TO BUYERS TO SEE OUR NEW LINE 








Boston Office: New York Office: 
120 Tremont Street : 39 East 19th Street 




















, 











Special Order Furniture 
FOR THE TRADE 


Our increased facilities permit us to 
estimate closely on sketches of any 
kind and to render workmanship of 
the highest character. 


ROYAL ART WOODWORKING CO. 


Incorporated 


229-235 East 41st St., N. Y. Telephone Murray Hill 2397 
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MATTING 
COVERED 
CRETONNE 


CEDAR, PLAIN AND BRASS TRIMMED 


SOLID MAHOGANY : sa 
SOLID WALNUT { CEDAR LINED 





SCREENS, FOLDING TABLES 
GIFT PIECES — gyms 


ENAMELED 


FERGUSON BROS. MFG. CO. 


SALESROOMS — NEW YORK, 31 East 17th St. 


HOBOKEN, N. J. 


CHICAGO, 1319 Michigan Ave. 











GOTTFRIED & CHOBOT 


Painters and 


Decorators 


FOR THE 
TRADE 


NOVELTY 
FURNITURE 


50 EAST 
59TH STREET 
NEW YORK 





Artists on Old China Lacquer and 
English Furniture 
Gilding and Enameling 
M. J. KLEIN & L. HESS 
118 E. FORTY-SECOND ST. 
NEW YORK CITY 























Telephone Chelsea 6758 


ALFRED MONTECORBOLI 
COMMERCIAL PHOTOGRAPHER 


COPYING OF 


Paintings, Furniture, Draperies and Objets d'Art 


Near 23d Street 


INTERIORS 
NEW YORK 204 Ninth Avenue 




















Incorporated 


Makers of [nfluential Printing 
CATALOGS, PAMPHLETS, STATIONERY, Etc. 


GROLIER CRAFT PRESS 




















229-239 West 28th Street 
Telephone Chelsea 7487 


T*. York 
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Announcement 








A special offering which at 
this time will be appreciated 


We are assembling at especially low prices—practically our entire new arrivals in 
Chinese and Japanese Pottery —Porcelains — Bronzes and Enamels —Furniture, 
Screens, and Embroideries. 








ALSO 
A Particularly Notable Collection of 


Antique Chinese Objects of Art 


We Respectfully Invite the Decorative Trade 

















ART AND DECORATIVE DEPT. 


MORIMURA BROS. 


53-55-57 West 23d Street New York 











» 


Made up in six different styles of cretonne, with 
cotton felt mattress, button tufted. 





When desired we furnish a canopy of the same 
material to fit over the stand. 


The half-tone shown herewith represents an all- 
chain hung hammock, no ropes being used. It 
is made with an adjustable head-rest which can 
be readily adjusted to three different positions; 
there is also a triangle attachment to which our 
new back-rest can easily be attached. This is also 
made up in same style cretonne as the hammock. 





In our 1918 catalogue the above hammock is 
shown in actual colors, including all other patterns 
Size 2 ft. 6 in. x 6 ft. that we will manufacture. 


J. R. Bunting Bedding Co. 


MANUFACTURERS OF 


BRASS AND IRON BEDS, SPRING BEDS 


BEDDING, COUCH HAMMOCKS, Etc. 
1505-1523 Wharton Street, Philadelphia, Pa. 
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PWS.S. 


WAR SAVINGS STAMPS 
ISSUED BY THE 


UNITED STATES 
GOVERNMENT 








You Manufacturer, Retailer, Decorator 
or Factory Man: 


q No matter how big or little you 


are, youcan all doa patriotic duty in hang- 
ing up a War Stamp Banner in your place and encour- 
aging the sale of War Stamps. 


@ Despite the smallness of the sum involved 
in a 25-cent stamp, the sales are estimated as reach- 
ing a possible Two Billion Dollars. So it’s worth 
your effort. 


@Every dollar will mean better clothes, 
better food, better equipment for the men who are 
risking their lives. 


@Simply communicate with your Trade 
Chairman and he'll explain how you can help. 


FURNITURE COMMITTEE DECORATORS’ COMMITTEE WALL PAPER COMMITTEE 
EMBURY PALMER, Chairman JOHN SLOANE, Chairman HENRY BURN, Chairman 
119 West 40th Street 575 Fifth Avenue 169 Madison Avenue 


UPHOLSTERY AND LACE CURTAINS COMMITTEE 


C. R. CLIFFORD, Chairman 
373 Fourth Avenue 


CARPETS AND RUGS COMMITTEE PICTURES, FRAMES, MIRRORS, ETC., LIGHTING FIXTURES AND ALLIED TRADES 
HUGH L. McELROY, Chairman COMMITTEE COMMITTEE 
212 Fifth Avenue S. L. NEWMAN, Chairman LEOPOLD PLAUT, Chairman 
106 West 29th Street 17 East 47th Street 
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SMITH & JONES 
FURNITURE 


establishes a standard of excel- 
lence that combines the distin- 
guished individuality of design | - 
and construction required by 
the decorative trade. 


WRITE FOR SPECIMEN PRINTS 


216 EAST 37tH STREET, NEW YORK 
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SERVICE 


That’s what counts, isn’t it? 


Delivery to your clients, within our delivery limits, without extra charge 





Our extensive warehouse stock (not samples only) 
of selected patterns of Bedroom, Dining-room and 
Living-room Furniture assures you and your clients 
prompt and efficient delivery. 


Newly arranged and decorated warerooms. Expert sales service 


The Reischmann Company 
14-16-18 East Thirty-second Street, New York 






















nnd fee, \YON WASHINGTON IRVING AKT AGENCY 
se PY sunwirune an 

r MERCANTILE "tpi fro TexriueScrusrumesxererane 

Vi) AGENCY 40 IKVING PLACE, NY. PHONE STUY. 5524 


SKETCHING 
ILLUSTRATION & FASHION DESIGriins 
WonLisarna OF LYON-RED BOOK. 





























ARTHUR S.LYON GENERAL MANAGER THE 
The Special Credit and Collection Bureau of the 
Furniture, carpet: Upholstery, Undertaking, Picture Frame, Mirror, 
Ref rator, Stove and Housefurnishing Trades 
REFERENCE BOOKS, CREDIT REPORTS, COLLECTIONS . 2 P 
Rugs, Draperies, Hangings, Goods in the 

. — a New York, 258 auneswey Piece, of any fabric, dyed to a perfect 

oston - - - 27 Haymarket Sq. Chicago - - 440 So. Dearborn St. i . 
es elphia eos Wes Che opens X. Ceoctionetl o - 2nd hog = Bide. SLES DOU. § desta color "eles N Y 
St. Louis - ainright g. ran apids - eler g. e ° . 
Jamestown, N. Y., Chadakoin Bldg. High Point, N. C., ‘Bank of Com, Bldg. ae tame. 
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JAMESTOWN CURTAIN ROD CO., Inc. 


Manufacturers of High-Grade Lace Curtain Rods, Extension Shade Strins and Metal Novelties, 







THE ANCHOR EXTENSION CURTAIN ROD 
SINGLE, DOUBLE OR TRIPLE 


NEVERSLIP Send for full description ANCHOR 
SHADE HOLDER and prices CURTAIN ROD 
Made in different sizes, extensible, adjustable from 24 to 102 inches. Finished in Nickel, 
Brush Brass, Oxidized Copper. White Enamel and the Natural-Wood Finishes, Oak, Mahog- 

any, Cherry, Circassian Walnut, etc.: the Wall Brackets being finished to correspond to the 
curtain rods. Neatly packed in individual Cartons. Absolutely Rigid, Locks Into Place, No Loose Parts. 


34 Taylor Street Jamestown, New York 
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The Upholstered Furniture House 
of America 





In the absence of a sixth sense, reckoning by 
the past is the best way of reckoning on the future 


Look us up for comfortable Living-Room 
Furniture before you turn us down 


JAMESTOWN LOUNGE COMPANY 


Jamestown, New York 
































KENSINGTON 













WHOLESALE ‘ CHICAGO REPRESENTATIVE: 
SHOWROOM : MANUFACTURERS AN IMPORTERS % JAMES G. LEESTMA 
14-18 EAST 32d STREET FINE FURNITURE ART OBJECTS 32 SOUTH WABASH AVENUE 


NEW YORK 
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119 WEST FORTIETH STREET NEW YORK 


FURNITURE 
EXCLUSIVE FABRICS ANTIQUE TAPESTRY PANELS 
MOROCCOS 




















CHAMBERLAYNE, Inc. 


MAKERS OF 
DISTINCTIVE FURNITURE 
OFFICE, SALESROOMS AND WORKS AT 503 EAST SEVENTY-SECOND STREET 
NEW YORK 
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DISTINCTIVE 
METAL FURNITURE 


The dignity and beauty of well-designed Metal Furniture give to 
it an appropriateness, for certain decorative requirements, not 
equalled by any other furniture style. 


The Notman collection of Metal Furniture is very extensive, and 
includes a large number of examples of exceptionally fine design, 
decorated with interesting touches of polychrome and gold. 
Inspection by Dealers and Decorators is cordially invited. 


ADAPTATIONS AND REPLICAS OF HISTORIC FURNITURE, 
MIRRORS AND OBJECTS OF ART— DECORATIVE LAMPS 





A. H. NOTMAN & COMPANY 


121-127 West 27th Street, NEW YORK CITY 
Selling Agents for John Miller & Company, Davies-Putnam Co. 

















Eine Pertod Furniture 


The furniture in our New York salesrooms, comprising one of the largest 
showings of French, Italian and other Period importations, combined with correct 


examples in the English, Dutch, German and other historic periods from our own factory, is con- 
stantly on exhibition and will appeal strongly to the decorative trade. 


JOHN MILLER & CO. 


516-520 EAST 17TH ST., NEW YORK CITY 


ADDRESS ALL COMMUNICATIONS TO FACTORY 


Selling Agents: A. H. NOTMAN & CO: 121-127 West 277TH St., NEW YORK CITY 
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ANTIQUES OF RECENT IMPORTATION NOW ON DISPLAY 


112 West 42d St. THE SCM 0 60. 


INCORPORATED New York City 
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TO THE TRADE 


The Aimone Manufacturing Company have opened their new STRICTLY 
WHOLESALE SHOWROOMS for the EXCLUSIVE use of dealers and 
decorators, at 


157 and 159 East 32nd Street 


JUST EAST OF LEXINGTON AVENUE 


NEW YORK CITY 


A cordial invitation to visit our new showrooms is most respectfully 
extended, and your patronage is earnestly solicited. 


HIGHEST GRADE PERIOD FURNITURE 
ANTIQUES REPRODUCTIONS OBJETS D’ART 
ITALIAN GARDEN MARBLES AND TERRA COTTAS 


Aimone Manufacturing Co. 


Factories: $39:437 East gand streee New York City 
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Oke Exhibits in the Twelve Galleries 


=> 


oe 
$3 
“mg 


of this establishment provide every (a 
requisite of Furniture and Decorative ® 
Objects appropriate to all the rooms of é 
the modern house. ee 


—_ 


Architects and Decorators having 7_ 

under consideration the furnishing q\\ 
of the better class of residences will Kel) 
find a wealth of material available here up 
at no prohibitive cost. In addition, this \ 
establishment is in a position to properly l 
execute to special order Cabinet and 
Upholstery Work of the highest character 
—from designs submitted by you, or, 
when desired, from sketches prepared 
by our own designers, subject to approval. 


oe 
z 
— 


rh . a > ~ 
SSS GS 













The entire facilities of the Galleries 
always are at the disposal of its 
professional clientele. The maximum 
discounts are extended. Correspondence 


invited. 


New York Galleries 


Grand Rapids Furniture Company 


INCORPORATED 


34~3G6 West 32™ Street 
New York City 
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Tables of Character 


FOR THE 


Library, Parlor, Living- 
Room, Den, Bedroom 
and Sewing-Room 





SEAT AND STAND IN 
ANTIQUE SOLID MAHOGANY 








MADDOX TABLES ARE 
MODERATELY PRICED, 
YET CONSTRUCTED 
AND FINISHED TO 
MEET THE REQUIRE- 
MENTS OF THE DIS- 
CRIMINATING BUYER 
OF THE BETTER GRADE 
GOODS _: : : : 








Maddox Table Company 


Jamestown, New York 


rm”_”GmrOOOOOOOOOOOOO OT OOONMNHtwG“ZVIJI?IJ0VGT__ TTCiniuuiiiiiittttttttttttttttKTtTitttTiittTKn KKK 
TO OO MGIV$$fiHUtH} ilw#f3H:3:H HHtUUt tt HT TKTTTTTTtTT ttt 
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OLD TAPESTRIES 


AND 


NEEDLEWORK EMBROIDERY 


FINE ANTIQUES 
OF ALL PERIODS 


AN IMMENSE STOCK FOR IMMEDIATE DELIVERY 


BK: KAHN @ CO., Lee 


6-12 ST. ANDREW STREET 
HOLBORN CIRCUS 


LONDON oa he ENGLAND 


American Representative: LOUIS B. DOYLE, 114 E. 28th St., New York 
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JOHN KING @ SON 


(Established in the Year 1775) 
GLASGOW, SCOTLAND 


Manufacturers of the Celebrated 


SCOTCH WINDOW HOLLANDS 


To insure getting our goods, 
Examine Tickets 
and Paper Bands. 
Also inside Holland Tab on 
end of each piece, and 
see that each bears name of 


john Hing @ Son. 


Sold by Leading 
Manufacturers and 
Jobbers of Window 
Shade Goods. 





TRADE MARE 


FELIX J. McCOSKER, $22 siiestits 


27 EAST TWENTY-FIRST STREET, NEW YORK 








SWENEY’S NO-SO 
DRAPERY HOOKS 


Fit any style or size of 


f\ ring and can be applied 
to any drapery or curtain 
| heading without sewing 


or special preliminary 


| construction. 
Style F—2 Sizes 





























Style H Style D R Hook—3 Sizes 
Simple, complete, sure. Holds the finest net or . . ; P 
heaviest velours equally secure. Promotes French Willow is used Exclusively in the 
workroom economy. manufacture of our Willow Furniture. 


STOCK READY FOR IMMEDIATE DELIVERY Catalog and Cowr Samples upon 
Manufactured and For Sale by Request. Line Shown at Factory 
NO-SO SPECIALTY CO. | 
136 Massachusetts Avenue BOSTON, MASS. P. GIORDANO & COMPANY 


Paterson Ave. and West St. - WEST HOBOKEN,N. J. 





PRICE LIST UPON APPLICATION 
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New York Salesroom, 15 East 26th Street 











VESTIBULE RINGS 


FOR FINE TRADE 


FULL TUBULAR RING—SUBSTANTIAL—HIGHLY POLISHED 


A Favorite with Decorators and the Better Stores 





¥ inch 
No. 6493 


ADDRESS ALL COMMUNICATIONS TO 


THE BERBEGKER & Row anp Mre. 0. 


WATERVILLE, CONNECTICUT. 




















DAY BEDS, in a variety of designs and finishes, are prominent features in the display of 


BEDS AND BEDDING 


SHOWN IN OUR SALESROOMS, 25 WEST 45th STREET, “icon, NEW YORK CITY 


FRANK A. HALL & SONS 


WAREROOMS AT 


25 WEST 45th STREET 1011 CHESTNUT STREET 
NEW YORK CITY PHILADELPHIA 
Factory: 118-122 Baxter Street, New York City Bedstead Foundry: Southfields, New York 
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“‘Berbecker”’ means “‘Quality”’ 
Chicago Office and Wareroom, 312 West Madison Street 





















CHAIRS of ESPECIAL VALUE 


NEW SAMPLES ARE 
NOW READY FOR INSPECTION 











critical buyer. 


@ Send for cuts of our latest patterns. 


@ Prices will be of exceptional interest to the 


BODENSTEIN & KUEMMERLE, Inc. 


PHILADELPHIA, PA. 


ONE OF THE LARGEST FIRMS IN THE EAST DEVOTED EXCLUSIVELY 
TO THE MANUFACTURE OF DINING-ROOM AND BEDROOM CHAIRS 







































This Space Is Reserved 
by the 


AMOS T. HILL 


Furniture Co., Inc. 


159 MADISON AVENUE 
NEW YORK 


PHILADELPHIA SHOW ROOMS 
1023 FILBERT STREET 











FALKENBACH MFG. CO., Inc. 


DESIGNERS AND MAKERS OF 


Wea 


(ABSOLUTELY FIRE PROOF) 
Lighting Fixtures, Lamps and “7 
Objects in All Periods 


Specialists in Fixtures for Hotels, Churches | 
heaters and Banks. 


CATALOGUE UPON REQUEST 
159 East 54th Street, New York 






BRANCH OFFICES AND AGENTS 






























N. W.T. Knott - - 164 Federal St., Boston 
F.C. Billups - - - - - Portland, Oregon 
Bird-RymerCo. - - - - - - Oakland, Cal. < 
McCurdy-Miller Co. - - Los Angeles, Cal. No. 3082 
PETER C. LEE 
SPACE 1206 
New York 


Furniture Exchange 


46th ST. and LEXINGTON AVE. 
NEW YORK 


Dining-Room, 
Bedroom and 
Reed Furniture 


In various Period Styles and in materials 
and finish that conform to sens- 
ible home furnishing. 


We are Permanent Exhibitors in the 
Furniture Exchange. 
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THE QUESTIONS YOU ASK: 


‘‘What are the new furniture styles ?’’ 
‘“What is the average of furniture prices ?’’ 
‘“Can I get fast deliveries ?’’ 

‘“Can I save money on certain lines ?’’ 


‘“Is there a line which will be unusual enough 
to send a wave of buying right through my 
community ?’’ 


ARE ANSWERED AT THE 


b VEW YORK 
ie FURNITURE 


eee EYCHANGE 


by representatives of more than 400 factories and their products. 
The possibility of making mistakes in merchandising is reduced al- 
most to zero. And the opportunities for greater foresight in buying 


are always present. 


See and Save 


OPEN 


EVERY BUSINESS DAY IN 


THE YEAR 




















HE Upholstered Furniture produced by 

the Chesterfield Furniture Co. is noted for 

fine workmanship, distinctive designs and 
unique decorative charm. Your inspection is 
cordially invited. 





Chesterfield Furniture Zo. 


Designers and Manufacturers of 


High-Grade Upholstered Furniture 


10 East Chirty-Ninth Street, New York 

















Art Furniture 


Special Order Work in all Styles 
Reproductions and Repairing of Antiques 


449-455 WEST 4lst STREET 
PHONE BRYANT 7560 










L. VIOLANTE & ONORATO 





NEW YORK 




















Hand-Made Reproductions 
Antiques Restored 
Italian, French, Spanish and 
English Periods 








VISIT OUR NEW SALESROOM 
Ground Floor, No Stairs, No Elevator. 
Bring or send your Clients. 
SPECIAL FURNITURE TO ORDER 


Telephone 1256 Madison Square 





2 West 29th Street, New York 















ANTIQUE REPRODUCTION CO. 
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A Notable 


Achievement 


Trade has its triumphs. The perfection 
of a product is a matter of more moment 
to more people, perphaps, than the storm- 
ing of a city. 


The beginning of the reign of the House 
of Hartshorn occurred half a century ago 
—and has endured ever since. It is a 
name known and respected throughout a 
whole World of Windows. 


Hartshorn made the first spring shade | 


rollers for the use of the home. 
doing there was brought more light, 
more ease, more taste, more comfort into 
the lives of the millions. 


To-day the power of Hartshorn really 
encompasses far more than the conduct 
of factories and the shaping of materials: 
—it is a force that is felt in every depart- 
ment which handles our goods and in 
every home where they are used. 


To-day Hartshorn has practically stand- 
ardized the shade roller and shade cloth 
business. They offer the trade the assur- 
ance of better goods, better profits and 
better methods. 


Write for our Illustrated Book—‘‘Shade Craft and 
Address “Dept. 4.” 


Harmonious Decoration.” 


STEWART HARTSHORN COMPANY 


250 Fifth Avenue New York, N. Y. 


In so | 
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FOSTER LUXURY 
Spring Filling for Top Cushions 


1. Springs of Premier wire 
specially tempered. 


2. Double-conespring—free- 5, 
dom of action, no rub- 
bing of coils. 


3. Springs in separate 6 
sleeves—noiseless. , 


4. Springs knotted-no loose 


ends to work into cush- 
ions. 


METALLIC clip connec- 
tion— durable and inde- 
pendent action. 


Outside muslin cover pre- 
ventsfilling from working 
in or around the springs. 


Various Sizes and Gauges of Wire 
MANUFACTURED BY 


FOSTER BROS. MFG. CO. 


UTICA,N.Y. 
STAPLES & HANFORD CO. 


-) NEWBURGH, N. Y. M 


CORRUGATED WIRE SUPPORTS FOR UPHOLSTERY SPRINGS 








“ESTABLISHEO /877/" 








R. J, & R. RITCHIE COMPANY, Manufacturers 


4080 ORCHARD STREET, FRANKFORD, PENNA. 


DEAL BATH HUG 


A close examination of the 
Style, Weave and Quality will 
convince the most critical. 


TaPesTRY Curtains, Coucn, 
TABLE AND Fonnituae Cor- 
Enines. SUNFAST CURTAINS 
CHENILLE CunTains AND TABLE Covers 





BSON - Hartford Bldg., 41 Union Sq., New York 
orto ORCOBS oe ee ee Lees on Sane Chicago 
EO. E. KRICK - 3712 Virginia Ave., Kansas City, Mo., for far West 


Phoenix Carpet Co., 18 East 18th Street 
New York Agency for Bath Rugs 
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** With my Automobile, Motor Boat 

and Romelink Hammock the sum- : 

mer is fully complete.’ 0) Ga . 
eS —_—_— F 


A complete line of our hammocks shown at the New York Furniture Exchange during the season of 1918 


MANHATTAN-ROME COMPANY 


Successors t0 NEW YORK COUCH BED COMPANY 
LONG ISLAND CITY, NEW YORK 





This label is your guarantee of a swinging hammock so skillfully designed,so sumptuously upholstered, so richly 


finished that it is coming to serve an all year-round purpose.— With Cravenette rights reserved exclusively. 
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LARGEST AND MOST COMPLETE STOCK IN AMERICA 
OF CARPET AND DRAPERY HARDWARE 
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Catalogue on application 


MANUFACTURED BY 


H. L. JUDD COMPANY 
87 Chambers Street New York 














GULLABI GULBENKIAN & CO. 
DECORATIVE LEATHERS OLDEST WHOLESALE DEALERS IN 


Dining Room Screens Oriental Rugs 


Leather Covering for Chairs 
Ee Wall ~ deo 225 FIFTH AVENUE, NEW YORK CITY 


Embossers of Velvets, etc. Corner Twenty-Sixth Street 





Variety of Fruit and Flower Panels Suitable for 

















Over Mantel Decorations a eaten DAMRIC CAMBRIC 
TOOLED LEATHER DESK SETS 
RICE & DAME COMPANY, Manufacturers of 
WINDOW SHADES 
Charles R. Yandell & Co. cm toll 
7-11 WEST 45th oN NEW YORK Shade Cloth, Shade a. oe Curtains and Upholstery 
ardware 
1015-1017 FILBERT STREET PHILADELPHIA, PA. 
Domestic Thrown Silk William Ryle ®, Co. DEALERS IN 


nese ll Descriptions ..... 
rot Ra range IMPORTERS OF————————= Foreign and Domestic 


riverunepyesins | ASiatic and European Raw Silk SPUN SILK YARNS 
for the Woollen Trade weer AND NOILS eee 
225 Fourth Ave., cor. 18th 8t., New York 


a Specialty. SSeS aaae® 
Established 1848 


NICKERSON BROTHERS 


99 and 101 Worship Street, E.C. . - - - LONDON, ENG. 


JAMES A. McDONALD 
U.S. Agent - 60 and 62 East 11th Street - NEW YORK 
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Homes of Refinement 





REG. U.S. PAT. OFF. 


CRAFTSMAN QUALITY 
Is a Most Acceptable Furniture Covering 


Its exceptional beauty and soft, glovey 
texture appeal to people of good taste. 
They realize its economy; appreciate 
its waterproof, stainless and washable 
character, and are convinced by its 
sincere guarantee. 


Craftsman Quality Fabrikoid Sells 
Furniture. Prove it on your product 


Samples and Prices on Request 


Du Pont Fabrikoid Co. 


Wilmington Delaware 


The World’s Largest Manufacturer of 
Leather Substitutes 





modern chairs. 





RUSH-SEATS OUR 
SPECIALTY 

We put RUSH-SEATS in antique and 

We weave these 

RUSH-SEATS by hand exactly as it 


was done in the olden times. 
to us for details and Prices. 


MADALIE BROS., rns “ber Putac Pa 





















MARIE ANTOINETTE 


HIGH-GRADE—SUITABLE FOR 
BED ROOMS—REAL NOVELTY 
IN SUMMER RUGS 


Write 


Garden St, 








WHOLESALE 


Linoleum, Oil Cloth, Window Shades 
and Brass Curtain Fixtures 
PHILADELPHIA, DA. 


31 So. FOURTH ST. 


E. ERNEY ®@ CO. 


Successors to JAMES E. BOWER 


ELITE 


SIMILAR TO THE MARIE 
ANTOINETTE ALTHOUGH 
LOWER IN PRICE 








Tel. 2343 Stuyvesant 


MANUFACTURER OF 


FOR THE TRADE 


MAIN OFFICE 


BRANCHES 





House of Fuessel Estab. 1853 


JACOB F. FUESSEL, Inc. 


NON PAREIL 
WINDOW SHADES 


HOLLANDS, ROLLERS, FIXTURES, Etc. 


103 Fourth Avenue, New York 


HOBOKEN, N. J. 
ELMHURST, L. L. 


NOVELTA 


A GRASS RUG OF UNIQUE 
DESIGN 


FELDMAN, ARMON & CO. 
13-15 BANK ST. PHILADELPHIA, PA. 


New York OFFICE: 1123 Broadway 
BALTIMORE OFFICE: Piper Bldg. 
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RUGS MADE TO ORDER | 


\ “GOLDEN FLEECE” 
GPs, 


4 AXMINSTER, MADE IN OUR NEW YORK FACTORY 
t HAND - TUFT, MADE IN ENGLAND 

e 

é 








AUBUSSON AND SAVONNERIE, MADE IN FRANCE 


: 
PERSIAN RUG MANUFACTORY 


} fe 
FE 624 S. MICHIGAN AVE. 2 WEST 45th STREET 233 GRANT AVENUE 
ESTABLISHED 1884 CHICAGO NEW YORK CITY SAN FRANCISCO 


























No. F1945 “Gooseneck” Rod 


A Clean-Cut Curtain Rod. 


A Satisfactory Seller at a Reasonable 
Price. 


The Rod is ferruled throughout, edges 
of bracket plates formed over. 





\/2 INCHES 














Its security is not dependent upon the 
time- worn friction fastener, but real 
rigidity is assured by 


The T.& S. SPRING-SLOT GRIP. 
Orders promptly filled. 


2 Ve INCHES 





THE TURNER & SEYMOUR MFG. CO. 


TORRINGTON, CONN., U.S. A. 


















CREAR AREEEE EEE 


oo 


a CLIFFORD&LAWTON SUBSCRIPTION BLANK 


>’ Publishers, 373 FOURTH AVENUE . 
al at Twenty-Sixth Street, NEW YORK 
i 








THE UPHOLSTERER 


MAIL TO THE FOLLOWING ADDRESS: 


2 

oe NAME, 
= 

oe ADD, —— $$$ $$$ $$ #) 
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‘ ENCLOSED FIND TWO DOLLARS FOR ONE YEAR’S SUBSCRIPTION TO 





SERENE REN 
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WORKROOMS 
for the 


TRADE 


Upholstery 
Draperies 
Curtains 


French Shades 
a Specialty 


WORKMANSHIP OF THE 
HIGHEST CHARACTER 


PROMPT SERVICE 
Sketches and Estimates on Request 


























JULIUS GUTTMANN 











49 West 45th St., New York 


Telephone: Bryant 4565 





FREE 


With an order for the 
following selection of 


SANITARY 
PILLOWS 


we will include a 
Sanitary 
Display Rack 
like cut, K. D. 

3 prs.6lb. Comet at $1.05 
3 prs. 7 1b. Standard at 1.25 
3 prs. 71b. Beatsall at 1.50 
3 prs. 71b. Comfort at 2.00 


3prs.71b. Empire at 2.25 
3 prs. 6 1b. Cascade at 2.75 


This rack will increase 
your Pillow Sales 100%. 















It may be referred to as SELECTION ‘‘W. O.’’ without 
specially naming Grades and Qualities. 


SEND US AN ORDER FO® SELECTION “W. 0." 


She Santinny Seatlwe Ge 


422-428 South Canal Street - CHICAGO, ILL. 











HENRY SCHIMPF - 


4» NEW RESTAURANT 
1225 Chestnut Street 
PHILADELPHIA 


Caters especially to the 
UPHOLSTERY TRADE 
Visiting buyers and salesmen cordially invited 












The Nahon Company 
REPRODUCTIONS 


of Fine Furniture in 
Early English, Spanish 
and Italian Schools. 


MOROCCO WORK 


FACTORY and OFFICE 


53rd STREET and EAST RIVER 
NEW YORK 





















Brass-Plated and Brass Covered ¥%-inch 
Rodding, Brass and Iron-Lined Tubing 
in all sizes, Extension Rods, Brass- 
Covered Poles, Pole Ends, Sockets, 
Rings, Brackets, Traverse Rings, French 
‘Heading Rings and Hooks, Valance 
Brackets, Bone Rings, Flat Brass Rod. 














> — FIEADQUARTERS 47 HARDWARE, 6 










Goose-Neck Brackets, Vestibule Brack- 
ets, Rings, etc.; Weight Braid, Slip Cover 
Fasteners, Rubber Edging for Linoleum, 
Brass Bindings, Stair Nosings, Rods, etc. ; 
Drawer Pulls, Furniture Castors, Locks, 
Keys, etc.; Special Railing Work of every 
description and in any finish desired. 





BETWEEN 
Sth and Eth ave 
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Spanish Inlay Cedar Chests 


The only chests shown at the January Furniture Markets 
with this new innovation. 


A distinctly new feature with great advertising possibilities. 
Be the first store in your city to advertise these artistic chests. 


We supply complete advertising material, newspaper cuts, 
window cards, sales ideas, etc. 


Write for blue-print catalog and description 
of the Spanish Inlay Chests 


STANDARD RED CEDAR CHEST CoO. 
ALTAVISTA, VIRGINIA 
































Genuine Hand- made 


aE AUBUSSON SAVONNERIE and AUBUSSON TAPESTRY RUGS 


JACQUARD (WILTON) CARPETS and CHENILLE CARPETS and RUGS 
a A, | mils! Ber rican Go AUBUSSON HAND WOVEN TAPESTRIES 


Prompt Delivery Prices Beyond Competition 


NICOLAS HEMANCE 
225 Sth Ave. Manufacturers’ Representative NEW YORK 

















THE MAIBRUNN CO.), Inc 


Mewar ued Bumiles an moons wate” Silk Lamp, Candle and Electric Light Shades 


LAMPS AND MATTINGS Gold and Mahogany Lamps and 
230 FIFTH AVE. sw cor 27~st NEW YORK ART NOVELTIES 
40-42 EAST 19th ST. NEW YORK CITY 
































Mascher, Water! d York Streets 
gé> THE QUAKER MILLS, “"einabertn rs 


i MANUFACTURERS OF A FULL LINE OF 
Ae. 


COLONIAL RAG RUGS, RAG CARPETS & CHENILLE BATH RUGS 


y Selling \ New York, General Merchandise Exchange, 19 West 19th Street. | San Francisco, Cal., N. L. Walter, 833 Market Street 
Quaker Quality Agents (Chicago, Ill., R. Brownlee, Jr., 404 Medinah Bldg. Boston, Mass., Leslie Tyler, 38 Chauncy Street 











SCOTCH ART RUGS for Decorative Purposes 


We are are Specialists in the Manufacture of Art Rugs. 
Doone, Thistle, Lanark, Kiltie and Seminole Mission Rugs. . 


WILLIAM HENDERSON & CO., Frankford, Philadelphia, Pa. 
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BOOKS OF INTEREST 


WHICH ARE ALSO EDUCATIONAL 











PERIOD FURNISHINGS 


An Encyclopedia of Furniture, Furnishings, Decorations. Contains 
2,731 illustrations, 266 pages, size 9% x12; 112 fabric illustrations cover- 
ing all periods; 360 illustrations of chairs; 800 of carvings of design 
details, table tops, chair legs, etc. ; 800 design motifs of walls and ceil- 
ings with 65 interiors. Price, $5.00, postpaid. 


RUGS OF THE ORIENT 


Complete in its description of all Oriental rugs, giving definitions of 
over 200 Oriental rug terms. 141 illustrations of Oriental rugs. Com- 
plete map of rug country. A wealth of information on the subject. 
Size 9% x 12%, 126 pages. $3.00. postpaid. 


THE ROOM BEAUTIFUL 


Being a collection of hundreds of the best efforts of American and foreign 
decorators and the Clifford & Lawton staff, in the Old and New Styles, including 
Gothic, Renaissance, Flemish, Dutch, Georgian and Colonial. No such collection of 
interiors has ever been published in one book. No book has ever contained such a 
vast library of interiors. Printed in duotone brown ink. Well bound in cloth, 13x9%; 
288 pages. $3 a copy. Postpaid. 


COLOR VALUE 


A valuable book treating of color contrasts and color harmonies.’ It 
will assist the decorator and the manufacturer in the selection of color 
designs or for decorations generally. Colored plates and diagrams illus- 
trating the fundamental principles of the subject, of inestimable value to 
either student or artisan. Price, $1.00, postpaid. 


FURNITURE UPHOLSTERING 


A practical handbook for the upholsterer. Over 700 illustrations with descriptive 
text. Tools and Accessories, Slip Coverings, Cushions, Mattresses, Springing Up, 
Bridle-edged Upholstering, Pad Seats, Hard-edged Upholstering, Double Stuffing, 
Pillow-edged Upholstering and Pad Backs, Circular Backed Chairs, Spring-backed 
Pieces, Simple Buttoning, Pleated Buttoning, Buttoning Circular Backs, Tufting Spring 
Backs, Contour and Form, Iron-back Upholstering, Bands and Banding, Cording and 
Lining, Choosing the Covering for Furniture, Planning the Covering, The Handling of 
Haircloth, Gimping, Repairing and Polishing. 

The most authoritative and complete instruction book ever published on the art of 
upholstering furniture. Price, complete, $3.50; postpaid. 


CUTTING AND DRAPING 


Enlarged and Revised Edition 


Most thoroughly up-to-date workroom book on the market. 


French Festoon Drapery. Window Shades and Blinds. 
Irregular Festoon Drapery. Archways and Alcoves. 

Flat Valances and Lambrequins. Portiéres and Appliqués. 

Laying out Lambrequin Forms. Bed Draperies. 

Pleated Valances and VUambrequins. Traverse, Drop and Theater Curtains. 
Extension Valances and Lambrequins. Interior Groupings, Cozy Corners and 
Piano and Mantel Draperies. Wall-Hangings. 

Scarf Draperies. Awnings and Veranda Curtains. 
Festival Decorations. The Application of Grille Work. 

Lace Curtains. Work-Room Auxiliaries. 


Over 450 illustrations and diagtams illustrating methods of cutting and 


making all the popular styles of drapery treatments. Not an obsolete style 
in the book. Price, $3.00, postpaid. 


Clifford & Lawton, Publishers, *” Fourth Avesue. New York 


at 26th Street, 
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GROLIER CRAFT PRESS, INC., N. Y. 

















No detachable 
parts to become 
lost or broken. 
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THE JOHN KRODER & HENRY REUBEL CO. 


MANUFACTURERS CF 
EVERYTHING IN THE DRAPERY AND CARPET HARDWARE LINE 
MAIN OFFICE AND FACTORIES NEW YORK SALESROOM 
108-!128 MEEKER AVE., BROOKLYN, N.Y. 107 EAST 17th ST., NEW YORK CITY 








Make This a #704747” Rug Month 


In order to give dealers who are not familiar with the splendid selling qualities of these 
unusual floor coverings, an opportunity to put them before their trade, we will offer them 


AT REDUCED PRICES IN FEBRUARY 


Dealers who know this rug take pride in displaying 
it, and in pointing out its fitness for a wide variety 
of uses, from the living room to the fine bath room. 








Features which make the 
“MOHJU”" 


an important reorder floor covering. 


These dealers are making money on the 
‘MOHTU’ 


because it serves a number of needs about the home 
and is a source of pride to the consumer. + 


Stock the MOL” Display it 


and you will repeat the successful selling expetience 
of these dealers. 


WRITE TODAY FOR PRICES AND 
COLOR FOLDER 


MADE BY Ype Ldn Loo 


Sidney Blumenthal & Co., Inc. 


W. & J. SLOANE, 55s itth “Avenue, New York 


It has beautiful distinction. 


It is soft in tone, with a lustre which wins ready 
recognition from discriminating buyers. 


It will provide the desired effect for rooms with 
a special decorative treatment. 


It is made in 14 stock colors and in special 
colors to order. 


It comes in sizes |8x 36 in. to 5x9 ft. 


It is strongly constructed, durable, and its back 
is permanently attached to the face by a special 
process. 
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